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Rough Proofs 


“What happens,” inquires Packard, 
“after the honeymoon?” 
Ask the man who owns one. 


a ae 


The sequel to the honeymoon fur- 
nishes most of the material for nov- 
elists and philosophers, but Holly- 
wood still insists on regarding it as 
the end of the story. 


, VF F 


Judging from the samples which 
have been submitted thus far, the ad- 
yertising campaign of the nudists is 
almost certain to be a flop. 


> = 


The A. N. A. is thinking of dis- 
pensing with a spring meeting in fa- 
vor of regional gatherings. Adver- 
tising managers of railroads and ho- 
tels must be in the minority in the 
A. N. A. membership. 
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Noting the great variations in the 
type pages of periodicals, agency 
production men are convinced that 
the magazine business is the last 
refuge of rugged individualism. 
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Advertisers want you to buy un- 
used automotive transportation in 
the form of “renewed” or “recondi- 
tioned” cars, but th. consumer still 
gets his information under the clas- 
sified heading, “Second-Hand Autos.” 
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Judicial authorities expend a vast 
amount of sarcasm on the use of the 
and/or phraseology in legal docu- 
ments, but that doesn’t keep advertis- 
ing from giving it a big play. 


, FF F 


Cadillac talks of “interiorly and ex- 
teriorly.”’ It’s just possible they mean 
inside and out. 


, 7 


A. P. Herbert devotes a lot of 
space in his new book to explaining 
exactly what is meant by “disinter- 
ested,” but he probably knows that 
it won’t do any good. 


vv¥s iy? 


The newspaper boys who have so 
much trouble with “who” and 
“whom” have a 50 per cent chance 
of guessing right, but somehow or 
other they never do. 


7 Vv 


Alfred P. Knopf advertised a $50 
prize for the best letter on why Chi- 
cago doesn’t make “Life With 
Father” a best seller. Maybe he 
Should have offered $100 for how to 
Make it one. 
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When Shirley Temple’s latest film 
Was banned from exhibition by a re- 
cent court ruling, she had a tele- 
phone call from Mae West, who said, 
“Now you can come up and see me 
some time.” 


, FF F 


Mayor Hoan, Milwaukee Socialist 
Mayor, was reelected after only 
twenty years on the job. Evidently 
he was chosen not as a Socialist, but 
as a habit. 

Copy Cup. 


FIGHT ‘RADICAL’ MINISTERS 


Retailers’ fre Is Aroused 


by O. K. on Co-operatives 


Coal and Lumber Associations 
Organize to Educate 
Churchmen 


Chicago, April 9.—Leaders of the 
coal and lumber industries have 
joined forces to compel American 
churches to desist from sponsorship 
of the consumer codperative move- 
ment, with its threat to orthodox re- 
tailers. 

The Inter-Denominational Lay-- 
man’s Council has been formed, with 
J. V. Dobson, president, J. F. Ander- 
son Lumber Co., Minneapolis, as 
chairman. Among its executive mem- 
bers are officers of seven retail coal 
and lumbermen’s associations, and 
A. T. Murphy, editor and publisher 
of The Black Diamond, Chicago. 

Mr. Murphy told ADVERTISING AGE 
that the Council does not deny the 
right of any group of consumers to 
create a coéperative society, although 
it contends that coéperatives are bad 
economy and stepping stones toward 
a new form of government. 

He declared, however, that the 
group does object to such state 
ments as consumers’ coéperatives 
are a means of achieving the “King- 
dom of God on earth,” and to con 
stant church propaganda for codéper- 
atives. 


Ministers Held Radical 


Through the activities of “radical” 
ministers, Mr. Murphy said, the tre- 
mendous power of the church in 
shaping opinion is being turned to 
the advantage of codperatives. The 
Council will urge separation of reli- 
gion from economic concerns. 

The first work that the Inter-De-. 
nominational Laymen’s Council has 
cut out for itself is obtaining support 
for its views from the 1,000 delegates 
and alternates who will attend the 
Methodist Conference in Columbus, 
O., in May, a meeting of clergy and 
laity. 

“The chances are you have, in your 
vicinity,” The Black Diamond is tell- 
ing retailers, ‘a delegate to this con- 
ference who will go there and ap- 
prove, blindly, and without realizing 
what he is doing, a program that 
may result in the setting up of a 
coéperative yard in your own town. 

“Don’t forget, if such a yard goes 
in, that yard under the Guffey Coal 
Control Law is qualified to receive a 
wholesale discount. As the yard will 

(Continued on Page 35) 


DIRECTORY OF FEATURES 


Basic Business Index _ 
Earnings of Advertisers . 
Editorials . . 
Farm Paper Figures ae 
Getting Personal ...... . 22 
Information for Advertisers. . 31 
Magazine Lineage Figures... .. 10 


Photographic Review of the Week 47 
Rough Proofs ... 1 


Voice of the Advertiser 12 


Business Eyes 
That 2 Billion 


in Bonus Cash 


(Picture on Page 47) 

New York, April 10.—That two bil- 
lion dollars in bonus money to be 
distributed to war veterans June 15 
has business holding on to its chair. 
Though bonus certificates are not 
transferable, assignable, subject to 
attachment, levy or seizure under 
any legal or equitable process, and 
“shall be payable only to the vet- 
eran,” thousands of retailers are 
eager to extend credit up to the full 
amount of the certificate of each vet- 
eran. 

Such dealers argue that the basis 
for all instalment selling is honesty 
and that they are taking no more of 
a chance than in ordinary routine, 
since they at least know that the 
debtor will have the money or its 
equivalent at the appointed time. 


Suggestion from Coast 


While the automotive industry is 
going after bonus business hard, 
James W. McAlister, Inc., Northern 
California Chrysler-Plymouth  dis- 
tributor, San Francisco, struck a new 
note in Coast newspapers with large 
space saying, “Why doesn’t someone 
suggest that veterans keep their bo- 
nus money?” After elaborating on 
this theme, the company ended by 
admitting somewhat reluctantly that 
if any veteran cannot be dissuaded 
from buying an automobile, it will 
be glad to oblige. 

Perhaps the most effective bonus 
copy now appearing is that of Hart, 
Schaffner & Marx, which is reproduc- 
ing the famous painted bulletins 
which appeared at all French ports 
of debarkation after the war, and 
which represented the first taste of 
home for most of the veterans. 

Benson & Rixon Company, Chicago 
clothiers, are also urging soldiers to 
“keep your bonus—you’ve earned it,” 
appending the suggestion that “you 
come in as you always have and take 


REGULATION PAYS 


H. K. Boice 


(Story on Page 43) 


advantage of our ‘cash price’ budget 
plan without pledging your bonus.” 

The American Legion’s advice to 
veterans is to keep their certificates 
intact, unless they need the money. 
The Legion survey, however, shows 
that the vast majority of ex-soldiers 
will cash ‘heir certificates immedi- 
ately and buy needed merchandise of 
all kinds. 


Mooney 's Agency 
Research Director 

New York, April 10.—H. L. Moon- 
ey has joined Paris & Peart as re- 
search director. Edmunde Mullieu 
and L. Culler have joined the agen- 
cy’s art department. 

Mr. Mooney was formerly with 
Hanff-Metzger and American Radi- 
ator Company. Mr. Mullieu was art 
director of Kelly-Springfield Tire 
Company. 


Multiple Births to 
Get Macy Premiums 

New York, April 10.—R. H. Macy 
& Co. have developed “twin insur- 
ance,” under which the department 
store will give any required number 
of extra layettes free in the event of 
multiple births. 

The only stipulation is that the 
first layette be bought at Macy’s. 


Last Minute News Flashes 


Mogensen Sells Representatives’ Business 


New York, April 10.—Robert P. 


Holliday and Paul A. West have 


bought a major interest in M. C. Mogensen & Co., representing 117 Coast 


newspapers. 


The name becomes West-Holliday-Mogensen Company. Mr. 


West has been Mogensen general manager, while Mr. Holliday published 


San Francisco Call-Bulletin. Mr. 
Five Star Weekly. 


Mogensen will concentrate on his 


Raps Anti-New England Flood Advertising 


New Haven, Conn., April 10.—Urging an appropriation of $150,000,000 
for rehabilitation, Dudley Harmon, vice-president, New England Council, 
tonight, criticized “advertising of communities outside of New England 
designed to attract industries away from our flood areas.” He referred 
specifically to Shenango Valley copy in Business Week. 


Wheeling Steel Resumes National Advertising 


Wheeling, W. Va., April 10.—J. L. Grimes, general advertising man- 
ager, Wheeling Steel Corporation, has announced resumption of national 


advertising through Critchfield & Co., 


Chicago. 


McKesson & Robbins Buy Distillery, Trade-Marks 


New York, April 10.—McKesson & Robbins, Inc., 


drug wholesaler 


which sold $20,000,000 worth of liquor in 1935, has purchased Hunter Balti- 


more Rye Distillery, Inc., Baltimore, 


together with trade-marks and good 


will. Total 1935 sales were $132,000,000. 


GIANTS, YANKEES 
HOLDING OUT AS 
BASEBALL OPENS 


Chicago, April 9.—When the major 
league baseball season gets under 
way next Tuesday, games of practi- 
cally every club in the American and 
National Leagues will be brought to 
stay-at-homes on sponsored broad- 
casts. 

Exceptions include home games of 
the New York Yankees and Giants, 
Brooklyn Dodgers, and Washington 
Senators, which have held to a pol- 
icy of no broadcasts. One by one 
others have succumbed to _ radio 
on the theory that broadcasts in- 
crease, or at least, do not curtail at- 
tendance. 

General Mills, Inc., Minneapolis, 
will sponsor a record-making number 
of broadcasts. General Mills will not 
only air many major league games, 
but those of many minor leagues. 

On behalf of Wheaties, the cereal 
company will broadcast the diamond 
exploits of the following: 

Chicago Cubs and White Sox, over 
WBBM; Philadelphia Athletics and 
Phillies, WCAU; Pittsburgh Pirates 
(road games), WJAS; Cleveland In- 
dians, WHK; St. Louis Cardinals and 
Browns, KWK; Cincinnati Reds, 
WSAI; Boston Braves and Red Sox, 
Yankee Network. 

The play-by-play fortunes of the 
Chicago Cubs and White Sox will 
also be told under Wheaties’ aus- 
pices over WHO, Des Moines; WOC, 
Davenport; and KFAB, Lincoln. 


General Mills’ Schedule 


Other games which General 
Mills will sponsor are: Newark 
Bears, WINS; Minneapolis Millers, 
WCCO and WTCN, Minneapolis and 
St. Paul; Kansas City Blues, 
W9XBY; Rochester Red _ Birds, 
WHEC; Buffalo Bisons, WGR and 
WKBW; Baltimore Orioles, WCBM; 
San Francisco Seals, KYA; Little 
Rock Travelers, KLRA. 

General Mills will sponsor broad- 
casts of home games of the Boston 
Braves and Red Sox, alternately with 
Standard Oil Company of New Jer- 
sey. A similar arrangement has been 
made with Standard Oil Company 
of Ohio in broadcasts of the Cleve- 
land Indians. 

Walgreen Company will promote 
its drug store chain with sponsor- 
ship of Chicago Cubs and White Sox 
games over WGN. Fans who listen 
to WCFL will be told of the merits 
of the Texas Company’s gasoline. 
And on WIND, Phillips Petroleum 
Company will be the sponsor. 

WIND will also have a “rebroad- 
cast” of each Cubs game from 7 to 8 
p. m. after each game. These pro- 
grams will be sponsored by the Cubs 
themselves. 

The schedule at WBBM represents 
an innovation. From 2:30 to 2:45 
p. m., Local Loan Company will spon- 
sor Pat Flanagan, in “Flanagrams.” 
From 2:45 to 2:55 p. m., John Har- 
rington will present “Dugout Dope,” 
on sustaining time. Broadcast of the 
actual games under General Mills’ 
sponsorship will follow. 

At the end of each broadcast a 
period of from 5 to 15 minutes will 
be sponsored by Nelson Bros. Stor: 
age and Furniture Company, Chi- 
cago, for “The Tenth Inning,” featur- 
ing Jerry Sullivan, veteran radio star, 
and a 4-piece string orchestra. Then 
at 6:30 p. m. Studebaker Sales Cor- 
poration will offer “Baseball Re- 
view,” with Pat Flanagan. 

While General Mills sponsors the 


| Philadelphia Athletics’ and Phillies’ 
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ADVERTISING AGE 


April 13, 1936 


games over WCAU, WIP will be air- 
ing the contests for Atlantic Refining 
Company. 

All Detroit games of the Detroit 
Tigers will be broadcast by WWJ to 
Detroit and immediate vicinity, and 
WXYZ to the state of Michigan. The 
sponsor is the White Star division of 
Socony-Vacuum Oil Company. 


"A. A." " Starts 


Programs on — 
Advertising 


New York, April 9.—ADVERTISING 
Ace will present the first of its 
series of six broadcasts in the “Un- 


derstanding Advertising” series over 
WOR and Mutual and Yankee net- 
work stations Saturday, April 11, at 
4:45 p. m., EST. The ADVERTISING 
AGE broadcasts follow the _ series 
presented by Printers’ Ink and Ad- 
vertising & Selling, and will in turn 
be followed by a series by Tide. 
Henry L. Webster, advertising 
manager of the Wm. Wrigley Jr. 
Company, will be the guest speaker 
on the first program, which will be 
handled for ADVERTISING AGE by G. 
D. Crain, Jr., publisher, and S. R. 
Bernstein, director of research. Har- 
low P. Roberts, advertising manager 


of the Pepsodent Company, will ap- 
pear as guest speaker on the April 
18 broadcast. 

The series was developed by WOR, 
in coéperation with the advertising 
press, to bring to advertisers and the 
public alike a better appreciation of 
the work and problems of advertis- 
ers. 

The ADVERTISING AGE broadcasts 
will originate in the studios of WGN, 
Chicago. 


New Art Exhibit 


Robert Reid Macguire Organiza- 
tion, New York, will hold an exhibit 
of art work now being done by “fu- 
ture art directors,’—paste-up boys, 
apprentices and junior assistants. It 
will be held some time in May. 


To Show Trends 


Kinson-Freeman Company, Long 
Island City, will hold an exhibit on 
“display trends of 1936” at the Roose- 
velt hotel, New York, April 13-17. 


Aarons to Move 
Leo Aarons, Inc., will move its pho- 
tographic studios to larger quarters 
at 597 Fifth Ave., New York, May 1, 
from 420 Lexington Ave. 


Agency to Move 


Hirshon-Garfield, Inc., will move to 
580 Fifth Avenue, New York, May 1. 
They will occupy the 22nd floor. 


Urge Stricter 
Credit Terms 
on Implements 


Chicago, April 9.—Concern over 
large trade-in allowances, too easy 
credit and growing volume of in- 
stalment sales is being voiced by ob- 
servers in the farm implement field. 

Harry G. Davis, director of re- 
search of the Farm Equipment In- 
stitute, has issued a plea for larger 
down payments and shorter terms. 

The farmer who has one-third or 
more of the purchase price invested 
in a machine, he pointed out, will 
be loath to default his payments and 
allow repossession. 

As farm prosperity returns, farm- 
ers will seek new instead of second- 
hand machinery and will offer used 
machines as part payment. ‘Then 
our inventories of second-hand ma- 
chinery will increase, and if we are 
not careful, we may find ourselves 
with too much dealer capital, tied 
up in inventories of second hand 
goods,” he said. 


WPA in Survey 


Works Progress Administration is 
gathering statistics on consumers 
purchases in 33 cities, having been 
allotted $3,500,000 for this purpose. 


The Des Moines 


Register and Tribune 


Circulation 
Is Now 


286,047 Sunday 


(14,283 Gain)* 


280,331 Daily 


(5,303 Gain)* 


98°/, in Iowa 


... 80 What? 


A fair question .. . 


Because more than 70% of this unique newspaper's 


circulation is out- 


side the city of publication, no one thinks of The Des Moines Register and 
Tribune only in terms of Des Moines’ 142,000 inhabitants; but rather as 
giving more than 40% coverage of all families in lowa—turning a whole 


state into a single “sales 


sity of coverage which already averages better than 40%. 


city” of 2,470,939 people. 


These circulation gains make the 
pact selling unit for you. 


“City of Iowa” an even more com- 


Practically none of them are in Des Moines— 
long ago completely covered. They are throughout Iowa, increasing den- 


They make it 


even easier for you to capture the rich Iowa market inexpensively? through 
hard-hitting “big city” schedules in The Des Moines Register and Tribune. 


*Compared with Sept, 1935, 


+Lowest milline 


A. B.C. 


rates in lowa. 


GEO. DELACORTE 
BUYS BANKRUPT 
TOWER PROPERTY 


New York, April 8.—The receiver 
for Tower Magazines, Inc., appoint- 
ed following the filing of a volun- 
tary petition in bankruptcy Oct. 8, 
1935, has sold the principal assets 
of the publishing firm to George T. 


Delacorte, Jr., head of Dell Pub- 
lishing Company. 
The sale involved the titles of 


the six Tower magazines, editorial 
material on hand and most of the 
office equipment and furniture, for 
which Mr. Delacorte paid $5,000. 
The only other bidder was Cath- 
erine McNelis, president and sole 
owner of Tower Magazines, Inc. 
Reason for Failure 

The new owner said he was not 
ready to discuss plans for the Tower 
properties. Prior to suspension of 
Tower magazines with October is- 
sues, they were distributed through 
F. W. Woolworth Company stores. 
The chain said today that no ar- 
rangements had as yet been made 
to revive this arrangement. 

In the bankruptcy petition Miss 
MeNelis listed liabilities of $400,000 
and attributed the failure to high 
printing costs. Principal creditors 
were W. F. Hall Printing Company 
and International Paper & Power 
Company. The court proceedings es- 
tablished the fact that the arrange- 
ment with Woolworth, the principal 
asset, was an informal agreement 
between principals of the two com- 
panies and not a franchise which 
could be included in the assets. 

Mr. Delacorte is the publisher of 
three magazines which are dis- 
tributed through the outlets of S. S. 
Kresge, W. T. Grant, S. H. Kress, 
McLellan, McCrory, H. L. Green and 
G. C. Murphy. 


Join Donahue 


Louis L. Brandgan and Mitchell 
Marcone have joined Donahue Stu- 
dios, Inec., New York commercial 
photographer. 


Forker to “Today” 


Eugene Forker has joined Today, 
New York. He has been associated 
with Hearst newspapers and maga- 
zines for many years. 


Close Forbes’ Branch 


The Cleveland office of Forbes has 
been discontinued, with the resigna- 
tion of John S. Roney, Cleveland 
manager. 


Demand Rubber 
Trays, Inland 
Urges Public 


Dayton, O., April 9.—Inland Divi- 
sion of General Motors Corporation 
will advertise more extensively than 
ever before to encourage purchasers 
of electric refrigerators to demand 
flexible rubber trays or grids in the 
models they select. 

The first of a series of full page 
black and white advertisements 
broke in the Saturday Evening Post. 
The second will be in the May 9 is- 
sue of Collier’s, with both magazines 
carrying additional pages until Aug. 
15. 

Copy stresses the protection given 
the ice cube during removal from a 
rubber tray or grid as compared with 
removal from an all-metal tray and 
grid. Subsequent advertising will tie 
in with the hot-weather and the need 
for full-size and adequately frozen 
cubes. 

The Dayton office of Geyer, Cor- 
nell and Newell, is in charge. 


PROPOSES NEW 
RADIO CONTROL 


Toronto, Canada, April 9.—A bill 
to place supervision of radio broad- 
casting under a new corporation of 
seven directors and a general mana- 
ger has been submitted to the House 
of Commons by Hon. C. D. Howe, 
Minister of Railways and Canals, as 
a basis of inquiry by the House Radio 
Committee into Canadian broadcast- 
ing. Under the Howe draft bill, the 
Canadian Radio Commission would 
be abolished. 

Control of private stations, wave- 
lengths, hours of broadcasting, ad- 
vertising on radio programs, and 
censorship of certain radio matter 
would fall under jurisdiction of the 
suggested corporation. Two of the 
seven, the chairman and vice-chair- 
man, would represent the Dominion; 
one each would represent Ontario, 
Quebec, the Maritimes, the Prairie 
Provinces, and British Columbia. 

The radio probe in Canada is to be 
so far-reaching that new legislation 
will not be enacted for some months. 
The inquiry will include control of 
private stations, advertising restric- 
tions, wire lines, powers necessary to 
control local interferences, and of 
methods of increasing radio revenue. 
Certain restrictions will be removed, 
including that which prohibits any 
statement of the price of a product 
over the air. 
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WSB  Atlanta.............. NBC 
WEBR Baltimore............ NBC 
wear \Boston TN a ae aah CBS 
Bridgeport S 
WICC (New a CBS 
WRBEN Buffalo............. NBC 
WGAR Cleveland........ '. NBC 
WFAA ([(Dallas.............. NBC 
WRBAP \Fort Worth......... NBC 
WwIR FPO Ce CBS 
KPRC Houston............ NBC 
(1) There are 195 radio stations affiliated with one or WEBM Indianapolis........ CBS 
WDAF Kansas City......... NBC 
another of the major networks. KFT . \Los a WRC 
WHAS Louisville........... CBS 
(2) The distinctiveness, individuality and character of a WLLH Lowell.............. YN 
. . ‘ ‘ WTIMS Milwaukee.......... NBC 
radio station is based on what use it makes of the WORE Neshrilic.......... wee 
hours during which it is not carrying network WSMB New Orleans........ NBC 
| WTAR Norfolk............. NBC 
commercials. WEIL = Philadelphia........ NBC 
pha ‘Portland a eee NBC 
(5) If it uses these hours to build itself into the civic, WEAN Providence.......... CBS 
; ee KSL Salt Lake City...... CBS 
business and home life of its section it is a good GOAE Gen Antenio....... wae 
buy for spot broadcasters. gi ‘Seattle oe NBC 
(4) If it d +. it isn’t ry ‘Spokane ten aces ea NBC 
it doesn’t, it isn’t. 
; si WMAS Springfield.......... CBS 
KVOO_ Tulsa............... NBC 
(.5) These stations have made themselves a part of the KFH  Wichita............. CBS 


life of their communities. 


(6) That is why they are doing the best job for their 


advertisers. 


Also 


The YANKEE NETWORK 
TEXAS QUALITY NETWORK 
The NORTHWEST TRIANGLE 


Represented throughout the United States 
by 


EDWARD PETRY 
& COMPANY 


INCORPORATED 
NEW YORK DETROIT 


CHICAGO SAN FRANCISCO 
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ADVERTISING AGE 


April 13, 1936 


MORE MEDIUMS 
RUSH 10 HELP 
ANTI-WAR MOVE 


Newspapers, Outdoor, to Aid 
World Peaceways 


New York, April 8.—Criticism of 
the advertising campaign of World 
Peaceways, Inc., which culminated 
with the appearance of the adver- 
tisement, “Hello, sucker,’ has de- 
veloped the interesting fact that the 
organization has received widespread 
cooperation from magazines, in 
which over $450,000 worth of copy 
has already appeared. 

Not only has free space been pro- 
vided in leading periodicals to plead 
the case of peace against war from 
any cause, but it is announced that 
large-space advertising will shortly 
appear in approximately 1,000 news- 
papers on the same basis. More than 
100 radio stations, it is also stated, 
are using the regular weekly scripts 
of World Peaceways, Inc. 


The advertisement which attracted 
pointed comment and criticisms, as 
well as bouquets from 
organization, 


well-wishers 


ot the showed a dis- 


abled soldier, seated in a wheel-chair 
and is addressed to prospective com- 
batants in the next war. “Hello, 
sucker,” is the opening of a bitter 
and disillusioned story of what hap- 
pened in the last one. 


Protest by Legion 


The American Legion and other 
organizations protested against this 
copy on the ground that it commer- 
cialized injuries received by men 
fighting in defense of their country. 
H. K. Phillips, national publicity di 
rector of the Legion, wrote a letter 
published in Time, in which he said, 
referring to the veterans, “Every red- 
blooded citizen must denounce you 
for calling them ‘suckers.’” 

It was promptly explained that the 
advertisement had been published 
without charge. 

The resources of World Peaceways 
during the remainder of 1936 will 
be devoted chiefly to cooperation 
with newspapers and outdoor plants, 
directors of the organization said in 
an interview today. 

On the basis of voluntary offers 
of coéperation, it is estimated that 
about 1,000 newspapers will publish 
a large space advertise- 
ments in the cause of peace. No 
estimate of the size of the outdoor 
campaign has been made, but the 
Willingness of this medium to extend 
generous support to the movement 
was demonstrated shortly after its 
inception. 

In the past three years magazines 
have contributed $450,000 in space 


series of 


of the Advertising and Sales Managers Clubs of Milwaukee. 

R. J. Delehanty, Multigraph Sales Agency; Clinton E. Thorne, Addressograph 

Sales Agency, and club president; and Arnold A. Naulin, Metal Products, Inc., 
head of the advertising club. 


MR. LEWIS IS GREETED BY MILWAUKEE ADMIRERS 


E. St. Elmo Lewis, Detroit (second from left) as he appeared at a joint meeting 


Others shown are 


alone to World Peaceways advertis- 
ing. No record of the value of the 
time donated by radio stations has 


been kept, but more than 100 sta- 
tions are now ordering weekly 15- 
minute scripts. 


The directors believe that the in- 
creasing coéperation from media and 
advertising service industries is due 
partly to the desire of advertising 


men to demonstrate the educational 
and social force of advertising when 
employed for dissemination of ab- 
stract ideas. There is already a mass 
of evidence to prove the success of 
the campaign. 

One of the movement’s principal 
objectives, defined at the birth of 
the organization in 1931, was to bring 
about a Senate investigation of the 
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Drastic Test/ 


Here's evidence of the new service 


surface. 


An ordinary reading glass will re- 
veal the pattern of Vac-Cup-Bac’s 
unique, adhesive-retaining poster 


guarantee provided by Westvaco 
Vac-Cup-Bac Poster Paper. Advertisers 
and their agencies will read this letter 
with interest. It is only one of the many 
which have reached us from plant 
operators to whom service to the ad- 
vertiser is important. 


Mi % Here's the Reason: The dia- 
mond-shaped Vacuum Cup, a 
new and exclusive principle in 
poster paper, gives Vac-Cup- 
Bac greater sticking qualities 


... flagging” is almost entirely 
eliminated. 


WEST VIRGINIA PULP AND PAPER COMPANY 


230 Park Avenue, New York. N.Y. 


35S East Wacker Drive, Chicago. IIl. 


$03 Market Street. San Francisco, Cal. 


Public Ledger Building. Philadelphia, Pa. 


munitions industry. This objective 
was reached in the spring of 1934. 

World Peaceways also sponsored 
the Neutrality Act, which was passed 
last year and which was widened in 
February to include a prohibition 
against loans and credits to nations 
at war. 

Another criterion of advertising’s 
effectiveness is that readers con- 
tributed nearly $100,000 in 1935 to 
the support of World Peaceways, de- 
spite the fact that the copy has 
made no direct appeal for funds and 
seldom mentions a contribution. 


Squibb Adopts Idea 


By the fall of 1935 World Peace- 
ways had enlisted the support of 
such a large section of the public 
that E. R. Squibb & Sons launched 
an institutional radio campaign to 
indicate its approval of the organi- 
zation’s stand. This series of 13 
weekly broadcasts over CBS was 
sponsored jointly by World Peace- 
ways and E. R. Squibb & Sons, the 
latter paying all costs for time, tal- 
ent and production, amounting to 
approximately $250,000. 

Listeners were asked not to write 
the sponsors but to leave their sig- 
natures at drug stores for a petition 
to outlaw war. For test purposes 
this request was confined to the 
broadcasts during the period of the 
series. More than 500,000 signatures 
were received and added to 2,000,000 
already collected by World Peace- 
ways. 

The series terminated when the 
commercial felt that it had succeeded 
in identifying itself as a worker for 
peace. 

After a rather discouraging two 
years, World Peaceways came di- 
rectly under advertising auspices in 
1933, when a committee which in- 
cluded a number of prominent ad- 
vertising men became interested and 
volunteered to direct a campaign. 
Among the group were Bruce Bar- 
ton, Batten, Barton, Durstine & Os- 
born, Inc.; Bennett Chapple, Ameri- 
can Rolling Mill Company; Crossby 
Spinney, Curtis Publishing Company, 
and Frank W. Nye, Outdoor Adver- 
tising Association. 

Mr. Barton wrote a series of five 
advertisements and Fortune was first 
under the wire with a request to pub- 
lish them. The series attracted so 
much attention and favorable com- 
ment that, as a windup, the magazine 
borrowed the thunder of its adver- 
tising pages and published the 
widely-discussed article, “Arms and 
the Men,” which purported to prove 
that allegations made in the adver- 
tising as to the causes for war were 
correct. 

Young & Rubicam, Inc., took over 
direction of the campaign when more 
copy was needed, appointing Ted 
Patrick as account supervisor. The 
agency’s services are donated, as are 
the work of artists and typographers. 
World Peaceways has endeavored to 
supply plates to publications and 
paper to outdoor plants, but a good 
deal of this material has been do- 
nated by engravers, electrotypers 
and lithographers. 

The organization considers it im- 
possible to finance payment for space 

(Coutinued on Page 6) 


WHAT HELP DO 
YOU NEED? 
For facts, figures and market 
data about the billion dollar 
baking industry, come to 
BAKERS’ HELPER, this in- 


dustry’s leader for almost a 
half century. 


Check the data you need below, tear out 
this advertisement, attach to your letter- 
head and mail to us. 


(—) “Baking Industry Facts and 
Figures,” a market data 
folder. 

C] “Selling Leads,” 
week service. 

(] Sample pages from the “Bak- 
ing Industries Blue Book.” 

(1) Copies of BAKERS’ HELP- 
ER, issued fortnightly. 

() Audit Bureau of Circula- 
tions statement. 


BAKERSHELPER 


*% MAGATINE / BAKERY PRACTICE #{ MANAGEMENT 


HELPING BAKERS SINCE 1887 
@ dl 


an every 


380 South Wells Street, 
Chicago, TI. 
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Only the Right People 


Buy Grand Pianos 


and tt might surprise you to know who they are 


es the sales salon for a famous make of 
piano, one of the highest priced instruments 
in America, came thirty-two people who bought 
grand pianos. 

One was a broker, senior partner in 
a nationally known firm. 

One was a doorman in a New York 
apartment house. 

One was a social leader, bearing 
one of the most distinguished names 
in the social register. 


Doorman 


One was a rooming house keeper. 

And so on, down the list, came these men and women 
from all walks of life, each of whom bought a grand piano. 

Analyzing the entire group of thirty-two, we find that 
seven of them were what we commonly call ‘‘upper class,”’ 
ten were middle class and fifteen were even below middle 
class in rank. 

Yet from the piano maker's standpoint, all were certainly 
the “‘right peeple’’ for the sale of his product. Just as the 
right people for the sale of any product are simply the people who 
BLY that product. All considerations of their social or finan- 
cial standing are merely of academic interest... they simply 
illuminate the fact, which every large advertiser has dis- 
covered, that it takes all kinds of peo- 
ple to make a market. 


Who were the three million people 
who bought new automobiles last 
year? And the million who bought 
automatic refrigerators? All were the 
“right people’’ for the manufacturers in those two industries. 

There are millions of “‘right people’’ for every large 
manufacturer. They are the millions who duy goods—over 


THIRTY BILLION DOLLARS’ worth a year. 


Broker 


The controlling factor in advertising 


The only point to consider is how to reach these people 
most effectively, most economically. There is one great, 
controlling factor: 80 per cent of all the nation’s commodi- 
ties is bought by the people living in a clearly defined, geo- 
graphically small territory. It comprises but ove-fifth of all 
the counties; yet it consumes four-fifths of all the merchan- 
dise. In it are located all of the 995 key cities of 10,000 
population and over that account for 70% of all retail sales. 


Millions of the “Right People” 


Here is concentrated the buying population of the 
nation. And here The American Weekly concentrates its 
more than 5,500,000 circulation, blanketing the buying 
population of the world’s richest market. It reaches from 
20° to 50% of all the families living in 614 of the 995 key 
cities of 10,000 population and over. It reaches one-fourth of 
all the English-reading families in America. 
This is the market for volume business! 


Impact!—on the nation’s buying power 


Advertisers who have used The American Weekly know its 
power to create consumer demand. Store buyers go into 
action, wires hum, freight trains roll through the night 
—as twenty million people read and respond. 

Behind it all is the dynamic force 
of reader interest. Out of sheer edi- 
torial genius has been created a maga- 
zine so fundamental in appeal, so 
broad in scope, as to touch the minds 
and emotions of all mankind. Other 
publications may try to select their 
audiences among special types of 
people. The American Weekly inter- 
ests them all. In the sixteen basic elements of human in- 
terest it finds the common denominator of all human na- 
ture. With its dramatic presentation of truth stranger than 
— it fascinates men and women of all walks of life. It 

*‘the nation’s reading habit.’’ 


Social Leader 


Where this magazine goes 
The American Weekly is the largest magazine in the world. 
It is distributed through the 17 great 
Hearst Sunday newspapers. 


In each of 158 cities, it reaches 
one out of every two families 


In 146 more cities, 40 to 50% of 
the families 


In an additional 139 cities, 30 to 
40% 


In another 171 cities, 20 to 30% 


Rooming House Keeper 


...and, in addition, more than 1,982,000 families in thou- 
sands of other communities, large and small. 


ores Cock-A-Doodle-Doo! 


Advertising linage and revenue in the month of March was the 
second largest of any month in the history of The American Weekly 
and came within a few thousand dollars of beating all previous 
records. March is the third successive month in 1936 of substantial 
advertising linage and revenue gains for The American Weekly 


THEAMERICAN 


Greatest 
Circulation 


in the World 


\W/EBKLY 


“The National Magazine with Local Influence” 


Main Office: 959 Eighth Avenue, New York City 


Branch Offices: PaLMoLIveE Buipoc., Cnicaco 
4 2 - 
Moxaonock Bupc., SAN FRANCISCO 


5 Winthrop Square, Boston 


Generat Morors Bioc., Detroit 


Arcapbe Buioa., St. Louis Evitson Bupoc., Los ANGELES 


Hanna Bupvc., CLevetann .. . 101 Martetta St., ATLANTA 


of 
AMERICAN BUSINESS 


A partial list of Important Advertisers in The American Weekly 
during 1934, 1935 and 1936 


Admiracion Laboratories, Inc. 
Affiliated Products 
Edna Wallace Hopper 
Neet 
American Can Co. 
American Chicle Co. 
American Kitchen Products Co. 
American Radiator Co. 
merican Safety Razor Corp. 
American Tobacco Co. 
Armour and Company 
Associated Oil Co. 
Axton-Fisher Tobacco Co., Inc. 
Babbitt, Inc., B. T. 
Bauer & Black 
Beech-Nut Packing Corp. 
Ben-Burk, Inc. 
Best Foods, Inc., The 
Borden Co., The 
Boyle Company, The A. 5. 
Plastic Wood 
Three-in-One Oil 
Bristol-Myers Co. 
Ingram’s Milkweed Cream 
Ipana Tooth Paste 
Mum 
Sal Hepatica 
Brown & Williamson Corp. 
Burnett Co., Joseph 
California Fruit Growers Exchange 
California Packing Corp. 
Campana Sales Co. 
Champion Spark Plug Co. 
Cheuhenuel Mfg. Co., Cons'd 
Chieftain Mfg. Co., The 
Chrysler Corporation 
Dodge Bros. 
Plymouth 
Clorox Chemical Co. 
Coca-Cola Co. 
Colgate-Palmolive-Peet Co 
Brushless Shave 
Dental Cream 
Palmolive Soap 
Super Suds 
Conklin Pen Co. 
Corning Glass Works 
Crosley Radio Corp., The 
Dennison Mfg. Co. 
Ethyl Gasoline —. 
Fitch Co., F. 
Ford Motor \ 
Franco-American Food Co. 
Frederics, Inc., E. 
Frigidaire Corporation 
General Cigar 
General Electric “Co. 
General Foods Corp. 
Calumet Baking Powder 
O 


oy 

a France 
Maxwell House Coffee 
Minute Tapioca 

ay sen es Inc. 


aan Medal Flour 
Wheaties 
General Motors Corp. 
uic 
Chevrolet Motor Co. 
Fisher Body Corp. 
‘ontiac 
General Tire & Rubber Ca. 
Gillette Safety Razor Co. 
Glass Container Ass’n of America 
Gold Dust Corporation 
Shinola 
Silver Dust 
Goodyear Tire & Rubber Co., Inc. 
Great Atlantic & Pacific Tea Co. 
Grocery Store Products, Inc. 
Heinz Co., H. J. 
Holland Furnace Co. 
Hubinger Co., The 
Hudnut, Richard 
Hump Hairpin Mfg. Co., The 
anvier, Inc., Walter 
ell-Well Dessert Co. 
ergens Co., Andrew 


John Hancock Manel Life 
Insurance 
me & Johnson 
aufmann Bros. & Bondy, Inc. 
Kellogg Co. 
Kelvinator Corporation 
Knox Gelatine Co. 
Kolynos Co., The 
Kotex Company 
Kraft-Phenix Cheese Corp. 
Lambert Pharmacal Co. 
Lamont, Corliss & Company 
Pond’s Face Creams 
Pond’s Face Powder 
Lane Bryant 
Lea & Perrins, Inc. 
Leeming & Co., Inc., Thos. 
Libbey-Owens-Ford Glass Co, 
Libby, McNeill & Libby 
Lipton, Inc., Thomas J. 
Lorillard Co., Inc., P. 
Metropolitan Life Insurance Co. 
Modess Corporation, The 
Nash Motors Co. 
National Biscuit Co. 
Ritz Crackers 
Shredded Wheat 
National Carbon Co. 
National Radio Institute 
Nestle-Le Mur Co., The 
Norwich Pharmacal Co., The 
Old Dutch Cleanser 
Oyster Institute of North America 
Pacific Mills 
Packer Mfg. Co., Inc. 
Park & Tiltord 
Parker Pen Co., The 
Penick & Ford, Ltd., Inc. 
Pennzoil Co., The 
Pepsodent Co., The 
Perfection Stove Co. 
Pillsbury Flour Mills Co. 
Pineapple Producers 
Cooperative Ass'n, Led. 
Potter Drug & Chemical Co. 
Prmden Pain Corp. 
Procter & Gamble Co., The 


Ivory Soap 
ydol 
Quiet Oats Company, The 


unt Jemima 

Quaker Oats 
Reynolds Tobacco Co., R. 
Royal Lace Paper Works, ne. 
Rutland Fire C Clay Co 
Schenle sa Ce 
Schnefel Bros., Inc. 
Scholl Mfg. Company 
Sealed Power Corporation 
Seminole Paper Co: 
Sheaffer Pen Co., . A. 
Simmons Compa: 
Singer Sewing ales Co. 
Socony-Vacuum Oil Co., Inc. 
Staley Mfg. Co., A. E. 
Stanco, Inc. 
Standard Brands, Inc. 

ase & Sanborn’s Coffee 

Fleischmann’s Yeast 

Tender Leaf Tea 
Standard Oil Co., The 
Sta-Rite Hair Pin Co. 
Sterling Products Co. 

Bayer Aspirin 

Phillips Milk of Magnesia 
Swift & Company 
Thermoid Co. 
Union Oil Co. of California 
United States Rubber Co. 
Wander Co., The 
Warren Corp., Northam 

Cutex 

Glazo 

Odorono 
Watkins Co., The R. L. 
Wrigley Jr. Co., Wm. 
Young, 


‘ What $16,000 buys 
in The American Weekly 


A full page in color more than twice the size of any other 


magazine page in the world . 


. Increased rates become 


effective May | to all advertisers who have not previously 
placed orders for schedules to run until the end of 1936. 


— 


The SOCIAL REGISTER 
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ADVERTISING AGE 


April 13, 1936 


(Continued from Page 4) 
and will not attempt to do so, but 
one of its activities will be to inter- 
est advertisers in promoting peace 
objectives through paid advertising, 
as the Squibb company has done. 

It is being suggested to interested 
advertisers that they may either gen- 
eralize on the desirability of action 
for peace or appropriate one definite 
cbjective of the movement and en- 
deavor to secure its acceptance. 

Some of the remaining objectives 
are to secure legislation to take the 
profits out of war, to require a popu- 
lar referendum before war can be de. 
clared, to prevent sale of war mate- 
rials to warring nations, and to pro- 
vide for a permanent Department of 
Peace. 


YOUNGSTER TELLS 
PRICE OF PEACE 

New York, April 9.—‘‘The price of 
peace is free movement of trade, free 
movement of populations and adjust- 
able distribution of territory. This 
is an expensive demand. It will not 
be until we see the superlative value 
of peace that we shall be willing to 
meet it.” 

With these words, 17-year-old 
Lloyd Lewis, high school student of 
Plattsburg, Mo., captured a $5,000 
peace scholarship offered by Eddie 
Cantor. The announcement was made 


| sidered 14 


on the Lehn & Fink CBS program, 
on which Cantor stars, 

Young Lewis’ 500-word essay on 
“How Can America Stay Out of 
War?” was chosen by the four judges 

all presidents of leading educa- 
tional institutions—as the best of 
212,000 entries received from every 
section of the United States. 

The judges were Robert M. Hutch- 
ins, University of Chicago; Frederick 
Bertrand Robinson, College of the 
City of New York; Ray Lyman Wil- 
bur, Leland Stanford University, and 
Henry Noble MacCracken, of Vassar 
College. 

Unanimous Selection 

For the final elimination, they con 
letters, each identified 
Of these fourteen, 
the prize essay, designated merely 
as “Number 2” in the group, was the 
upanimous selection of the judges. 
They based their decision on the 
quality of “the most constructive, 
sincere and interesting letter, regard- 
less of fancy writing and technical 
knowledge.” 

The title, “How Can America Stay 
Out of War?” was suggested by New- 
ton D. Baker, former Secretary of 
War. Many schools and universities 
cooperated in the project. 

The prize essay said in part: 

“Peace is an expensive luxury. It 
is so expensive that the countries 


only by number, 


Sunday nignt. | 


| have never yet been willing to pay 
its price. The world can have peace 
whenever it really wants it more 
|} than anything else, but until now 
men have never wanted peace as 
much as at the present. 

“At present we have national trade 
barriers that have set up artificial 
and expensive systems which cut off 
from others the normal markets in 
which they might dispose of their 
goods. Our own tariff is an example. 
It was adopted over the protest of 
50 nations. It makes for dislocation 
of normal world markets, shuts off 
other nations from natural outlets 
|for their surplus products and so 
condemns millions of their people to 
live at starvation levels. We cannot 
escape responsibility for the result 
ing tendency to war. 


Pointed Questions 


“Would we fight rather than sur- 
render the right to control our tariffs 
to suit our own welfare? Would 
Great Britain call out her army and 
navy before she would part with a 
square mile of her Empire? These 
are the questions whose answers re- 
veal whether we are willing to pay 
the price of peace. My own guess 
is that there are some things we 
value more highly than peace, and 
this leads me to the belief that it 
is not until we are willing to say that 
we want peace more than economic 


We give you 


Tribune alone delivers this 
rich Northwest Market 


A Billion Dollar Package! And it’s all yours 
when you concentrate your advertising in The 
Minneapolis Tribune. For this great newspaper 
ALONE delivers you the prosperous trading 
capitol of the Northwest—at the lowest milline 
rate! Now is the time to sell your product in this 
market. And The Minneapolis Tribune is the 
quickest, least expensive way to do it! 


National Advertising Representative~-JOHN B. WOODWARD, Inc., 
New York « Chicago « Detroit - Boston « Kansas City » San Francisco « Los Angeles 


MINNNEAPOLIS 


Here’s what the Tribune 
gives you at the 


LOWEST MILLINE RATE 


CITY COVERAGE 
DAILY 


69% 
90% 


And 7 days a week, the largest 
circulation in the city, suburb 
and country! 


CITY COVERAGE 
SUNDAY 


e¢ Minneapolis 


THE HOME NEWSPAPER-IN THE MOST HOMES 


HELLO 
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or territorial or colonial advantages 
that we shall have peace. 

“The supreme desire of the aver- 
age man is not to build peace among 
nations, but to secure advantages for 
his own nation against any or all 
others. As long as this is true, every 
man is the raw material of an army 
and popular psychology supports our 
own economic nationalism in a ten- 
dency toward international strife. It 
will not be until we are ready to put 
international good above national ad- 
vantage that we shall be prepared 
for peace. 

“The first advance on the road to 
peace is to recognize its cost. Peace 
is an easy word to praise, but a 
costly one to live with. Neverthe- 
less, it is only by keeping the peace 
that we shall set men free. There is 
no other way. There is no cheaper 
way.” 


Eberman with Agency 


Edwin Eberman, Jr., has been ap- 
pointed art director of Kimball, Hub- 
bard & Powell, New York. He was 


| Soraneesy with the promotion depart- 
publications. 
direc- 


ment of Conde Nast 
| Willard Fairchild, former 
| tor, becomes art counsel. 


art 


Mail Figures Show 
Publishing Gains 


A substantial gain in the publish- 
ing and advertising business is 
shown in a report on second class 
mailings by the _ postoffice depart- 
ment, Washington, D.C. Second class 
mailings, newspapers, periodicals, 
etc., totaled 307,723,192 pounds for 
the quarter ended Dec. 31, 1935, as 
against 279,968,711, for the same 
quarter in 1934, an increase of 8.13 
per cent. 

The advertising portion of this 
matter amounted to 91,863,800 pounds 
for the December, 1935, quarter, com- 
pared with 82,822,035 pounds for the 
same period of 1934, an increase of 
10.2 per cent. 


Canned Beer for N. W. 


Alt Heidelberg Ca., Tacoma, 
Wash., said to be the first Pacific 
Northwest brewer’ to _ introduce 


canned beer, is using newspaper 
color in Oregon, Washington, Idaho 
and Alaska. 


Agency for Gulden 


Charles Gulden, Inec., New York, 
manufacturer of Gulden’s mustard, 
' has appointed Charles W. Hoyt Co., 
| New York. 


DONT BOTHER ME 
IM READING THE 
NEW ISSUE OF 

PRACTICAL 


BUILDER 


‘PRACTICAL 
BUILDER. 


Published by the publishers of Bumpine Surriy N 
59 East Van Buren Street, 


Chicago 


aa 


; 


new. timely 


\ STOCK PHOTOGRAPHS 


Ready-to-use “Reserve Hlustra- 
tions” submitted 10 days approval 
by mail from world’s largest file. 
Cost only 810 each. Model releases 


protect you 


UNDERWOOD & UNDERWOOD 


NEW YORK 


CHICAGO DETROIT 
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ADVERTISING AGE 


Build Quarter Million 


(Advertisement ) 


7500 FEET OF SALES and DISPLAY SPACE 


Dollar Implement Business | 
in Just Six Years ere TE 


Hobart, Okla., April 11—There 

e not a lot of people who would 
nave taken the chance of starting 
, new business venture in the year 
of 1930. But two brothers by the 
name of Ferrell did that very thing 
in this western Oklahoma town of 
‘ive thousand population . . . and 
today they are operating a quarter 
of a million dollar enterprise. 

The Ferrell Brothers, J. A. and 
(laude, are dealers for Interna- 
tional Harvester Company in Ho- 
bart, Oklahoma. They opened 
their dealership in 1930 and each 
vear since then has seen a healthy 
increase in business over the year 
before. The banner year, 1935, 
saw them gross $225,000 and 1936 
sees them in a new building of their 
own, worth $18,000, and occupying 
a total of approximately 10,000 feet 
of floor space. And to prove that 
the Ferrells are not superstitious, 
they moved into their new quarters 


million dollars in business. 
And, incidentally, more sales were 
made for cash in 1935 than in the 
three previous years. 

Although located at Hobart, in 
western Oklahoma, Ferrell Broth- 
ers sales are not confined to the 
immediate farming area surround- 
ing that city. To quote brother 
Claude, “It doesn’t make a heck 
of a lot of difference where a 
farmer may live, if he’s interested 
in a good piece of farm machinery 
and has a few greenbacks in his 
jeans, we're ready to do business 
with him.” 


ot a 


We asked Claude how he went 
about getting business and his 
reply indicated how this small- 
town dealer has seen his business 
grow year by year to its present 
volume. Said Claude, “We adver- 
tise just every way we know how. 
We use folders furnished by our 


. i 
a4 = 


A modern brick building, 150 x 50 feet, houses the display room and parts department of 


the Ferrell Brothers implement house at Hobart, Oklahoma. Together with a shop and ware- 


house in the rear, this building represents an investment of $18,000. 


department which did a $36,000 business in 1935. 


Above is shown the parts 


oa ; company. We use local newspapers. 
on Friday, March 13th. We follow up leads sent us ges Farm Pa er 
The main building is 50x 150}company as a result of their farm P 
’ feet and contains the salesroom,| paper advertising in The Farmer- Ad ee 
display space _and parts depart- Stockman, and we demonstrate our vertising 
5 ment. Adjoining, to the rear, is} product in the field. Furthermore, 
\- a shop and warehouse 50 x 60 feet} we encourage competitive demon- Lends a Hand 
8 In s1ze, strations for we think we have the 
: J, A. and Claude Ferrell head | goods.” Year in and year out, long be- 
s this organization as partners. In] Woe think we can add another fore J. A. and Claude Ferrell took 
S, addition the Ferrell Brothers com-|factor to the list supplied by the International Harvester dealer- 
ir pany consists of four full time|(@laude. These Ferrell Brothers ship at Hobart, Oklahoma, McCor- 
. salesmen, two parts men and sixX| know the farmers they are dealing mick-Deering farm tools were be- 
3 mechanics and mechanics’ helpers. | with. They know their language ing advertised to the farmers of 
™ During 1935 Ferrell Brothers|}and speak it. When J. A. or Oklahoma, North Texas and the 
Is sold eighty-three tractors, which|Claude go out to talk to a prospect Pexas Panhandle through The 
n- represents three machines every|they do not have to confine their Farmer-Stockman. This fact, com- 
le two weeks. They sold seventy-two|talk to tractors or combines or bined with a natural ability to cul- 
erain binders during the same pe-|plows. They know crops and they tivate and sell the farm trade on 
riod, along with an even dozen|know livestock. And the farmers the part of the two Ferrell Broth- 
combines, seven stationary thresh-|they contact know they know and J. A. Ferrell, one of the broth- ers, has made this Hobart dealer Claude Ferrell, the other half 
ers, eight corn binders, a carload|as a result feel that they are deal- : an outstanding one for the Inter- Ferrell Brothers Hob 
a, rine ¢ iscel-|ing with ; ers who own the International | national Harvester Company. of Ferre rothers, of Hobart. 
* of binder twine and enough miscel-|ing with a fellow farmer rather ; . ompan} Sle clans he gut tds tealnlteg for 
- laneous farm tools and parts to|than with just another machinery Harvester dealership at Hobart,| Sam and Bill Pfenning, both : 8 ; 8 
ay make up a grand total of a quarter | salesman. Oklahoma. International tractor owners near|the implement business by horse 
10 — ---— —- Hobart, have been reading The | trading. 
Farmer-Stockman for years. They 
have been also reading the adver- 
tising of the International Harves-| the job easier for your Oklahoma, 
7 ter Company in The Farmer-Stock- | North Texas and Texas Panhandle 
— man. That makes Claude Ferrell’s} dealers if you back them up with 
job easier. No matter what you| adequate advertising in The Far- 
= have to sell, if your merchandise|mer-Stockman. It now has more 
_" is bought by farmers, you'll find|than 225,000 circulation. 


\ | 


w 


Above: Claude Ferrell is a real salesman and one that wears well. Here he is shown going over 
the fine points of a new rubber-tired Farmall with Bill Pfenning, a farmer living east of Hobart. Bill 
farms eleven quarter sections of land and already owns one wheat type McCormick-Deering tractor 


and one steel tired Farmall. Bill says Claude Ferrell plus the name International makes sales resist- 


ance melt down pretty rapidly. 


Right: Sam Pfenning, a brother of Bill, shown above, also owns two International tractors. 
Claude Ferrell thinks he should make it unanimous when he buys his third. Incidentally, Sam, who 
farms nine farms, owning six and renting three, has one of the first Farmalls ever sold in his com- 


munity. 


Its serial number is in the early 2400's. 
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April 13, 1936 


Davis Paints in First 


. 
Consumer Campaign 
H. B. Davis Co., Baltimore, M1., 
paint products, is launching a con 
sumer campaign for the first time 
in its 38-vear history. Newspapers 
will be used im 31 cities in Middle 
and South Atlantie states. Direct 
mail is planned for rural communti- 
ties. 
Van Sant, Dugdale & Co., 
more, are in charge. 


C. & N. W. Makes Movie 


Chicago and North Western Rail- 
way has just completed a three-reel 
sound picture featuring summer vya- 
cation activities in the North woods, 
which is available in 35 and 16 mil- 
limeter sizes. Bookings are handled 
by R. Thomson, passenger traffic 
manager, Chicago. 


Balti- 


ase y 


Holland’s Plant 
Damaged by Fire 


Fire caused damage to offices and 
equipment of Holland’s Magazine and 
Farm and Ranch, Dallas, Tex., March 


Frank P. Holland, Jr., and T. P. 
[®Mlland, officials, estimated the dam- 


age at $50,000. 
S $ Knill, 


Doten with Glaser 


Everett E. Doten, for many years | newspapers, died 


active in publicity and merchandis- | home at Lake-o’-the-Hills, 
ing, has joined Louis Glaser, Inc., | Wales. 
Boston. Mr. Knill engaged 


Gets Hotel Lookout 
Advertising Bureau, Inc., 
York, has been retained by 
Lookout, Chattanooga, Tenn. 


ago. 
was 


New 
Hotel 


Searched 


Se 
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The Indianapolis News is the newspaper of 
the active buying families of central Indiana. 
There is no section of this rich market that it 
does not cover in a substantial way. Its eir- 
culation—the greatest of any daily newspaper 
in Indiana—parallels your sales opportuni- 
ties in the fertile Indianapolis market. It 
gives incomes 


increasing coverage as grow. 


New York: Dan A. 
Chicago: J. E. 


Carroll, 110 E. 42d st. 


Lutz, 180 N. Michigan Ave. 


Knill, Former 


Executive of 
31 ea Tom ‘Tribune’, Dies 


Lake Wales, Fla., April 7.—C. P. 
former advertising manager 
of the Chicago Tribune, and at one 
time general manager of the Hearst 


last night at his 


work in New York and Chicago for 
40 years, coming to this city 13 years 
For 18 years, 

associated with 
Tribune, the last four years as adver- 


tising manager. He left that posi- 
tion to join the Hearst newspapers. 

For eight years he was with a 
Chicago evening newspaper, being 
its publisher in 1911 and 1912. Later 
for seven years, he was a newspaper 
representative, with offices in New 
York and Chicago. 


Heart Attack Fatal 
to Daniel Mahoney 


Providence, R. I., April 7.—Daniel 
near Lake |S. Mahoney, 74, well-known Rhode 
Island advertising man, died March 
31 at his home in Pawtucket, of a 
heart attack. For 25 years he was 
connected with the mechanical divi- 
sion of Providence Journal, later 
joining the advertising department 
of Providence Tribune. In 1929 he 


in newspaper 


until 1897, he 
the Chicago 


and almost complete coverage of high income 


areas. 


Here is a productive market—larger than 


any one of twenty-six entire states—and a 


newspaper that literally searches out its buy- 
ing power homes. Such a combination alert 


advertisers do not overlook. 


THE INDIANAPOLIS 


became field representative for Old 
Colony Advertising Company of this 
city. 

For many years Mr. Mahoney was 
bellman of the Town Criers of Rhode 
Island and until the day before his 
death, opened their meetings by 
ringing the bell three times and pro- 
claiming his familiar, “Hear ye, 
hear ye.” Mr. Mahoney was born in 
London but came to Providence as 
a child. 


W. A. Lauver Dies 

Baltimore, Md., April 7.—William 
Albert Lauver, promotion manager 
of the Philadelphia Daily News, died 
here Friday. He was formerly with 
the Baltimore Sun, Richmond Times- 
Dispatch, New Orleans Item-Tribune, 
and Atlanta Georgian. Mr. Lauver 
was a member of the Poor Richard 
Club of Philadelphia. 


Death Takes Veatch 
Hollywood, Cal., April 7—George 
O. Veatch, who retired in 1924 after 
serving many years as merchandise 
manager of Marshall Field & Co., 
wholesale, died Thursday night 
in a hospital here. He had been en- 
gaged in a mercantile business in 

California since he left Chicago. 


Edwin C. Johnston 
Publisher, Is Taken 


New York, April 7—Edwin Chris- 
tie Johnston, 54, co-publisher since 
1907 of The American Exporter, died 
suddenly March 31 following an op- 
eration. 

His father, the late W. J. Johnston, 
was one of the pioneer business and 
technical paper publishers of this 
country. At his death in 1907, his 
sons, Edwin and Franklin became 
publishers of The American Exz- 
porter. 


W. L. Dotts Taken 


New York, April 7—Wilmer L. 
Dotts, 78, advertising man for more 
than 50 years, died at his home in 
New Rochelle Friday. He was with 
George L. Dyer Co., until it dissolved 
eight years ago. Previously he was 
with N. W. Ayer & Son, Inc. 


J. A. Russell Dies 


Detroit, Mich., April 7.—John A. 
Russell, founder and editor of Mich- 
igan Manufacturer and _ Financial 
Record, died yesterday at his home 
here. He was the founder and dean 
of the College of Commerce and Fi- 
nance, University of Detroit. 


Metcalf Appointed 
George T. Metcalf, Providence ad- 
vertising counsel, has been appointed 
by Morris Plan Co. of Rhode Island. 
Newspapers will be used. 


Scott-Telander Named 
Monarch Mfg. Co., Milwaukee, has 
retained Scott-Telander, of the same 


POSTERS 


@ Here are the reasons why adver- 
tisers—large and small—are enthu- 
siastic about McCandlish posters 
and McCandlish service. 


@ Faithful Reproduction of the 
artist’s sketch. 


®@ Brilliance of McCandlish inks. 


@ Fine presswork. 


@ Weather-resisting paper. 


@ Deliveries made on time. 


Consult us on your next job. 


McCANDLISH 


LITHOGRAPH 
CORPORATION 
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UP 1—CIRCULATION 


Chicago Daily TIMES Circulation for the first three months 
of 1936 averaged 271,930—an increase of 54,726 or 25°, 
over the same period last year. 


Sunday averaged 293,827—an increase of 65,671 or 28.7%. 


UP 2—RETAIL DISPLAY 


Advertising in the TIMES for the first three months of 1936 
increased 111,011 lines or 13.7% over the same period 
last year. March was the 29th consecutive month of gain 
in this classification. 


UP 3—GENERAL DISPLAY 


Advertising for the first three months of 1936 increased 
52,242 lines—a gain of 23.7%. 


NEWSPAPER MILLINE 


Chicago newspaper readers have been turning to the 
TIMES because they find in it the kind of a newspaper 
they like to read. Advertisers are turning to the TIMES 
because it produces business at low cost. 


The combination resulted in the Daily TIMES being forced 


to omit 31 columns of advertising from the Friday edition 
March 24. 


APH E 


CHICAGO'S 


jel TIMES 


RE NEWSPAPER 
NATIONAL REPRESENTATIVES 
SAWYER -FERGUSON-WALKER CO, 
NEW YORK DETROIT CHKAGO 


RATE IN CHICAGO! 
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ADVERTISING AGE 


April 13, 1936 


Hudson Motor 


Localizes Its 
National Copy 


Detroit, Mich., April 9.—At well 
over 2,000 points throughout the na- 
tion, Hudson Motor Car Company is 
using newspaper advertisements, 
which, while national in character, 
have been given maximum local in- 
fluence by use of names of satisfied 
buyers who are representative citi- 
zens of the town. 

Coéperation of newspapers in- 
cluded contacting of recent buyers of 
Hudsons and Terraplanes, and secur- 
ing their consent to be listed as 
pleased users. 

Over 30 representatives of large 
newspapers gathered recently in the 
offices of Brooke Smith & French, 
Inc., Hudson advertising agency, to 
hear details of the localizing plan. 
W. A. James, Hudson advertising 
manager, and Guy Smith, vice-presi- 
dent of the agency, explained the 
idea and asked for aid. 

Near the bottom of a typical adver- 
tisement in the new Hudson drive, 
appears a space for insertion of the 
name of the local dealer. Below the 


dealer’s “signature,” are the words 
“Let Detroit owners tell you why 
they bought Terraplanes—here are 
a few—other names on _ request.” 
Names and addresses of local resi- 
dents are then listed. 

The Hudson newspaper list is the 
largest in six years. 


Apeler to “Elks” 


Elks Magazine has appointed 
Harry Apeler as advertising director, 
with headquarters in New York. He 
was formerly assistant national ad- 
vertising manager, New York Herald 
Tribune. 


“Meter-Miser” 


Frigidaire Corporation, Dayton, O., 
has announced a small, low priced 
water cooler designed in bottle and 
pressure types, equipped with the 
Frigidaire meter-miser refrigeration 
unit. 


“Herald” Names Ball 


Braden L. Ball has been appointed 
business manager of Panama City, 
Fla., Herald. He was formerly with 
Pensacola Journal and News. 


in Coolers 


Dempsey to Agency 
Roy Dempsey, formerly advertising 
director for John A. Wathen Distil- 
lery, has joined Farson & Huff, Louis- 
ville, Ky., as copy writer. 


APRIL LINEAGE 
IN MAGAZINES 
INCREASES 7.27 


Chicago, April 9.— Advertising 
lineage in national magazines for 
April is approximately 7.2 per cent 
above that of April, 1935, ADvERTIS- 
ING AGe’s analysis of lineage reported 
by National Advertising Records re- 
veals. 

Ninety-six magazines measured by 
National Advertising Records carried 
1,789,919 lines of advertising this 
month, against 1,669,887 in April, 
1935, a gain of 120,032 lines. 

Seven standard publications meas- 
ured ran 47,251 lines this month, 
against 53,383 lines in April of 1935, 
a loss of 6,132 lines, or 11.5 per cent. 

A total of 719,197 lines was carried 
by 36 publications in the general 
classification as compared with 665,- 
909 in April last year, a gain of 53,- 
288 lines, or about 8 per cent. 

Eighteen individual women’s mag- 
azines ran 606,558 lines this month, 
and 608,215 last year, a loss of 1,657 


GREATER BUYING POWER 
in SPOKANE AREA 


eek 
key 


this market in 1936. 


dously to the district’s 


and other industries. 


Spokane Market Buying 


favored field. 


BUYING POWER! That's the 
theme song to which advertising and 
sales executives are listening this year. 
And Buying Power in Spokane and 
Inland Empire is the reason why so 
many of these executives are spotting 


Farm Buying Power in this area was 
up 74% in 1935 compared with 1932. 
Building of the $63,000,000 govern- 
ment dam at Grand Coulee in Spokane’s 
A. B.C. Trade Area has added tremen- 


Buying Power. 


New Buying Power has been released 
by increased production and earnings 
in Spokane Market mines, saw mills, 


pushed the circulation of the Spokes- 
man-Review and Spokane Daily 
Chronicle to new heights. 
advertisers more than 95,000 combined 
circulation (85% UNduplicated, Polk) 
for 101,247 Urban Families in their 


Power has 


They offer 


x 


THE ee Eevaw- Spokane Daily Cheonicle 


SUNDAY 


MORNING 


EVENING 


SPOKANE, WASHINGTON 


ADVERTISING REPRESENTATIVES 


JOHN B. WOODWARD, INC., NEW YORK — CHICAGO — DETROIT — BOSTON — KANSAS CITY — SAN FRANCISCO — LOS ANGELES 
COLOR REPRESENTATIVES — SUNDAY SPOKESMAN-REVIEW MAGAZINE AND COMIC SECTIONS — ASSOCIATED NEWSPAPER COLOR, INC. 


lines, or about one quarter of 1 per 
cent. 
Women’s Field Gains 


The four groups of women’s maga- 
zines showed an increase of about 
20.7 per cent. Their lineage totaled 
274,490, a gain of 47,123 over the 
227,367 lines carried a year ago. 

Nine outdoor publications carried 
116,180 lines of advertising this 
month, compared with 93,286 a year 
ago, an increase of 22,894 lines, ar 
about 24.4 per cent. 

Eight mail order publications ran 
26,243 lines of advertising this 
month, against 21,727 a year ago, a 
gain of 4,516 lines, or about 20.8 per 
cent. 

Among weeklies and semi-month- 
lies, for which March figures are the 
latest available, 12 publications 
carried 881,713 lines in March, 
against 793,805 lines a year ago, a 
gain of 87,908 lines, or about 11 per 
cent. 

Individual figures for each of the 
publications measured are given in 
the following tabulation: 


April Advertising Lineage in 
National Magazines 
Standard 1936 1935 
American Mercury..... 3,510 2,732 
Atlantic Monthly...... 10,169 15,706 
Current History....... 2,465 2,402 
Forum & Century..... 4,010 5,721 
Harpers Magazine...... 12,628 11,869 
teview of Reviews.... 7,826 7,539 


Scribner’s 


Total Group 


General 
POO. ecea vier ares 26,539 22,941 
American Boy ....e«-::; 9,702 9,087 
American Home ...... 40,409 30,119 
American Legion ..... 9,430 6,026 
Arts & Decoration.... 11,676 5,320 
CO EPR ee ee eee ere ee 3,276 2,952 
Better Homes & Gardens 32,497 30,088 
ee Dee. cedanieneens 12,181 10,844 
Pe SA SVEdea cee eas 5,092 5,727 
Christian Herald ...... 9,488 9,649 
*College Humor ....... ROGe icévas 
OOSMGMOCIIAN 2.6 essa 27,211 31,820 
COUMEES ZALO bc cciceccs 29,240 28,161 
TN poe tiGkaet hie es ONS J aoe 
ee Se errr 46,436 31, 129 
SPIE oa ing bt 5 ao ei6 ke KS 88,638 78,763 
Graduate Group ...... 5,017 3,581 
House & Garden....... 40,984 36,594 
House Beautiful (com- 

bined with Home & 

PY ee ke ee eee. e 38,383 33,902 
ee kee ee eee 5 19,488 20,098 
OS eee 5,224 5,089 
ARS ee ee ae 7,771 8,585 
‘Modern Mechanix and 

PAVORCIOND os owes usas 13,339 11,597 
National Geographic... 11,238 10,892 
Nation’s Business ..... 20,307 20,250 
Open Road for Boys... 6,391 6,024 
Physical Culture ...... 9,245 11,077 
Popular Mechanics..... 22,426 17,387 
Popular Science Monthly 18,180 13,504 
ON ee eee eee 15,184 20,666 
Scientific American.... 5,260 3,094 
‘Sports Illustrated and 

American Golfer..... 3,865 19,065 
MPPCRIGN. <iaweveeve.ecs 22,036 20,566 
re er eee eee 32,261 26,901 
PED. 2 5g \a blk Rio kb oes SO.8G0 ceases 


Startling Detective Ad- 


See an ae 3,410 4,123 
Town & Country:....... 49,696 49,007 
MOE <5 o.cas veo eRe Se 13,086 17,335 
True Detective Mys- 

SOU. vac kak wows ks 4,591 3,946 


TOCR! GFOUP 1.0. 020% 747,504 665,909 


Women’s 


OTIORROE gc i404 vee ees 10,428 24,252 
WOPIOOE EG Wile éccisc ss 13,705 12,0438 
Good Housekeeping.... 61,961 50,383 
marper’s Basaar .....> 88,091 91,893 
Ee. ee 17,820 11,255 
Home Arts-Needlecraft. 6,011 5,365 
Household Magazine... 18,656 16,314 
Junior League Magazine 11,373 10,395 
Ladies’ Home Journal. 61,645 57,042 
gt a ee eee 52,412 56,167 
Parent’s Magazine..... 21,423 20,794 
PRGCODIGY: 6 cai cies sas 13,146 10,189 
Pictorial Review....... 22,005 18,928 
cn, See a ere eee 16,992 15,014 
THUG BtOle ccc sieeen 23,526 25,718 
‘Vogue, incorporating 


Wernee Pelt. iccctes 103,645 114,502 
Woman's Home Com- 

TOR aie o's 0/0 aces. 08 52,532 57,025 
Woman’s World ...... 11,187 10,936 


TOLG?t GYOUS 6c e6c5-05 606,558 608,215 
Women's Groups 
Fawcett Women’s Group: 
Hollywood Magazine. 
Motion Picture Unit. 
*Movie Classic ....e-. 


15,316 13,418 
16,201 11,825 
15,319 11,824 


1936 1935 
Screen Book ....... - 15,179 13,246 
Romantic Movie 
Co errr ree 3,726 
*Romantic Stories.... 11,612 10,463 
Screen Play ........ 15,221 13,820 
True Confessions.... 11,850 11,463 


Macfadden’s Women’s Group: 


1True Romances..... 18,884 13,686 
Movie Mirror ....... 18,958 15,534 
Love & Romance.... 17,152 13,495 
Radio Mirror ....... 16,966 11,728 
True Pxperiences.... 17,068 13,331 
Modern Magazines: 
Modern Screen ...... 18,686 16,618 
Modern Romances... 16,011 15,965 
De TOD sce cccids 15,425 15,494 
Screenland Unit: 
OPES Oe 11,277 10,653 
Silver Screen ....... 11,524 11,078 
Total GFOUD .cccses. 274,490 227,367 
Outdoor 
American Rifleman. 10,581 10,259 
Field and Stream..... 21,097 17,659 
Fur-Fish-Game ...... - 6,721 7,139 
Hunter-Trader-Trapper 8,789 5,978 
Hunting and Fishing.. 13,475 10,579 
National Sportsman.... 14,443 11,420 
oo Pre rTer error 6,883 5,834 
Outsoce TATS oo cccccse 18,908 14,089 
Beerta AGG .ciccvcecs 15,283 10,329 
Total GrOUP .cccoss 116,180 93,286 
Mail Order 
Comfort ...eeeeeeeeeee 5,510 4,339 
Gentlewoman ......... 2,864 4,033 
Good Bteries «...ces0. 3,636 3,979 
Biome Cirole 126 s60s0 2,938 2,521 
‘Illustrated Mechanics, 
with which is com- 
bined Home Friend 
PERMOSING. 0.6 ccceecns 3,832 1,739 
EE ee re rr er ee 2,427 1,149 
Mother’s Home-Life.... 3,597 2,714 
ig |) rae 9,650 9,741 
Sovereign Visitor ..... 1,439 1,253 


- 26,243 21,727 


March Lineage 
Weeklies & *Semi-Monthlies: 


Total Group 


The American Weekly.128,919 79,990 
Business Week ....... 37,942 33,024 
ea ren a ee 105,642 101,096 
PROP OOR scacccseeesvesse 18,015 13,779 
Be cate aw nao 6.6. swe . 26,900 31,495 
PO cates tetaie he ew 22,161 30,367 
Literary Digest ...... 28,206 32,463 
SNews-Week ......+e-- 29,983 18,813 
New Yorker .....- ~ee- 90,696 112,853 


Saturday Evening Post.179,910 199,103 


Te WHO. ivccceuneee oo ee 
MED Yo cis se aoe RS 148,096 95,571 
United States News . 65,243 45,251 

Tete! GREED ..0.0:0:000< 899,842 793,805 


1Figures supplied by publisher. 
21985 figure supplied by publisher. 
81936 figure supplied by publisher. 
4Merger became effective with March, 
1936, issue. Figure for March, 1935, 
is for Vogue. Vanity Fair’s lineage 
for that month was 22,924. 
5Combined with Radioland, begin- 
ning with the July, 1935, issue. 
*‘Beginning with the February issue, 
Sports Illustrated and American 
Golfer were combined. 1935 figure is 
for American Golfer. 
7™Merger became effective with April, 
1936, issue. Figure for April, 1935, 
is for Illustrated Mechanics. Home 
Friend's lineage for that month was 


2,348. 
SNo back year figure. 
®"No issue in April, 1935. 


March figures. 


L. & T. Place New 
Triton Campaign 


The Los Angeles office of Lord & 
Thomas is handling a new newspaper 
advertising campaign for Union Oil 
Company’s “Triton Motor Oil.” 

During the past four years Union 
has averaged more than $900,000 a 
year for advertising. 


Promotes E-Zee Freeze 


H. C. Brill Co., Newark, N. J., will 
launch a newspaper campaign after 
May 1, on E-Zee Freeze, new liquid 
ice cream preparation sold previously 
in powdered form. 


Goldstein Promoted 


F. Jacobson & Sons, New York, 
Jayson shirts, has appointed Sam 
Goldstein to direct the entire selling 
program on shirts, in addition to the 
pajama department. 


Gets Schaefer 


C. M. Schaefer has been appointed 
advertising manager of Hayward 
Mfg. Co., Brooklyn, N. Y., mechanical 
specialties. 


Indusrrial and 
ommercial 
Air Conditioning 


Effective coverage in this Important Dual Market 
++. two monthly papers which have the greatest 
subscriber audience in air conditioning. 
“Headquarters” for complete market and media data. 


HEADQUARTERS 


KEENEY PUBLISHING COMPANY 


6 N. MICHIGAN . 


Come to 


BOTH PAPERS 
ARE A&C 
ANO ABP 


Residential 


. CHICAGO Air Conditioning 
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io BOOK— which took 34 years 


to write—gives exact measurements of the power of the spoken word. * 


The facilities for speeding the spoken word into more than 22,800,000 radio 
homes are not Columbia's alone; they are shared by the broadcasting indus- 


try. So, too, this book of ours belongs to all who use, or who may use, radio. 


It will suggest, we think, to those who are not yet on the air, that any adver- 
tising medium which so sharply imprints its message on the mind—and on 


the nation—must be a valuable aid to marketing. 


* Dr. Pearce, in 1902, observed that ‘auditory suggestion is stronger than visual. a 
Dr. Rankin, 27 years later, explained why. If you have not yet seen "Exact Measurements 
ot The Spoken Word" in which the experiments of these psychologists, and many others, 

= are summarized, a few copies of its limited edition are still available, on your request. y 
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TIMING ALL-DAY SUCKERS 


POSITIVELY 
NO G@ITING 


Intimate glimpses of industry, as reported by Maclean's Magazine. 


Free Advertising for Worthy 
Causes 


There has been such general ap- 
proval of the ultimate objectives of 
World Peaceways, Inc., whose adver- 
tising efforts are described in this 
issue of ADVERTISING AGE, that it has 
been more than ordinarily successful 
in enlisting the sympathetic co- 
éperation of publishers, radio broad- 
casters, and others who have pro- 
vided space and facilities for the 
messages of World Peaceways with- 
out charge. 

Some of the challenging advertise- 
ments of the organization, directed 
against war as the instrument of 
selfish exploiters, have resulted in 
criticisms from readers, and this has 
raised questions which are of gen- 
eral interest to publishers, advertis- 
ers and readers of advertising. A 
typical advertisement of the kind 
calculated to arouse criticism in 
some quarters was the “Hello, 
Sucker” page, which brought con- 
demnation from the American Le- 
gion and other military and patri- 
otic bodies. 

The first question is under what 
conditions free advertising space 
should be granted. That is a matter 
of individual opinion. Some publish- 
ers are opposed to providing it at 
all, preferring, when they endorse 
the objectives of an organization, to 
provide editorial or news comment 
which will meet the situation. 

When advertising space is donated 
for specific purposes, they point out, 
it is difficult to know where to draw 
the line. For example, a publication 


which provided space for World 
Peaceways might find it hard to ex- 
plain why copy on public health sub- 
jects offered by Metropolitan Life 
should be charged for. 

Second, since implied endorsement 
of an association and its objectives 
is given when free space is provided, 
is not the publisher thus made re- 
sponsible for the copy which he pub- 
lishes? Is there not a joint respon- 
sibility with the advertiser for the 
copy, to a greater degree than when 


the space is sold to an advertiser 
in the regular way? 
Third, when free space is fur- 


nished, and the publisher does as- 
sume joint responsibility for copy, 
should not this fact be made known 
to readers? Much of the criticism 
directed against magazines carrying 
World Peaceways copy was on the 
mistaken ground that these publica- 
tions were “commercializing their 
disabled countrymen.” Defining the 
status of the advertising, when 
openly sponsored by the publisher 
and identified as run in free space, 
would clarify such questions as this. 

Publicity takes many forms. When 
it promotes something we favor, it is 
education, but when the other fel- 
lows use it, it is propaganda. Be. 
cause publishers are not always 
clairvoyant enough to anticipate 
public reactions to enterprises which 
they favor, they should know in ad- 
vance the responsibilities which they 


assume when they furnish free 
space, and be prepared to meet 
them. 


Commercial Aviation Policies 


about the 
enterprise and courage of the avia- 
tion industry. It has made progress 
and in gaining accept- 
ance from the public because it has 


There is no question 


technically 


steadfastly adhered to the policy of 
improving its service and letting the 
public know what it 

The unfortunate 
crash costing the lives of passengers 
with a major advertising effort by 


has to offer. 
coincidence of a 


another leading air transport com- 
pany emphasized the difficulties 
with which the industry is. strug- 
gvling The great obstacle to the 


future of commercial aviation is fear 
on the part of the public; the often 
belief that flving hazards 
are still greater than they should be. 

The 


unspoken 


aviation companies are con- 


stantly making planes safer, and 
constantly improving their flying 
personnel. They are likewise em- 
ploying additional technical  safe- 
guards at landing fields, and are 
now able to furnish direction in 
blind flying. In the opinion of ex- 
perts, the use of the radio beam 


should eliminate many of the avoid- 
have crowded 
front 


accidents which 
the 


able 


other news off pages of 
newspapers. 

Increased safety in airplane travel, 
the 


companies 


continued 
taken by 


plus publicity for 


steps aviation 


to eliminate all avoidable hazards, 
should enable the industry to main- 
tain expansion of service, in spite of 


occasional setbacks due to accidents. 


Voice of the Advertiser 


Why N. Y. Is Supreme 


To the Editor: Copy Cub remarked 
that “Now that the movies have dis- 
covered advertising as a field for 
dramatic material, we may expect to 
see Jean Harlow or some other 
blonde beauty featured as the all- 
powerful goddess of the agency re- 
ception room.” 

All over New York there are 
agency receptionists who could give 
Jean Harlow the first three shots 
with a Winchester, and then beat her 
win, place and show. 


CHAIRWARMER. 
. A. sa 


The Generous C. P. 


To the Editor: Is the millennium 
here? The Canadian Pacific Railway, 
which operates steamships and rail- 
roads, smacks a four-motor trans- 
port plane before the eyes of startled 
newspaper readers to advertise its 
transportation facilities. 

LEE SAGERS, 
Chicago, Ill. 
v v ¥ 


Careless Reporter 
Annoys Mr. Clatfelter 


To the Editor: Has there been a 
change in the meanings of infer and 
imply, or are a lot of people careless 


regarding the use of these two 
words? 
Of course, by such a question I 


imply that I would like to know, and 
allow you to infer that I am not 
sure, 

In your April 6 issue, Mr. Upte- 
grove is reported as “inferring that 
uniformity of magazine pages, and 
not certain dimensions, is the prin- 
cipal consideration,’ when, accord- 
ing to my best English instructions, 
he really “implies.” 

If you will clear up this matter 
for me, you may save me from many 
long, sleepless nights. 

HARRY CLATFELTER, 
Advertising, Peoria, Ill. 


ae ee 


Pre-Natal Activity 
To the Editor: I don’t mind your 
“Getting Personal,’ but I do resent 
your getting inaccurate in your ac- 


count of the recent art show for 
youth staged by the Macguire Or- 
ganization. 

You’re about the fiftieth person 


(including my own bank, but exclud- 
ing the income tax collector) in 
whom I’ve had to confide that my 
signature is not A. J. Weis, but W 


J. Weir. What's more, the pre-natal 
drawing was bona-fide. Can’t you 
tell a pregnant abdominal curve 


when you see one? And haven’t you 
ever heard of foetal activity? 
Where'’ve you been all your life? 


Christopher Weir (whom you men- 
tion in your third paragraph as be- 
ing born in 1934) appeared as a mar- 


ried man in one of the Cannon “ad- 
verse-ments” several months before 
he was born. Tie that. (Copy read: 
“The Christopher Delancey Weirs 
have not bought Cannon towels for 
years.” Look it up.) 

He also appeared in an Ivory ad 
last summer, suggesting that readers 
“try this beauty soap.” The Weirs 
go in for a lot of pre-natal activity. 
Three months before I was born, my 
name was Elizabeth. It’s been A. J. 
Weis ever since then. I don’t know 
which one I hate more. 

W. J. WEIR, 
Brown & Tarcher, 
New York. 

Editor’s note: After looking at the 

signature, we still don’t believe it. 


v v v 


Laughs, Blushes 


To the Editor: I hasten to offer my 


appreciation for your editorial, 
“Physiological Aspects of Advertis- 
ing.” 


Only last week one of our sales- 
men presented an ingenious sales 
talk to an elderly executive in a 
rather small organization. After 
listening for several minutes, the ex- 
ecutive cut short the interview by 
remarking, “Now, I am an older man 
than you and I know ali about this 
physiology of advertising.” 

We all had a laugh when we heard 
the details, but after reading your 
informative editorial, we blush at 
finding that said executive was a 
jump ahead. 

Now who will tell us about the 
anatomy and pathology of advertis- 
ing? 

A. S. Rocers, 
Vice-Pres., The Adco, Inc., 
New York. 


, FV F 


Wants More Frankness 
in Selling by Mail 
To the Editor: A college man got 
a summer job in the harvest fields. 
With others hired by his farmer he 
slept in the haymow. 


About 3 a. m. the farmer routed 


them out. “Come on, men,” he 
shouted. “We've got to get after 
them oats.” “Are they wild oats?” 


asked the college man. “No, of course 
not,” said the farmer. “Then,” de- 
manded the college man, “why steal 
upon them in the dark?” 

I would hate to tell you how much 
circular matter goes direct from the 
mail basket to the waste basket, be- 
cause the advertiser keeps his secret 
too well. It may be said that I am 
not a prospect anyhow for the Sat- 
urday Home Magazine, but nobody 
knows whether or not I am a pros 
pect for the matter dealt with in the 
secret mail matter. Let us take up 
the Saturday Evening Post, which 
everybody gets to finally. I am this 


kind of an automobile prospect, that 
I buy a new car as often as I can 
afford it, at intervals of several 
years. Nevertheless I look over al) 
the automobile advertising in the 
magazines I read. A checker on such 
matters would be surprised how 
often I turn the page or the double 
spread because I cannot tell at a 
glance which car is advertised, and 
therefore cannot tell whether I 
would be interested in reading the 
ad or not. 

We lean the other way so far that 
in our own circulars and sales let- 
ters we try to tell the story in the 
first sentence, or anyhow in the first 
paragraph. Then the reader reads 
everything else we have to say, with 
relation to our proposition. 

I think I have a glimmering of the 
reason why “secret” advertising is 
used. It is related to the reason why 
a salesman friend of mine refuses 
to send mail order advertising ahead 
of a call. But is it good sense, or 
good psychology? 

Much is written about the com- 
petition for reader attention (not so 
much as when the magazines were 
more crowded). What reason is 
there for supposing that he would be 
attracted to a mess of type and pic- 
tures, without knowing what they 
are about? If there really is com- 
petition for his attention, why not 
try to interest him, instead of hop- 
ing that he will stray into a trap? 

Please do not use my name, but 
you can have everything else in the 
letter. 

PUBLISHER, 
Chicago. 
v - 


Right 
To the Editor: I have no comment 
to make on Jim Young’s theory of 
hatching ideas except to say that I 

think he is right. 
STUART PEABODY, 

Director of Advertising, 
Borden Co., New York. 
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Different Speaker, 


But Same Formula 


To the Editor: The ideas expressed 
by Jim Young on the creation of 
ideas are, in my opinion, entirely 
sound. There may be a few who de- 
ivelop. brilliant advertising ideas 
through sheer inspiration but I bet 
the number is small. 

As a matter of fact, his talk coin- 
cides almost identically with one 
given by Ed Wolf, head of an adver- 
tising agency here by the same 
name, who spoke during the Roches- 
ter Ad Club’s “AD-Venturer” pro- 
gram which I had the honor to head 
during the past few months. 

H. R. Hanson, 
Adv. Mer., The Pfaudler Co., 
Rochester, N. Y. 
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Grit 
To the Editor: The flood which re- 
/cently swept over Pennsylvania de- 
|stroyed our file of Grit trade paper 
advertisements, and we wonder if it 
would be possible for you to supply 
us with checking copies of our in- 
sertions in February and March 
issues to replace this file. 


JOHN R. Gray, 
Adv. Dept., Grit Publishing Co., 
Williamsport, Pa. 


yy FF F 
Advertising Age 


Goes to Germany 


To the Editor: The writer had the 
pleasure of meeting some of the ad- 
vertising folk from Germany at the 


Poor Richard Club today in Phila- 
delphia. I showed them the story 


which appeared in this week’s AD 
VERTISING AGE, With photographs 
taken in Chicago and several asked 
me to send them copies. 

Not Knowing where we can pu) 
chase copies of ADVERTISING AGE it 
this neighborhood, we will ask you 
to send them direct. Indicate on the 
front in crayon on which page the 
article appears. The names and ad- 
'dresses are Frau Annemarie Merkel. 
Esslingen am Neckar, Germany, and 
Wilhelm Eijisfeller, Handenbenstr., 
Berlin Charl., Germany. 

W. J. FARRELL, 
General Mer., Hessler, Inc. 
Del. 


Wilmington, 
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BEHIND EVERY SUBSCRIPTION 
There isa Living, Changing ‘Family . 


For more than a generation, the schools and colleges of 
America have been pouring back into the rural areas 
literally millions of young men and women with whetted 
appetites for modern living conditions. m= Their influence, 
together with that of the automobile, the radio and the 
movies, has created a broader rural culture in which 
the interests of the modern farmer have been expanded 


far beyond the confines of his own community. 


In building the new Farm Journal we have recognized the 
fact that the American farm family today is as broad 
in its interests and as human in its desires as any 
other group of citizens. s Farm Journal has given them 
a farm magazine in keeping with their changed outlook 
...€@ magazine that has captured their imagination . . 

that takes them into the center of events almost while 


they are happening... keeps them abreast of life today. 


FARM JOURNAL-:: The FIRST to bring the LAST WORD 
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3 by Harry Feigenbaum Advertising | lines placed in the same newspapers a thet: Nahe bt % Boston, Mass. 5,382,518 5,060,827 —5.9 475,928 509,092 +6.9 

Agency, Philadelphia. during the corresponding week of Detailed figures for each of the| Bridgeport, Conn. 2,867,452 2,869,720 +0.1 267,344 195,664 —26.8 

eS pA A cities measured are given in the ac- , ; 29 TOR a 749 5 —F 5 79 hl > 
1935 For the week previous the Reng, Ie. Be ese 4,032,736 3,743,544 (.2 379,666 421,008 +16.2 
R h L raingy : , companying tabulation. Camden, N. J.....; 963,770 994,382 +3.2 84,584 97,262 +14.9 
| othman Leaves 1936 total was 3.1 per cent ahead of pee ee Cedar Rapids, Ia. 1,136,324 1,189,468 +4.7 97,818 113,638 -+16.2 
ig Ek. E. Rothman, assistant genera] | the 1935 figure. Chattanooga, Tenn, 1,974,871 1,705,925 —13.6 159,999 149,671 —6.1 
, manager of Campbell-Ewald Com-| For the 14 weeks ended April 4, Hearst Jr. Named Chicago, Ill. ..... 7,091,149 7,438,879 +4.9 676,262 678,255  +0.3 
pany, New York, resigned April 1.|/a total of 216,310,843 lines of retail| William Randolph Hearst, Jr., has | Cipeimnath, ©. ae, es rey ns cae aee dt 

He came to New York six months ago| advertising was placed, compared | become publisher of New York Amer- Delian, Tex rte sary tS3 regi 371,415 +13 

from the Detroit office of Campbell: | with 211,654,209 lines during the cor-| ‘¢@”. E. D. Coblentz continues a8|Dayton, O. ....... 3,849,450 3,407,166 —11.5 405,300 316,106 —22.0 

Ewald. responding 14 weeks of 1935. This is editor and editorial adviser to the|Denver, Colo. .... 9 ...... 00 eeaeee Ae 257,995 218,330 —15.4 j 

ey gergelee ee an increase of 2.2 per cent. Hearst newspapers. Des Moines, Ia... 1,678,773 1,612,411 —3.9 188,471 148,441 —21.2 
New Outdoor Firm comeneaseenemenee Detroit, Mich. 5,460,471 5,352,041 —1.9 561,215 523,587 —6.7 
= ee P H ge, ree 1,737,232 1,733,592 —0.2 135,940 169,372 +246 | 

McEachin, Townes, Hill, outdoor Weekly Record Given Crowell Improving Evansville, Ind. 2°991'730 3,282,020 49.7 249,200 © 263,088 $5.6 
. advertising, has been organized at tac slices, sail iia “as Crowell Publishing Company will |Iall River, Mass.. 843,294 844,526 +0.1 76,572 75,054 —1.9 
Bh Grenada, Miss. Principals are J. E.|_“ oush reporting cities are Tap-| spend $1,000,000 in modernizing its| Mint, Mich. ..... 2,271,304 2,389,830 +5.2 184,464 181,944 —1.4 
3 McEachin, Ben W. Townes and Wil-| idly coming out of abnormal weather printing facilities, Lee W. Maxwell,|Gary, Ind. ....... 1,265,912 1,387,708 + 9.6 95,872 110,745 +165.5 
“ liam G. Hill. and flood conditions, Pittsburgh’s ten | chairman, announced. Grand Rapids, Mich. 2,267,394 2,244,798 —0.9 226,814 210,042 —7.4 
a Greenville, S. C... 1,521,968 1,441,065 —5.3 156,828 131,051 —16.4 
; ocaiaimeeneeseaaaeameeeeieemiaee mean meiniaee = ——== | Indianapolis, Ind.. 4,278,216 4,237,880 —1.0 503,960 394,098 —21.8 | 
Jersey City N. J. 578,284 614,943 +6.3 60,633 53,408 —11.9 | 
Kansas City, Kans. 524,153 542,801 + 3.6 40,649 48,328 +18.9 i 
y —_ — | Knoxville, Tenn... 2,108,439 2,360,540 +12.0 181,146 191,744 +5.8 
| ; t Little Rock, Ark.. 2,439,430 2,347,730 —3.8 248,570 192,976 —224 | 
- Lynn, Mass. ..... 2,617,454 2,507,652 —4.2 232,540 220,388 —5.2 | 
f Manchester, N. H. 887,579 846,624 —4.6 63,150 87,175 -+38.0 
Memphis, Tenn. 2,847,698 2,788,762 —2.1 248,892 239,974 —8.6 
Milwaukee, Wisc.. 3,184,972 3,402,861 +6.8 330,727 366,424 +10.8 : 
Minneapolis, Minn. 3,701,846 3,906,945 +5.5 338,410 380,670 +412.5 
Moline-Rk. Island. 1,933,848 2,175,716 +12.5 165,018 184,706 +11.9 
New Bedford, Mass. 872,632 806,848 —7.5 67,830 81,872 +20.7 | 
New Orleans, La.. 4,744,841 5,095,851 +7.4 416,300 460,513 +10.6 
New York, N. Y... 15,247,147 16,781,169 +10.1 1,334,664 1,551,840 +416.3 
Brooklyn, N. Y.... 1,894,533 1,747,404 —7.8 173,499 155,833 —10.2 
Norfolk, Va. ..... 2,320,346 2,382,660 +2.7 197,736 208,600 +65.5 
Oakland, Calif. 1,870,195 1,957,038 =+4.6 161,069 177,704 +10.3 
Oklahoma City, 
ere 2,709,833 2,864,584 +65.7 233,730 254,184 +8.8 
a. oe: ee 2,804,315 2,787,163 —0.6 254,905 237,615 —6.8 
Philadelphia, Pa.. 7,360,654 7,531,002 +42.3 638,879 634,186 —0.7 
Phoenix, Ariz. 1,961,820 2,036,384 +3.8 170,394 183,876 +7.9 
*Pittsburgh, Pa... 6,162,186 5,319,124 —13.7 579,600 487,536 —15.9 
Portland, Oreg. 2,677,304 2,939,846 +9.8 221,172 238,532 +7.8 
Providence, R. I... 3,540,787 3,479,003 —1.7 407,605 301,100 —26.1 
Richmond, Va. ... 3,058,804 3,156,804 +3.2 262,290 273,126 =+4.1 
Rochester, N. YY... 4,400,526 4,465,067 +41.5 426,057 399,177 —6.3 
Sacramento, Calif. 2,778,732 2,858,863 + 2.9 250,159 243,320 —2.7 
San Antonio, Tex. 1,417,832 1,666,839 +17.6 124,656 137,998 +10.7 
San Diego, Calif.. 3,158,472 3,659,098 +15.9 244,230 326,900 +33.8 
San Francisco, Cal. 3,743,442 3,980,396 +6.3 333,493 356,335 +6.8 
South Bend, Ind.. 2,096,164 2,088,622 —0.4 193,538 194,019 +0.2 
Spokane, Wash.... 1,657,136 1,887,760 +13.9 141,030 137,085 —2.8 
St. Louis, Mo..... 4,730,580 4,636,860 —1.9 377,250 417,365 +10.6 
St. Paul, Minn.... 3,213,278 3,402,754 -+5.9 277,464 327,392 +17.9 
Syracuse, N. Y.... 3,255,994 3,378,188  +3.8 259,679 283,934 +9.3 
Tacoma, Wash. ... 1,665,860 1,876,266 +12.6 110,852 122,570 +10.6 
eR: Tampa, Fla. ..... 1,790,980 1,478,722 —17.4 128,814 123,326 —4.3 
e Toronto, Ont., Can. 7,008,106 6,712,820 —4,2 460,460 476,904 + 3.6 
a Washington, D. C. 9,997,091 11,011,141 +10.1 $18,152 929,298 +13.6 
pd Worcester, Mass... 3,503,840 3,458,239 —1.3 279,000 322,090 +15.4 
Youngstown, O. 2,848,370 2,655,552 —6.8 191,338 237,608 +24.2 
oe 99 ite civieees 211,654,209 216,310,843 +2.2 18,947,427 19,291,587 +1.8 
a & ~ *Skeleton papers only published from March 18 through March 28, 1936, be- 
ure na cause of flood. 
9 * « 
on Cn 
C. fi B kb energy enough to hand best sellers 
opy or OORS over the counter on demand. 

AYBE we're sort of balmy, but we've slip up, and one of these slips in, i sn” | Off. M k Thayer Hobson, president of the 
M . ys p up, € se slips in, it doesn't | ers to a e Morrow company, has defended his 

got some rather unusual ideas about stay long. The station fires us, or we fire | ‘ “ copy on the grounds that it will help 
this radio business. the station. Which makes little difference. Delivery Direct the better class of retailers who try 

; We can’t sell dead ones to our agenc to stock an intelligent selection of 
One of them is that power, frequency. net- nae d ed y | new titles. 
work affiliation and such are routine facts a ee oe eee vey | ew Tork, Ap 0—Roonseiers a ae eee 
os wits ia J |}were stunned this week by a page ’ 
—and tell only part of the story about any rhat is why, when you look at the list of advertisement in Saturday Revievr. Nast’s Ideal House 
given station. Much more important, we stations represented over a period of years weekly for book lovers. Will Open April 25 
think. is alert. aggressive management. , oe: ‘ It was placed by William Morrow An “ideal house,” constructed un- 
s aggres anagement by Free & Sleininger, you find a group & Co., book publishers, who had the| der direction of Conde Nast Publica- 
eager to serve listeners and advertisers. of conscientious, cooperative broadcasters temerity to advise book buyers to| tions, will open at Scarsdale, N. Y., 
. . . ° R 7 ‘ " *j] 25 
For that reason, you'll find no complacent who are sincerely trying to do a job. request a copy of Anthony Bertram’s | “PTi! 26. 

: 5 i ae : a ae : : aaa : Tae ; nai ; Products of many national adver- 
colossi, no self-sufficient insignificants as Moral: Pick F & S stations and avoid dis- | “Like the Phoenix,” on approval di-| tisers have been incorporated in the 
permanent stations in our list. When we appointments. LovsiteerDlauencaliatbiaiwondiabaalal Coa. 

able at the regular retail source. 2 — 
ie ‘ F 
: “ODV rresse | . 

rhe cop: digressed to point out | Hall Leaves Charis 
that most retailers had condemned | ? ‘ ; 
the novel in advance ot publication | S. Roland Hall has resigned as 
pag eden E ai “| manager of the education and pub- 
and implied that booksellers gener- | lieity department, Charis Corpora 
ally were a slothful lot with only|tion, Allentown, Pa. 
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NEW YORK 
110 East 42nd St. 


INFORMATIVE BOOK 


CHICAGO 
180 N. Michigan 


DETROIT 
New Center Building 


SAN FRANCISCO LOS ANGELES 


Russ Building C. of C. Bldg. PORCELAIN ENAMEL INSTITUTE 1 
Lexington 2-8660 Franklin 6373 Trinity 2-8444 Sutter 5415 Richmond 6184 ghee pl pty ny 
Enameled Signs. 

WHO . (NBC) . Des Moines KMBC _ (CBS) . Kansas City KSD . (NBC). . . St. Louis Name 1 
WGR-WKBW (CBS) . Buffalo WAVE |. (NBC). . Louisville KFWB. Los Angeles \ Firm ' 
WIND-Gary WJJD-Chicago WTCN Minneapolis-St. Paul KOIN-KALE | Portland - 
WHK . (CBS) Cleveland KOIL (NBC) . Omaha KOL . (CBS) Seattle Address 3 
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COSMOPOLITAN'S 
NEWSSTAND SALES 
KEEP ON GOING UP! 


oS 
WITH NO BOY SALES to affect the result, 


Cosmopolitan’s newsstand sales...which showed 
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important gains in 1935 over 1934... continue 
to forge ahead in the first three months of 1936. 


stom 


2 1936 1935 PLUS 


: January 593,000 532,000 61,000 
February 568,000 544 000 24,000 
: March 60 1,000 511,000 90,000 


i This GAIN of 175,000 copies shows which 
way the public turns when it wants Great 


5 Fiction, Stirring Fact and Striking Illustration. 
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Banks Appoint Atwood 


Arthur L. Atwood, Brockton, Mass., 
advertising service, has been ap- 
pointed by Brockton Morris Plan Co. 
and Brockton National Bank. A 
series of posters, newspaper adver- 
tisement and blotters is being syndi- 
cated to Massachusetts banks and 
savings and loan companies. 


Stack-Goble Adds Three 

Stack-Globe Advertising Agency, 
Chicago, has been appointed by Ar- 
row Glove Co., Haskelite Mfg. Co., 
and General Floor Corporation, all of 
Chicago. 


“Attire” M shes Bow 


P. T. Carre, Western Pacific Bldg., 
Los Angeles, has begun publication 
of Attire, trade publication. 


Wylie, Sweetland, 
in Coast Agency 


C. Ellsworth Wylie has resigned 
as general manager and _ general 
sales manager of Don Lee Broadcast- 
ing System to open his own agency, 
Cc. Ellsworth Wylie Co., in Beaux 
Arts Bldg., 8th and Beacon Sts., Los 
Angeles. 

Associated with Mr. Wylie is Ben 
Sweetland, formerly head of his own 
agency in New York and Seattle. 


Launch Chux Diapers 

Chux disposable diapers, product 
of Johnson & Johnson, New Bruns: 
wick, N. J., will be launched in June 
issues of women’s magazines. A 
schedule in trade publications starts 
this month. Ferry-Hanly Co., New 
York, is the agency. 


ina 
Retin sence 
iia 
ati. 


ii Hes 


ee ee 
OR Raia ais 
ARR ee 


D&C Begins Season’s 
Lake Travel Promotion 


Detroit & Cleveland Navigation 
Co. has launched a newspaper cam- 
paign in Detroit and Cleveland, first 
ports to be opened, and will extend 
the promotion to Chicago and Buf- 
falo when passenger service is re- 
sumed over the entire line. In addi- 
tion, a schedule will be carried in 
Time during the five summer 
months. 

The Detroit office of N. W. Ayer & 
Son, Inc., is in charge. 


Adds Suaies Edition 


Tyler, Tex., Telegraph began pub- 
lication of a Monday morning edi- 
tion March 30. It was previously pub- 
lished week-day mornings except 
Monday. 


Public Taste 
Is Constantly 
Improving: Hays 


New York, April 9.—Will H. Hays 
scorns the belief held in some quar- 
ters that fine writing is over the 
heads of the majority. The ezar of 
the motion picture industry devoted 
a part of his annual report to this 
subject. He also warned his constitu- 
ency that better pictures demand 
better advertising. 

“We have produced screen features 
which command the interest and re- 
spect of the most cultivated elements 


REDBOOK’S stories, articles and authors make no 
appeal to certain types of people—they’re not intended to 


T SHE EDITOR sits in the driver’s seat when it comes 
to picking the type of audience who reads any 


magazine . 


During the past five or six years Redbook has fea- 


tured such names as— 
William McFee 
Sinclair Lewis 
Dashiell Hammett 


Cornelius Vanderbilt, Jr. 


Hugh Walpole 
Sir Philip Gibbs 


Pearl Buck 
Edith Wharton 
P. G. Wodehouse 
Philip Wylie 
Ursula Parrott 
Phil Stong 


And many more names that you would know at a glance. 


That Redbook’s editorial program does select families 
of better than average purchasing power and intelligence 
is shown in the results of surveys made by seven inde- 
pendent research agencies. They found that typical 


Redbook homes have 


—incomes averaging $4,156. Three times that of the 
average U. S. family, earned in half the cases from exec- 
utive, partner, or professional positions. 


—that one out of three 
are planning a new car. 


Redbook families this year 


—that an average of four people read each copy of 
Redbook, women and men, husbands and wives (and 
hang on to it longer because of its complete book-length 


novel in each issue). 


Advertising cost? A low rate that mass-circulation 
magazines would boast about. Only $2.48 per thousand 
based on guarantee—lowest in the general monthly field. 

Redbook is a good place to advertise. Your advertis- 
ing will be better read by people who don’t have to be 
educated before you can sell them. 


AN Advertise to your BETTER customers FIRST... in Redbook 


of our population,” he stated. “But 
from the standpoint of the public as 
a whole, the wrong kind of advertis- 
ing can put the wrong kind of face 
value on the pictures offered. 


Play’s the Thing 


“The easy assumption that the 
merely suggestive, alluring or capti- 
vating in illustration or copy is 
enough to ‘sell’ a picture, regardless 
of its content, could not be quickly 
exploded in the days when the pub- 
lic simply went ‘to the pictures,’ not 
to selected or considered motion pic- 
ture entertainment. The fetish that 
the bigger the adjective the better 
the impression created upon the pub- 
lic mind was more the result of com- 
petition than of comprehension. It 
is a satisfaction to see such concepts 
passing.” 

Mr. Hays asserted that poor adver- 
tising has killed many a good pic- 
ture. 

“Some producers have erred 
greatly,” he asserted,” in their con- 
clusions that pictures can be ‘too 
good’ from an artistic standpoint, be- 
cause in some instances pictures 
critically hailed as artistic triumphs 
have died miserably at the box-office. 
The probabilities are greater that 
the exploitation was ‘too bad’ than 
that the pictures were ‘too good.’ 


Bound to Succeed 


“It is significant that more than 
one such product of our studios, 
hailed this year in superlative terms 
for dramatic intensity and artistry, 
and given at first a disappointing 
box-office reception, found its public 
through guidance by critical opinion 
and has been built up to solid com- 
mercial success. And the fact is that 
every previous artistic ‘failure’ in 
the industry paved the way, through 
its advertising influence, for the 
greater artistic and commercial suc- 
cesses that followed. 

“The rise is to be noted, therefore, 
of a new day of advertising effort in 
which the right product will be sold 
to the right audience in the right 
way. Some of the distinctive methods 
recently adopted to introduce the 
truly great picture sufficiently in ad- 
vance of exhibition, the greater ar- 
tistry that has marked the exploita- 
tion of our greater products, and the 
recognition that wholesomeness and 
good taste are stimuli, are welcome 
signs of such an era.” 


Belden Opens Office 

Belden Associates, Inc., 1125 Rock- 
well St., Cleveland, has been organ- 
ized by Frank E. Belden, for six 
years advertising manager of Indus- 
trial Rayon Corporation, Cleveland. 
The new agency will handle advertis- 
ing and sales promotion, with em- 
phasis on direct mail. 


MOTION PICTURES 


We produce 16 m. m. film in full color 
or black and white, take assignments 
for projections, complete service, op- 
erator, projector and screen, Day or 


Night 
IMPENS 
230 N. Michigan Ave., 


Chicago 


Black-and-white 
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Now, By Undebatable Logic We Come 


To Inconvertible Conclusion 


Let us first, by way of summation, review the 
various steps by which these pages have arrived 
at the conclusion that there is now a vast new 
market available for the objectives of American 
manufacturers, and that this all-important factor 
can be definitely and exclusively tabulated as—The 


Macfadden Market. 


As the first step in this undebatable logic we 
gave you, many months ago, a statement that 
Macfadden publications now have the largest vol- 
untary* magazine circulation in the world—a vol- 
untary (free flowing) circulation now in excess of 
seven million copies with each roll of the Mac- 
fadden presses, and a total net paid circulation 
exceeding eight million. 


The next step in this undebatable logic was the 
statement that practically all of this vast voluntary 
circulation—the largest in the world—had been 
created in an absolutely new field, and that little 
of it had been taken from any other magazine. 


True Story Magazine, creating the first folk lit- 
erature of modern times; the Macfadden Women’s 
Group, responding fundamentally to a basic urge; 
Liberty Magazine, reflecting the quickened tempo 
of American life—all were practically exclusive 
circulations in great new fields. 


And every one of the innumerable circulation sur- 
veys found this to be so. 


x kk * 


The next step in our logic was to go to the 
records of you manufacturers yourselves and show 
by your own activities that either, as a group of 
mass producers, you had gone completely out of 
your minds or that you yourselves were equally 
inspired by the potential of these vast new markets 
that have formed the theme of these pages. 


By your own records, you show that you are 
the ones who voluntarily began the raising of 
wages and shortening of hours in order to make 
a great mass of employees of America into a 
participating entity rather than a non-participating 
commodity. 


The next step in the logic of these pages was to 
show that in these premises and promises you 
yourselves had at first missed a step in your own 


*Voluntary circulation is the number of copies of a magazine that people 
will buy, issue by issue, if left to their own devices. 


logic. You had assumed that higher wages and 
shorter hours were all that were necessary to make 
a market. 


You found by your experiences of 1921 and 
1922 that money and leisure, of themselves, did 
not make a market in the wage-earning brackets, 
but merely provided a wider spread for useless waste. 
You also found in 1931 and 1932 that money and 
leisure alone did not make a market in the upper 
brackets. You who had plenty of money dropped 


your expenditures almost to the level of absolute 


necessities. 
a a a 


This brought us to the next step in our logic; namely, that 
in order to create a market, the minds of a people must be con- 
ditioned in their wants and desires to conventional buying-habits 
of useful goods. This was distinctly and definitely a Macfadden 
endeavor. 


To this end Macfadden publications have published thou- 
sands upon thousands of pages, conditioning the minds of their 
millions upon millions of readers to the wants and desires for the 
things that manufacturing America was producing. 


How this has been done has been told in other pages. The 
constant reaffirmation of the faith of Americans in America was 
no small part of this work. Every story carried the inspiration 
that such people needed to face life in all its aspects. Stories of 
problems demanding fortitude, courage, kindness, tolerance; 
stories of responsibilities assumed and responsibilities met; faith 
in the soundness of the principles by which people must live and 
the courage on the basis of these principles to face life. 


Finally, that there is this vast new, fallow field is being 
evidenced, directly or indirectly, on every sales chart in America. 
Certainly, nobody any longer questions that. 


x kk * 


Thus, by undebatable logic we come to incontrovertible 
conclusion: that there is a vast new field for the consumption of 
American goods; that Macfadden publications have penetrated 
this field with the largest voluntary (free flowing) circulation 
in the world; that this circulation is practically exclusive to 
Macfadden publications; and finally, that Macfadden publications 
have conditioned the minds of their readers in this field to 
conventional buying-habits of useful and usable goods, thereby 


constituting what can be definitely tabulated as—The Macfadden 
Market. Q. E. D. 


It may be added, by way of personal note, that, regardless 
of the commercial advantages that have automatically followed, 
we have deemed our job so well worth doing that we cannot think 
of any other job that we would rather have done. To take millions 
upon millions of the people of America and help to reaffirm their 
faith in America, to drive no line of cleavage between class and 
class but to try to weld this great mass to the idea and the ideal 
of better living and common understanding, to think always of 
this great nation as a nation that must be held happily and hope- 
fully together at all cost—that is a job in which a lifetime of 
devotion can find its own reward. 
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C. R. Palmer 


PALMER WOULD ! 
HALT ATTACKS 
ON ADVERTISING 


Asks Co-operation of Pub- 
lishers to That End 


Wilmington, Del., April 7.—-Urging 
publishers to guard against printing 
pseudo-scientific material provided 
by “self-constituted guardians of the 
law,” who seek to discredit honest 
advertisers, Clarence R. Palmer, of 
N. W. Ayer & Son, Philadelphia. 
scored those seeking to destroy pub- 
lic confidence in advertised products. 

Mr. Palmer, delivering the prin- 
cipal address before the Delmarvia 
Press Association at its annual meet- 
ing here Saturday, expressed the hope 
that publishers will scrutinize ad- 
vertising as closely as they do edi- 
torial content of their papers. 

Discussing the campaign of N. W. 
Ayer & Son to maintain confidence in 
advertising, Mr. Palmer quoted Ab- 
VERTISING AGE’S story of the 16-year 
old program and urged every pub- 
lisher to read it carefully. 


Honor for Metten 


The Delmarvia Press Association 
elected as its president William F. 
Metten, vice-president of the News- 
Journal Company, of this city and for 
23 years secretary-treasurer of the 
organization. Resolutions of praise 
for his work were adopted. Others 
elected were: William B. Usilton, 
Ill, Kent News, Chestertown, Md., 
vice-president; A. O. H. Grier, News- 
Journal Company, = secretary-treas- 
urer; directors, Samuel KE. Shanna- 
han, NStar-Democrat, Easton, Md.; 
A. R. Holcombe, Eastern Shore Times 
and Col. James C. Wickes, State 
News, Dover. 

In his annual report, Mr. Metten 
urged the organization to oppose the 
child labor amendment, which he 
labeled a “misnomer,” 

“It is not a child labor amendment, 
as its name implies,” said he, “but 
one which would empower Congress 
to prohibit any work, labor or serv- 
ice, gainful or otherwise, by any 
person under 18 years of age. 

“No less an authority than the 
American Bar Association has termed 
the amendment ‘an unwarranted in- 
vasion by the Federal Government 
of a field in which the interest of 
the individual states and of the fam- | 
ily should be paramount.’ ”’ 

Mr. Palmer, the Ayer executive, as 
serted that small voluntary circula- 
tion is more valuable than larger 
forced circulation. 

“A newspaper’s personality,” he as- 
serted, “is just as sharply defined as 
that of an individual. The subtle 
qualities which unite to make that 
personality are the projected ideas 
and ideals of publisher and editor, 
plus a reasonable deference to read- | | 
ers’ expressed preferences. A force-| | 
tul news and editorial policy, gauged | 


| 


| 


to the average taste of the commun- 


products, 
“There 
tuted guardians of the public health,| such an attack on an honest product, 
books and offer articles | honestly 
seeking to destroy the confidence of | sold, may strike at the heart of your 
in advertised products,}own community—-whose people may 
presumably because they are adver |be employed in the manufacture of 


the public 


“Because 


SUCCESSFUL FARMING 
THE FARMER-STOCKMAN 


MICHIGAN FARMER 


ity, forges a readership which repre-|cause some advertising is mislead: 
buying constituency valu-|ing, it does not follow that all na 
able to any advertiser. 
Returning to attacks on advertised | advertised 
Mr. Palmer 


” 


tionally distributed and nationally 
products are unworthy 
cautioned: | and should be condemned. 

number of self-consti- “Did you ever stop to think that 


advertised and _ honestly 


that product or production of ma- 


“Very often reviews of such books,| terials that enter into its making?” 
in themselves so written as to multi- a 

ply the destructive character of the 
book, are offered to you for publica- 
Likewise other material is 
offered which is destructive in char- 


Coates Promoted 


J. F. Coates, who has been assist 
ant export manager of Scott & Bowne, 
Bloomfield, N. J., has been appointed 
export manager in charge of adver- 


some products are UN-| tiging, merchandising and marketing 
worthy of public confidence and be-|jn Central and South America. 


Damrosch Honored 


The medal for outstanding service 
to children, awarded by The Parents’ 
Magazine, New York, has been pre- 
sented to Dr. Walter Damrosch, for 
1936, in recognition of his music 
appreciation broadcasts. George J. 
Hecht, publisher, made the presenta- 
tion. Previous awards were to Miss 
Grace Abbott and Walt Disney. 


Rogers Names Agency 


Rogers Department Store, Bronx, 
New York, has appointed Rachenhei- 
mer-Dundes, Inc., New York. Metro- 
politan newspapers will be used. 


Midwest Varnish Co., Chicago, has 
appointed M. Glen Miller, Chicago, 
as its agency. 


PRAIRIE FARMER 


FARM JOURNAL 
SOUTHERN AGRICULTURIST 
WALLACES’ FARMER & 

IOWA HOMESTEAD © 


Bailey Heads O’Cedar 


Warren G. Bailey, secretary and 
treasurer of O’Cedar Corporation, 
Chicago, has been elected president 
and general manager. He has also 
been vice-president and assistant di- 
rector of Business Research Corpora- 
tion, Chicago. 


New Springfield Station 


A permit has been granted fo 
erection of radio station WSPR 
Springfield, Mass., for Connecticut 
Valley Broadcasting Co. Quincy A 
Brackett and Lewis B. Breed are co 
partners. 


Y. & R., Chicago, Moves 


Young & Rubicam, Inc., Chicago, 


|has moved to 333 N. Michigan Av- 
|enue, 


CAPPER’S FARMER 
THE FARMER (St. Paul) 
WISCONSIN AGRICULTURIST & 
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Advertisers in 
Sweden Get New 


Trade Journal 


Stockholm, Sweden, April 6.—Fu- 
crum is the title of a new advertis- 
ing magazine that has just made its 
initial bow here. Editors and pub- 
lishers are Sven Rygaard and Ernest 
riggs, both formerly of Erwin, Wasey 
& Co., Stockholm. 

Mr. Rygaard is also publisher of 
sail and Motor, Swedish yachting 
magazine, and Mr. Biggs continues 
as advertising manager for Paul U. 
bergstrom’s, Stockholm department 
store. 


Printed on glossy stock, Futurum 
is 914 by 124 inches in size, runs in 
the neighborhood of 64 pages and is 
to be published ten times a year. In 
format and other details Futurum is 
a credit to the publishers and the 
profession. 


Billipp with Kudner 


C. H. Billipp has joined the copy 
department of Arthur Kudner, Inc., 
New York. He was formerly with 
Geyer, Cornell & Newell and Kenyon 
& Eckhart, Inc. 


Goodhart with Agency 


Hugh H. Goodhart, former adver- 
tising manager of Franklin Automo- 
bile Co., Syracuse, N. Y., has joined 
Barlow Advertising Agency, Syra- 
cuse, as account executive. 


Cosmos Chemical 


Moves to Boston 


Headquarters of Cosmos Chemical 
Corporation, Sanovan deodorant, 
have been transferred from New 
York to 81 Washington St., Boston. 
E. C. Whittemore, newly appointed 
sales manager, also will direct adver- 
tising. Radio, newspapers and win- 
dow displays will be used. 

The Boston office of Batten, Barton, 
Durstine & Osborn is in charge. 


Three Name Fairfax 


H. W. Fairfax Advertising Agency, 
New York, has been retained by 
Claude Kendall, Inc., and Henkle- 
Yewdale House, Inc., publishers, and 
Thiemann, Boettcher & Co., surgical 
supplies and rubber reducing gar- 
ments, New York. 


LINEAGE GAIN. 
OF 21.8% MADE 
BY FARM PRESS 


Chicago, April 9.—Lineage in the 
farm press continued to make gains 
in March, when farm monthlies and 
semi-monthlies measured by National 
Advertising Records reported an in- 
crease of 21.8 per cent over March, 
1935. 

During March the _ publications 
measured carried a total of 421,091 


a 
ke 


MOTHER: 
“lam trying this brand of coffee for a change.” 


DAUGHTER: 


Note how their advertising appropriations in 


farm papers are being increased. 


“Why, of course, mother—why don’t you?... 


You've been reading about it in the farm papers.” 


x * 


INETY days ago 4,600 farm families 
in 45 states answered this question, 
‘What Brands of Food Do You Use?’ More 


Fifty leading manufacturers increased their ad- 


vertising in farm papers 19 per cent in 1935. 


They know that farm families read farm papers 


* more thoroughly than other publications . . . be- 


cause farm papers help increase farm incomes. 


than 90 per cent of these families said they buy 


nationally known trade-marked brands of coffee, 


flour, baking powder, breakfast foods, salt, salad 


dressing and other foods. 


And they are profiting from the fact that farm 
papers reach over 89 per cent of farm homes. 


Thirty million people live on farms. Their 


cash income in 1935 amounted to nearly seven 


billion dollars . . . and, their incomes have con- 


tinued to rise in the early months of 1936. 


How do these brands win farm family prefer- 


HOARD’S DAIRYMAN 
THE OHIO FARMER 
PENNSYLVANIA FARMER 


KANSAS FARMER (Mail & Breeze) 


ence? Study their advertising in farm papers. 


PROGRESSIVE FARMER 


INDIANA FARMER’S GUIDE 


What a market for the sale of trade-marked 


advertised merchandise! 


FARM AND RANCH 
CALIFORNIA CULTIVATOR 


PACIFIC NORTHWEST FARM TRIO 


(The Washington Farmer, The Idaho 


Farmer, The Oregon Farmer) 


MISSOURI RURALIST 


2 *3 ee SOs Mee eR ST 


MONTANA FARMER 


UTAH FARMER 


lines of advertising, exclusive of baby 
chick, live stock and classified. This 
compared with 345,612 lines in March, 
1935, a gain of 75,479 lines. 

Detailed figures for each of the 
monthlies and semi-monthlies meas 
ured, as well as for bi-weeklies and 
weeklies, are given in the accompany- 
ing table. In each case, baby chick, 
livestock and classified advertising is 
excluded. 


Monthlies 1936 1935 
Country Gentleman.... 36,461 28,170 
Capper’s Farmer ...... 25,882 20,093 
Progressive Farmer and 

Southern Ruralist: 
Carolinas - Virginia 
PEACIOM 2ccecdcncses. 25,061 24,167 

Georgia-Alabama Edi- 

CO Si kc oie dsuunsctinesen S68S6 33:060 

Mississippi Valley 

Edition askeens aeceee 83.0765 

Kentucky - Tennessee 

BPOUEIOR cecvecsssve SHIUMS 96,682 

Texas Edition ...... 21,599 19,771 

All Editions ........ 18,432 16,592 

Average 5 Editions.. 23,27 21,343 
Successful Farming.... 23,497 15,777 
Southern Agriculturist. 17,941 14,359 
Country Home ........ 17,732 11,424 
California Citrograph.. 17,084 13,404 
Southern Planter...... 13,754 11,889 
Farm Journal ......... 11,545 »,299 
National Live Stock 

a3: re 6,256 4,528 
Wyoming Stockman- 

a ae », 874 3,977 
Breeder’s Gazette ..... 4,972 949 
'The Nation's Agricul- 

we aes oe orae's ae 1,731 

Semi-Monthlies 
Farm and Ranch...... 21,817 16,132 
The Farmer-Stockman. 19,226 14,206 
Hoard’s Dairyman...... 15,398 14,290 
Utah Parmer .......... 14,650 10,761 
Montana Farmer ...... 14,085 14,860 
Arizona Producer ..... 13,399 15,759 
*Western Farm Life... 12,689 8,872 
Missouri Farmer ...... 6,545 5,767 
Arkansas Farmer ..... 3,548 3,651 


Bi-Weeklies 


“California Cultivator. 


fo . 28,489 28,653 
‘Prairie Farmer: 


Illinois Edition ..... 27,943 21.340 

Indiana Edition ..... 17,588 16,174 
*The Farmer: 

Local Edition ....... 27,415 27,693 

General Edition ..... 20,055 21,211 

Dakota Edition ..... 20,055 14,391 


*Wallaces’ Farmer and 
Iowa Homestead .... 2 

®‘Washington Farmer... 22 
Zone Advertising..... 

*Wisconsin Agriculturist 
and Farmer 


a are 22,063 16,653 
‘Oregon Farmer ...... 21,988 18,596 
Zone Advertising .... 648 42 
‘Pennsylvania Farmer. 21,952 27,386 
‘Nebraska Farmer .... 21,285 20,525 
Zone Advertising .... 5,303 11,959 
Average 4 Editions... 22,611 ..... 
Average 6 Editions.. ..... 22,518 
‘New England Home- 
RRR ae 20,289 23,383 
‘Idaho Farmer ........ 19,248 17,518 
Zone Advertising.... 980 1,116 
SOMIO PATMSP 6 cicccccs 17,062 19,145 
‘Michigan Farmer...... 16,913 16,235 
‘American Agricultur- 
ee CE ee eae 14,862 21,858 
Local Zone Advertis- 

SN: icwhe es esas 2,129 5,992 
‘Indiana Farmers Guide 13,919 13,455 
‘Dakota Farmer ....... 13,854 9,934 
‘Kansas Farmer (Mail & 

eee rere rae 12,792 11,279 
Zone Advertising .... 3,273 6,053 
SMissouri Ruralist..... 12,651 9,743 
Zone Advertising.... 4,536 2,170 
Weeklies 
*Pacific Rural Press.... 42,850 36,252 
**Rural New-Yorker.... 25,073 27,221 
‘Weekly Kansas City 

Star: 

Kansas Edition...... 23,722 18,989 
Missouri Edition..... 23,692 18,843 
Arkansas - Oklahoma 

Cer ee 23,149 18,602 
SCapper’s Weekly...... 13,680 10,264 
Semi-Weekly Farm 

News: 

*Friday Edition...... 9,520 7,496 

TTuesday Edition..... 7,374 4,788 
TDairymen’s League 

Ra eres eee eee 5,421 5,011 

1Successor to Bureau Farmer. 

“Changed from monthly to semi- 


monthly. 

®*Two issues in March of both years. 

‘Two issues in March, 1936; three 
in March, 1935. 

‘Four issues in March of both years. 

*Four issues in March, 1936; five in 
March, 1935. 

TFive issues in March, 1936; four in 
March, 1935. 

*Changed from bi-weekly to weekly 
with issue of January 4, 1936. 


Cedar Falls Daily 
Will Start on May 1 


Harry Shaw has formed Shaw 
Publishing Company at Cedar Falls, 
Ia., to begin publication of the Daily 
News May 1. Mr. Shaw formerly 
published a newspaper in Waterloo, 
Ia., where he also operated Station 
WMT. 

A unique feature of his new paper 
will be absence of an editorial page. 
When editorials are printed at all, 
they will be placed on Page 1. 
Thomas F. Clark Co., Inc., Chicago, 
has been appointed representative. 


Brown & Tarcher Move 


Brown & Tarcher, New York, have 
moved to 630 Fifth Avenue. The new 
telephone number is Circle 6-2626. 
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Four Executives FEEN-A-MINT TO RESCUE OF SMOKERS Fla., and the Union, Sacramento, Cal. 


In June, 1938, he rejoined Scripps- 
Transferred by Howard as business manager of the 
Scripps- Howard 


Oklahoma News. 

Starting as a staff member of the 
Houston Press in 1924, Mr. Hender- 
son became president and business 
manager in 1929, following two years 
as business manager of the Fort 
Worth Press. 

Mr. Field was formerly with the 
Chicago Tribune, serving virtually 
in all departments. Two years ago 
he joined the Scripps-Howard na- 
tional advertising department in New 
York. 


Scott Adds Three, 


Opens Seattle Office 


Duncan A. Scott & Co., publishers’ 
representatives, have been appointed 
by Radio Guide, Screen Guide and 
Official Detective Stories for the Pa- 
cific Coast. 

The Scott organization has opened 
offices in Seattle, Wash., under Don 
Fairbanks, formerly Los Angeles 
sales manager of Crown Match Co. 


New York, April 9.—A number of 
changes, several of which are in the 
nature of promotions, were an- 
nounced today by Scripps - Howard 
Newspapers. 

Charles L. Nicholson, advertising 
director, Washington Daily News, 
has been appointed business manager 
of the Oklahoma News, Oklahoma 
City. He succeeds John H. Payne, 
appointed business manager of the 
Houston Press. 

Ralph D. Henderson, who has been 
business manager of the Press, takes 
the same post with the Columbus 
Citizen. Norman Field leaves the 
Scripps-Howard national advertising 
department to become advertising di- 
rector of the Washington Daily News. 

Ray L. Powers, advertising man- 
ager of the Houston Press, has been 
made advertising director. 

Back to Old Field 

Mr. Nicholson joined the Washing-| merly advertising manager of the| field in which he is widely known, 

ton Daily News five years ago as ad-| paper of which he now becomes busi-| as he was business manager of the vious issues in being a collection of 


vertising manager, later becoming|ness manager. Press tor several years. Later he| spring models, rather than a catalog 
advertising director. He was for- Likewise, Mr. Payne returns to a] served the News -Journal, Pensacola,| of the entire line. 


This new Bakelite counter 7 serves both as a gentle reminder 


> . 
and a practical cigarette pack opener. Formfit’s New Line 
— Formfit Co., Chicago, has issued its 
1936 spring and summer style cata- 
log. The new book differs from pre- 


In advertising, too, 


vse! Clomfidence 


Among the 101 leading national ad- | and member of the Institute, welcomes 
vertisers, according to a list published — this outside viewpoint on its advertis- 
last Fall, are six distillers. Unlike the ing. We are determined to publish 
other leading advertisers, these six sub- — only such advertisements as will be be- 
mit every advertisement they publish = yond the criticism of reasonable and 
to censorship by outside authority. fair-minded people. 

Censorship is exercised by The Dis- The American public, by its pur- 
tillers’ Institute, an organization setup — chases last year, voted The House 
by the distillers themselves to act as — of Schenley into first place among dis- 
arbiter upon matters pertaining to the — tillers. This position of leadership 
industry. The Institute also sees that = makes us all the more keen to show 
the regulations of the Federal Alcohol — that our advertising, as well as our 
Administration are carried out. merchandise, merits the confidence 


The House of Schenley, as a founder — of our great family of customers. 


Schenley’s GOLDEN WEDDING Blend of Straight Whiskies...90 Proof 
Schenley’s OLD QUAKER BRAND Straight Whiskey ...90 Proof 
OLD SCHENLEY Straight Whiskey Bottled in Bond under U. S. Gov’t 


Supervision ... 100 Proof 


SCHENLEY 


DISTILLERS CORPORATION . NEW YORK 


—_— 


‘DEMAND’ GOAL 


OF ADVERTISING, 
ASSERTS HATCH 


‘Acceptance’ Passes Out As 
Its Objective 


Boston, Mass., April 7.— Modern 
business now demands that adver- 
tising create demand and not merely 
acceptance, asserted F. W. Hatch, 
vice-president of Batten, Barton, 
Durstine & Osborn at the annual in- 
dustrial exhibit of the New England 
Purchasing Agents Association at 
Hotel Somerset April 6. This trend 
has been instrumental in reviving 
premium advertising and has given 
impetus to copy testing. 

Describing some of these tests Mr. 
Hatch said that the New England 
Council ran a series of advertise- 
ments in the New York Herald Trib- 
une magazine section, using the same 
space and the same position for each. 
An advertisement featuring a bathing 
beauty outdrew all other copy. Ona 
second test, however, an advertise- 
ment headed by the word, “Wanted” 
outdrew the bathing beauty. 


Phoenix Looms Big 


Phoenix Mutual Life Insurance 
Company while ranking tenth in the 
size of its appropriation, ranks sec- 
ond to the Metropolitan Life in 
popularity, Mr. Hatch said. Tests of 
Phoenix copy showed that an adver- 
tisement featuring “leisure appeal” 
outdrew one based on “ethical appeal”’ 
by 666 to 95. Tests also revealed a 
seasonal variation in interest in in- 
surance. An advertisement used in 
January pulled 1,297 replies, while 
the same copy in August yielded only 
733. Tests revealed a definite su- 
periority for right hand position, as 
against left, Mr. Hatch said. 

He also paid a tribute to radio 
advertising, citing Lady Esther face 
powder. This brand was in 15th 
place when it started radio advertis- 
ing in 1932. In 1934, according to 
Mr. Hatch, Lady Esther had risen to 
first place and was getting 17 per 
cent of total volume, as against 1 
per cent when it began. About 96 
per cent of its appropriation went 
into radio, he said. 


Bowman for Oil 


Wolverine-Empire Refining Com- 
pany has appointed Luckey Bowman, 
Inc., New York, to place advertising 
of Wolf’s Head Oil in national 
weekly magazines. 


2,000,000 
KIDS 


ARE GOING TO 


CAMP 
THIS SUMMER 


@ $65,000,000 will be spent 
to feed and equip them! 


@ What a kid uses at camp, 
he will use at home! 


For Details Write 


CAMPING 
WORLD 


The National Magazine of Camping 
11E.44thSt. NewYork,N.Y. 


— 
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AY SCHOOLS 


ADVERTISING & COPY 
COMMMERCIAL ART 
COM'L PHOTOGRAPHY 
LAYOUT AND LETTERING ——— 
MEN'S FASHIONS AND 
PHOTO - RETOUCHING ——— 


Dept. L. V., 116 S. Mich. Blvd., Chicag? 
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almer Advertising (deas 


We Create, Design and Produce Fine Advertising Lithography 


7 TOBACCO J AT ITS BEST | : 


she” 
rte rs amin ete tein sae hme henantnisnbpiinateiena wanes 


Palmer serves Larus 
This fine Company appreciates fine lithography 


For years and years Palmer Advertising Service, 
Inc. has had the pleasure of creating superior 
lithographic window displays and advertising 
material for Larus & Brother Co., of Richmond, 
Virginia. This has been a most pleasant relationship 
—where quality and doing things well has counted 
most. We have tried to serve them at all times with 
greatest speed and care, and with highly creative 
ideas. They tell us that we have succeeded. 


SMOKING © 
TOBACCO 


A DIVISION OF THE UNITED STATES PRINTING & LITHOGRAPH CO. 


PALMER ADVERTISING SERVICE, Inc. COUPON :- : This is our first advertisément in seventeen years 


without ior li i - 

52 EAST 19TH STREET 221 NO. LASALLE STREET ' a coupon You who desire a superior lithographic serv 
NEW YORK CITY ° CHICAGO, ILL. ice are invited to write us. We “play for keeps” and will serve 
Algonquin 4-6250 State 1751 you well—no matter how large your appropriation. Just write us. 
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72 COMPANIES 
JOIN IN HEALTH 
INSURANCE WEEK 


Blind Man’s Letter Wins Pre- 
liminary Contest 


—_——_— 


Chicago, April 9%.— Dramatizing 
financial losses suffered from illness 
and accident, insurance companies 
and agents will join April 20-25 in 
National Accident and Health Insur- 
ance Week. Seventy-two companies 
have contributed funds for prepara- 
tion of advertising and promotion 
for use by individual companies and 
agents. 

The 1936 week is the successor to 
Accident and Health Week, a pioneer 
venture conducted in 1935 under 
auspices of Accident and Health Re. 
view. 

Judging from interest shown by in- 
surance men in promoting the 1935 
and 1936 events, National Accident 
and Health Insurance Week will in a 
few years make as aggressive a bid 
for public notice as Life Insurance 
Week, Harold Gordon, executive sec- 
retary of the Health and Accident 
Underwriters Conference, Chicago, 
and chairman of the advertising com- 
mittee for the 1936 week, pointed out. 


Play All Angles 


Advertising material includes 
newspaper mats, outdoor posters, 
street banners, window posters, blot- 
ters, counter cards, animated window 
display, special letterheads, envelope 
and policy stickers, and a prospect 
booklet. 

Typical of the newspaper copy is an 
advertisement which pictures an office 
desk and chair, with its ordinary 
occupant not present. A secretary is 


AGENCY'S IDEA OF 


sae we 


ee anabiibe 


EFFECTIVE DISPLAY FOR SARDINES 


Experimental display of Norwegian sardines and supplementary promotion set up by Frank Presbrey 


Co., New York, in a corridor near Grand Central 


alace. It represents a far cry from current practice. 


shown answering telephone inquiries 
for the absent one. 

“Here Today ... Tomorrow .. .?” 
the advertisement is headed. ‘Man 
needs stability today against tomor- 
row’s chances of costly accidents and 
sickness. Most everything a man 
owns is the result of his ability to 
earn. Destroy any of them and they 
can be replaced. But destroy earning 
ability and all is gone. Accident and 
sickness insurance is vitally neces- 
sary to any man who looks ahead 
and is now earning money. It pro- 
vides him with extra checks for 
emergency costs... at a few pennies 
a day.” 

Featured throughout is the slogan, 
“Insure your earnings, protect all.” 

The animated window display is 
topped by the warning, “Every min- 


ute 68 persons in the United States 
are disabled by accident or sickness.” 
Centered in the display is a grinning 
skeleton, leaning over a stage across 
which passes an endless procession of 
the disabled, some in wheel chairs, 
some on crutches. The figures are 
cut-outs, mounted on a moving belt. 


Blind Man Wins 


As a prelude to the special week, 
the advertising committee sponsored 
a letter contest on, “What my acci- 
dent or disability policy means to 
me.” Companies and agents solicited 
entries from policyholders. First 
prize of $100 was awarded to an 
almost totally blind Chicagoan, 29 
years old. 


Among associations represented on 
the advertising committee, in addi- 


tion to the Health and Accident 
Underwriters Conference, are Indus- 
trial Insurers Conference, Interna- 
tional Federation of Commercial 
Travelers Insurance Organizations, 
National Accident and Health As- 
sociation, and Insurance Advertising 
Conference. 

Advertising is handled by C. E. 
Rickerd Advertising Agency, Detroit. 


Cadaco to Brisacher 
Cadaco, Ltd., Oakland, Cal., games, 
has appointed the San Francisco 
office of Emil Brisacher & Staff for 
a newspaper campaign. 


Wheary to Agency 
Wheary Trunk Co., Racine, Wis., 
luggage, has appointed Erwin, Wasey 
& Co., Chicago. 


Gimbel’s Features 
National Brands 


Gimbel’s, New York department 
store, has launched an outdoor cam- 
paign in coéperation with seven na- 
tional advertisers, using 165 boards. 
The campaign features the store as 
headquarters for nationally adver- 
tised brands. 

Coéperating manufacturers are Kel- 
vinator Corporation, Phoenix Hosiery 
Co., Bigelow-Sanford Carpet Co., Wil. 
liam F. Goldman & Brothers, Hoover: 
Co., Lavena Corporation and Bour- 
jois, Inc. 


“American” Starts 
New Woman’s Page 


“You can be beautiful” is the title 
of a new full page of beauty news 
and advertising matter appearing 
Tuesdays in New York American, 
edited by Alice Hughes, columnist. 

One of the most popular depart- 
ments is the “agony column,” which 
discusses how to keep one’s home, 
husband or happiness when they are 
jeopardized by lack of beauty or by 
a more beautiful contender. 


Shigeta-Wright 
in Larger Studio 


Shigeta-Wright, Inc., photographic 
illustrators, will move from 154 E. 
Erie St. to 351 E. Ohio St., Chicago, 
May 1, tripling the extent of their 
studio space. 

A feature of the new studio will 
be a_ practical working kitchen, 
where foods to be used in photo- 
graphs may be prepared. 


Beckners’ Appoints 


Beckners’, Jewelers, Johnson City, 
Tenn., have appointed Advertising 
Associates, Chattanooga, Tenn. East- 
ern Tennessee newspapers and direct 
mail will be used. John D. Stanard, 
president of the agency, is account 
executive. 


Edits “Five Star’ 


Jean Rendlen has been appointed 
editor of Five Star Weekly, maga- 
zine supplement of Pacific Coast 
newspapers, succeeding Arthur 
Ritchie, resigned. 


EIGHT KEYS TO “MICHIGAN’S 
OTHER DETROIT” 


MICHIGANS 
OTHER 
DETROIT 


THE GRAND RAPIDS PRES 


EFFECTIVE COVERAGE OF THE OTHER HALF 


OF THE STATE .. . 


AT MINIMUM COST 


The eight Booth Newspapers offer you dominant coverage of 


ig 


market 


“Michigan's Other Detroit”. . . that central portion of the State which 
contains America’s most active and highest paid industrial section. 


they offer this coverage at minimum cost 


And 


Leading advertisers are now supporting their 


Michigan dealers with increased schedules in these eight 
important “key” newspapers. 
enced advertisers are of one mind, there must be a pow- 
erful reason. 


WRITE FOR THIS BOOK 


Very little small print and not too many statistics. 
You'll find it an interesting presentation of a desirable 
. and the one and only way of covering it. 


NEW YORK: 


|. A. Klein, 50 East 42nd Street 


S ¢ THE FLINT JOU 


Where so many experi- 


CHICAGO: 


John E. Lutz, 180 North Michigan Avenue 
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WHEN BOSTON Goes a-Shopping 
: It Gets Its BUYING IDEAS From 


be Boston Post 


' The buying power in more than A-THIRD-OF-A-MILLION 
: family pocketbooks responds to the advertising power of 

Boston's favorite newspaper—an UNEQUALLED selling 
° power because every day many thousands MORE 
» | families PREFER it to any other Boston newspaper. 


The Boston Post has the The Greater Boston Market 
Largest Daily Circulation of is one of the a 
any Newspaper or Magazine trading’ centres o e world, 
sold in New England, and is and The Boston Post is its 
practically all Home-delivered dominant newspaper. 


A GAIN of 14,641 copies per day over the same period last year 
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FHA TO INSURE 
350 MILLIONS 
IN NEXT YEAR 


Ban on Movable Equipment 
to Aid Rebuilding 


Washington, D. C., April 9.—Reduc- 
tion of loan insurance from 20 to 10 
per cent under the amended National 
Housing Act means that the Federal 
Housing Administration expects to 
do more business during the next 
year than in the past. 

The maximum liability which the 


Administration may incur for in- 
surance under Title I is reduced 
from $200,000,000 to $100,000,000. 
During the 20 months that Title I 
has been in operation, the Admin- 
istrator has insured approximately 
325,000,000 in loans, which means 


that he has incurred a total liability 
of approximately $65,000,000. Under 
the new $100,000,000 limit, he may 
therefore incur an additional lia- 


bility of $35,000,000, which on a 10 
per cent basis means that he can in- 
sure an additional $350,000,000 dur- 
ing the next year. 

All of this applies to loans of $2,- 
000 or less. Large amounts, such as 
those required for construction of 
complete homes, fall under Title II, 
which is a permanent piece of legisla- 
tion. 

The FHA feels that it has given 
private business the impetus through 
which it may accomplish its own re- 
covery, hence, the banishment of 
loan insurance on_ refrigerators, 
ranges, washing machines and other 
movable equipment. This will enable 
the FHA to concentrate on stimula- 
tion of modernization. No loans will 
be insured for new construction. 


Much Equipment Eligible 


Under the amendment, such do- 
mestic equipment as heating, plumb- 
ing, and wiring systems, including 
furnaces, oil burners, stokers, water 
heaters, etc., continues eligible for 
financing. In the commercial or in- 
dustrial field, it is not required that 
the machinery or equipment become 
a part of the physical structure on 
loans of from $2,000 to $50,000 on 
Class A property. 

Losses thus far on Title I which 
have been paid by FHA amount to 
less than three-tenths of one per 


Business is GOOD in 


MARION, N. C. 


—typical of the 16,000 small towns where 
500,000 families read GRIT every week 


MAIN BUSINESS SECTION 


FURNITURE FACTORIES EMPLOY 500 


Imagine a town of 2,467 pop- 
ulation (503 families) with an 


annual payroll of $1,300,000! 
That's Marion. 
Cotton mills, textile plants, 


spinning mills and furniture fac- 
tories provide steady employ- 
and 


for residents of surrounding vil- 


ment for Marion's workers 
lages as well. No wonder peo 
ple in this town are well able to 
buy your product! 


Every week GRIT sells 216 
copies in Marion — the 
broadest coverage in this 
town provided by any 
national publication. 


Marion is just one of 
the 16,000 thriving, able- 
to-buy small towns where 


your business will be better 


when you put GRIT on your 
advertising schedules. 


summer. 
promoter of the fight, looks on 


HOW ABOUT A BREAK FOR THE SPONSOR, JOE? 


Charles F. Gannon (left), vice-president of Arthur Kudner, Inc., signs contract 
giving Buick exclusive broadcasting rights to the Louis-Schmeling fight during the 
Mike Jacobs, president of Twentieth Century Sporting Club, and 
. NBC will carry the broadcast. 


cent of the total volume of loans in- 
sured. Unpaid balances on delin- 
quencies of 30 days or more, accord- 
ing to the latest available figures, 
are running slightly in excess of 2 
per cent of the total insured loans 
outstanding. The 10 per cent cover- 
age, therefore, is expected to be more 
than adequate to cover any loss of 
a financial institution exercising nor- 
mal credit judgment and with a 
normal volume of loans. 


BUSINESS TAKES 


LESSON TO HEART 

New York, April 10.—Though 
somewhat higher rates on loans for 
modernization may follow changes in 
Title I, the charges will not be as 
high as before the advent of FHA, it 
is indicated by experts here. FHA 
prescribed a maximum of 5 per cent 
for finance companies and others. 

One fact stands out. The FHA 
lowered credit requirements in order 
to attract all possible buyers into the 
market, and it proved to the satis- 
faction of all that former standards 
of finance companies were altogether 
too rigid. 

The suggestion has been made that 
leading manufacturers operating 
finance companies of their own might 
cooperate to maintain the low rates 
to which are attributed in large part 
the modernization boom in the $2,000- 
under field. 

One company which 
step into the breach is 
ville, Inc., whose 1936 campaign 
has as one of its. pillars’ the 
“JM Million to Lend” plan. The JM 
Credit Corporation, charging the 
same rates as FHA lenders, is rated 
as the tenth largest of all financing 
agencies in modernization work. 

Despite the name, the fund is not 
limited to $1,000,000. The only re- 
striction is that the borrower own 
his own property and use at least 25 
per cent of the loan in buying Johns- 
Manville materials. 

American Radiator & Standard 
Sanitary Corporation, whose not-for- 
profit Heating & Plumbing Finance 
Corporation is said to have been the 
first financial institution outside of 
banks to be approved by FHA, found 
that most of its dealers preferred its 
|simpler facilities to those of FHA. 

Barrett Company has a monthly 
payment plan which has been ex- 
|tensively advertised in business 
papers. It too found that most deal- 
ers used its facilities rather than 
those of FHA. The same is true of 
Ruberoid Company. 


is ready to 
Johns-Man- 


| FINANCING AS USUAL, 


MANUFACTURERS SAY 


Chicago, April 9.— Manufacturers 
of refrigerators, washing machines 
and other “movable equipment,” 
financing of which is barred under 
the amended Title I of the National 


Housing Act, expect no loss of sales 
because of the change, a survey by 
ADVERTISING AGE indicates. 

Washing machine manufacturers 
will rely on banks to obtain financ- 
ing, J. R. Bohnen, executive secre- 
tary, American Washing Machine 
Manufacturers’ Association, Chicago, 
said. 


Dealers to Banks 


Members have put dealers in touch 
with banks which are anxious to 
capitalize on experience of FHA. 
First Bank of America, Minneapolis, 
which maintains branches in many 
cities, is an outstanding example. 
The dealer has only to establish his 
credit with the institution. Interest 
rates and other provisions compare 
favorably with those offered by FHA. 

The only difficulty in financing 
may be encountered in _ territory 
where dealers are unable to contact 
banks handling paper of this kind, 
Mr. Bohnen believes. 

Frigidaire Corporation, Dayton, O., 
told ADVERTISING AGE that the 6 per 


cent plan of General Motors Corpora- 
tion covers financing of its products. 

Likewise, Kelvinator Corporation, 
Detroit, has its own financing com- 
pany, Refrigerator Discount Corpora- 
tion. “ReDisCo,” as the unit is known 
among dealers, has been their favor- 
ite means of financing sales. 


Plan Co-operative 
Paper Campaign 

Glassine and Greaseproof Paper 
Manufacturers Association, New 
York, has appointed H. L. Stedfield 
Co., New York, to prepare a coépera- 
tive promotional campaign. 

This will be the first joint effort 
undertaken by this group. 


Stone’s Strategy 
Harry Stone, Inc., New York, hand 
bags, will launch a _ schedule in 
fashion magazines in May to feature 
the style significance of hand bags 


bearing its gold fleur-de-lis label. 
Menken Advertising, Inc., is in 
charge. 


Hamilton in N. Y. 


A. K. Hamilton & Co., New York, 
national distributors of Rum Sib- 
oney, are launching a campaign in 
New York newspapers in addition to 
their Philadelphia newspaper sched- 
ule. Platt-Forbes, Inc., New York, is 
the agency. 


Davidson President 


J. Edward Davidson has been 
named president of William Hen- 
gerer Co., Buffalo, N. Y., department 
store, subsidiary of the Associated 
Dry Goods Corporation. He has been 
executive vice-president of R. H. 
Macy & Co., New York. 


Remsen’s New Service 

Edward C. Remsen, formerly busi- 
ness manager of Roman Studios, New 
York, has established Remsen Asso- 
ciates, 17 East 45th St., New York, 
to serve art directors of advertising 
agencies. 


IT’S FUNNY— 


how funny 
pictures 
,_ sell goods! 


Humorous drawings for advertising, 
comic strip ads, sales promotion con- 
tests and house organs prepared to 
order, Let us submit sketches. 


LEW MERRELL SERVICE 


30 N. Dearbon St., Chicago 


National Hotel 
Management 
Co., Inc. 
Ralph Hitz, Pres. 


HOTEL 


The Lexington has become the advertising 
man’s favorite hotel because it’s located con- 
veniently to most agency and publication 
offices. And they like its thrifty comfort... 
rooms from $3 a day. 


LEXINGTON 


48TH ST. AND LEXINGTON AVENUE - NEW YORK 
Charles E. Rochester, Manager 
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FOR GREATER NET PROFITS 


advertisers are turning more and more to the volume market 


of easy -to-sell, repeat buyers they reach economically 
through The New York Times. 


GREATER SHARE 


They are not only placing more advertising in The New York 
Times than in any other medium in this, their greatest 
market, but they are placing an increasingly greater share of 
all their newspaper advertising in this market in The Times. 


STEADY GAINS 


In the first quarter of this year advertisers placed 4,817,084 
lines of advertising in The Times, 396,444 lines more than in 
the same period of last year and 485,397 lines more than in 
any other New York newspaper. 


More readers, too, are turning to The Times because it is a 
vital newspaper designed to meet their need for immediate, 
complete, and fairly reported and interpreted information. 
In March, average weekday circulation of 495,321 was 
greater by 28,800 than in March of last year; average Sunday 
circulation of 775,029 was up 45,430. 


OBVIOUSLY 


In this growing market of ready-to-buy prospects, your adver- 
tising has a better opportunity to make sales and increase 
your net profits. 


Che New York Cimes 
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Beer Keg Makers 
War on “Keglined” 


St. Louis, Mo., April 9.— 
Alleging that “Keglined,” 
trade-mark of American Can 
Company is deceptive, the 
beer keg division of As- 
sociated Cooperage Indus- 
tries will seek cancellation 
of the name in United States 
Patent Office, according to 
T. L. Gaukel, secretary. Mr. 
Gaukel said the appellation 
misleads the consumer into 
thinking that such cans 
have a wooden lining. 


Akron Rubber 


Manufacturers 
to Decentralize 


Akron, O., April 9.— Because of 
labor troubles climaxed by the recent 
five-week strike at Goodyear Tire & 
Rubber Co., which paralyzed Good- 
year production and kept 16,000 em- 
ployees out of work, major tire and 
rubber goods manufacturers in Akron 
plan to decentralize. 

This was indicated by an announce- 
ment by T. G. Graham, vice-presi- 
dent of B. F. Goodrich Company, that 
it will not only establish a mechan- 
ical goods factory in another state, 
but transfer part of its Akron tire 
and tube production to the East. 
probably its rubber reclaiming fac- 
tory near Philadelphia. 

“Our customers have let it be 
known that we had better establish 
orderly production if we expect to 
continue to receive their business,” 
stated Mr. Graham. 

Akron tire and rubber goods fac- 
tories supply more than 60 per cent 
of all rubber goods produced in the 
United States, and employ about 40,- 
000 workers. 


GOODYEAR ATTACKS 
COMMISSION ORDER 


Cincinnati, O., April 9.—Goodyear 
Tire & Rubber Company has asked 
the United States Circuit Court of 
Appeals to review the recent de 
cision of the Federal Trade Commis- 
sion, which ordered Goodyear to 
cease and desist from granting spe- 
cial price concessions to Sears, Roe 
buck & Co. 

Two outstanding allegations were 
made in more than 100 errors at- 
tributed to the FTC by Goodyear. 
First, it charges, the commission 
failed to consider that the differ- 
ential between Goodyear sales to 
Sears and independent dealers is less 
than 41% per cent, volume considered. 

Furthermore, Sears advertising ex- 
penditures are a vital factor, accord- 
ing to the Goodyear brief. The com- 
pany spent over $6,000,000 in tire ad- 
vertising from 1926 to 1933. Inas- 
much as this promotion helped Good- 
year though naming All-State, the 
Sears brand, it is argued, the com- 
pany is entitled to unusual discounts. 


Glidden Launches 


Institutional Copy 


Glidden Co., Cleveland, has 
launched a special institutional cam- 
paign in Fortune, Nation’s Business 
and Time. The full-page series is 
apart from regular product advertis- 
ing in national and trade publica 
tions. 

Meldrum & Fewsmith, Inc., Cleve- 
land, is the agency. 


Jaros Is Retained 

Cotton-Textile Institute, New York, 
bas appointed Jaros Company, also 
of New York, to assist in preparing 
promotional material for National 
Cotton Week, June 1 to 6. Charles 
K. Everett, head of the institute’s 
new uses section, is supervising the 
campaign, with Ernest S. Jaros, head 
of the agency, as account executive. 


Flansburg Named 


Claude W. Flansburg has been ap- 
pointed advertising director of Ar- 
nold Constable & Co., New York de- 
partment store, succeeding John B. 
English. Mr. Flansburg was formerly 
with Quackenbush Co., Paterson, 
N. J., and previously headed his own 
agency. 


Offer Cash to 
Store Employes 
for Live Leads 


Cleveland, O., April 8.—A new em- 
ploye sales campaign has been made 
available to department stores by 
the appliance and merchandise de- 
partment of General Electric Com- 
pany. 

Known as the “Prospect Finding”’ 
campaign, the plan proposes that all 
employes of department stores par- 
ticipate in a drive for electric re- 
frigerator sales. Employes, includ- 


\ing clerks, deliverymen, warehouse 
*"|}people and others, will be asked to 


turn in leads for refrigerator sales. 
These leads will be turned over to 
jthe electric appliance department 
for follow-up. As sales are consum- 
mated, the employes turning in the 
leads will be awarded cash bonuses. 
A plan for competition between vari- 
ous departments, with other prizes, 
also has been worked out. 

The plan also includes suggestions 
for window displays and _ special 
promotion, according to R. C. Cam- 
eron, in charge of department store 


'activities for the specialty appliance 


division. It is recommended that 
the employe activity be of at least 
30 days duration, running any time 
during the next couple of months. 
“The plan has been used, along 
somewhat similar lines, in a few 
stores in the past year or so and 


has proved highly successful,” Mr. 
Cameron said. 


Phillips May Enter 
Dog Food Business 


Phillips Packing Co., Cambridge, 
Mass., may add manufacture of dog 
food to its regular canned food busi- 
ness, according to a statement filed 
with the Securities and Exchange 
Commission, Washington, D. C. 

The company has applied for per- 
mission to sell $1,000,000 worth of 
preferred and common stock with 
which to finance expansion. 


Joins Salesvertising 
Robert C. Freeman has joined the 
copy department of Salesvertising 
Associates, Chicago. He was for- 
merly with Butler Brothers, Chicago. 


ee 


Robertshaw Sponsor 
of Cooking Week 


Measured Cooking Week, May 4-9, 
is being sponsored by Robertshaw 
Thermostat Co., Youngwood, Pa. 
Home service directors of gas com- 
panies will conduct free cooking 
classes, with $1,000 offered for the 
best demonstrations on Robertshaw. 
equipped ranges. 

April issues of Collier’s will carry 
the consumer announcement. Wil- 
liams & Saylor, Inc., New York, is 
the agency. 


De Vinne Office Moves 


De Vinne-Brown Corporation, New 
York printers and_ lithographers, 
have moved their offices to 52 Duane 
Street. The plant continues at 39 
Chambers St. 


ee 


ractically all of your readers here 


are buying regularly and 


ALFRED C. MOREAU 


paying 


tives who 


checked customers’ lists, we never 


Whatmore could an advertiser ask 
of a market? What market would 
makea bigger hit with his retailers? 

And Mr. 


the Retail Credit Bureau execu- 


American Magazine readers 
against their files. From 12 cities 
their reports have come—terse, im- 
personal, many of them express- 
ing frank amazement at the buy- 
ing record of this audience: 

For example—Dayton! “In my 
more than 30 years in this business, 
I have never handled a better list.” 
... Peoria! “In the years we have 


regularly 


... Hartford stores are anxious to continue 


business with them on a charge basis.” 


(isiGNED) ALFRED C. MOREAU 


Secretary-Manager, The Hartford Credit Rating Bureau 


Moreau is only one of 


have checked The 


found one that uncovered such a 
high percentage of A-Number | 
credit risks.”’. . . Syracuse! “This 
group of people represents the best 
buying and paying part of the con- 
sumers in this city.” 

No uncertain market. No guess- 
work here. And credit bureaus in 
other cities say the same. 

Yet this is not a check-up of a 
picked income class. You find The 
American Magazine readers in 
every neighborhood. Some have 
high incomes, some medium, some 
low. 


But consistently they are 


rated tops in their communities as 
customers and prospects! 


Good personal managers. It is inevitable that The American Magazine, with its definite 


editorial standard, should attract such people. Whatever their incomes, Diamond 


Market families are distinguished by steady buying, responsible dealing. 


THE CROWELL PUBI 


ASHING COMPANY... 


THE 


American 
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ADVERTISING AGE 


To Stimulate 
Use of Sugar 
as Ingredient 


New York, April 8.—An intensive 
consumer advertising campaign to 
promote sales of Jack Frost pack. 
aged sugars by featuring the use of 
sugar as a recipe ingredient was 
opened by National Sugar Refining 
Company of New Jersey this week, 

D. S. Palmer, advertising man- 
ager, announced today. 

Copy in black and white space will 
run twice a week for the remainder 
of the year in newspapers in every 
market where Jack Frost packaged 


sugars are intensively promoted. 
Double column space of 180 lines fea- 


turing tested recipes recommended’ 


by Ellen Leslie, Jack Frost home 
economist, with illustrations, will be 
used. 


Based on Results 


“The featuring of Ellen Leslie’s 
tested recipes as the basis of the new 
Jack Frost advertising campaign is 
the result of intensive tests to deter- 
mine the type of advertising which 
sold the most sugar during 1935,” 
said Mr. Palmer. 

“Window streamers and counter 
displays of seasonal interest will be 
featured, based on the well known 
Jack Frost plan of related selling 
which helps the grocer sell a variety 


of high profit items, such as butter, 
flour, spices, eggs, fruit, etc. 

“Jack Frost advertising will edu- 
cate housewives on the necessity of 
using super-sifted, quick dissolving 
sugar for best results in the prepara- 
tion of foods.” 


Joins L. & T. Office 


Henry McKnight, recently with the 
sales promotion department of Frigid- 
aire Corporation, has joined the 
Dayton, O., office of Lord & Thomas. 
K. B. Pritchard has been transferred 
from the agency’s Chicago office to 
Dayton to handle Frigidaire copy. 


“Eagle” to Block 


Wichita Eagle has placed its na- 
tional representation with Paul 
Block & Associates. 


National Brand Active 


National Band & Tag Co., Newport, 
Ky., will use farm and livestock pub- 
lications to feature its newly devel- 
oped ear tab for identification of cat- 
tle. Key Advertising Co., Cincinnati, 
is in charge. 


Eastern Golfers Meet 


The 32nd annual tournament of the 


Summer Advertising Golf Associa- 


tion will be held at Oyster Harbors 
Club, Cape Cod, Mass., June 26-29. 


New Eastman Series 


Eastman Kodak Co., Rochester, 
N. Y., will start its summer news- 
paper and magazine campaign in 


May, featuring “the film in the yel- 
low box.” J. Walter Thompson Co. 
is the agency. 


Mrs, B_____., wife of a prominent contractor. 
Takes a leading part in social activities—coun- 


try club, women’s city club, charitable work. 


Mr. D___, a policeman, with two sons in 
school. Has savings account. Carries insurance. 
A going concern with well-managed income. 


Over 2,000,000 strong, The American Magazine audience 


forms a DIAMION D, 


extending from top to bottom of the 


national income triangle. Wide in the middle where national 
sales are greatest, it tapers at the top, where there are fewer 
people; tapers at the bottom, where there is a decreasing 


1| Magazine 


Mr. A___, a financier and philanthropist. 
Drives expensive car. 
urban section. Leader in community affairs. 


Lives in exclusive sub- 


Dr. C 


_, one of the leading dentists. Owns 


attractive home, free and clear. Carries heavy 


Miss E___, a registered nurse. Member of 
Building and Loan Society. Three steady in- 
comes in the family. 


insurance. Planning to send children to college. 


CSE oN 


Ee SSR 


2 Ne nae 


demand for a magazine with The American’s standards, 
and a decreasing market for the sale of most nationally 


advertised products. But far more 


important than shape 


is character. The American Magazine Diamond Market 


Buys What It Wants and Pays for What It Buys. 


COLLIER’S, WOMAN’S HOME COMPANION 


THE 


AMERICAN MAGAZINE, THE COUNTRY HOME 


INGERSOLL BIDS 
FOR GIFT TRADE 
WITH NEW NAME 


Waterbury, Conn., April 9.—Mak- 
ing a bid for the higher price mar- 


ket, Ingersoll- Waterbury Company 
has greatly increased its magazine 
and farm paper schedule, R. G. 


Brown, general sales manager, an- 
nounced. 

Copy is telegraphic in style, with 
dominance given to pen and ink 
sketches, which supplant halftones 
The border is confined to the left 
hand side and bottom, where copy is 
outlined by reproductions of an 
hour and minute hand set at right 
angles. 

Backing up the consumer cam- 
paign, the company has mailed 50,- 
000 broadsides to dealers. Trade 
paper promotion in drug, hardware 
and jewelry fields is planned for 
early summer. A new line of alarm 
clocks, “Petite,” “Call” and “Day- 
break,” will also be introduced. 

Several new packages and display 
pieces have been developed. Key 
dealers are provided with a large 
motion and light display, 37 x 47 in- 
ches, on which 36 watches can be 
shown. A smaller replica, 17x17 
inches, is offered other dealers, ac- 
commodating four watches. These 
displays were built by the Motion 
Products Co., Chicago. 

The new Ingersoll “lapel watch,” 
which has scored sensationally since 
its recent introduction, is displayed 
in a cardboard support fashioned like 
a coat lapel. 


Strategy for Kelton 


The new, higher-priced “Kelton” 
wrist watches are packaged in indi- 
vidual cardboard containers, some 
with sliding plastic covers. These 
watches, selling at $4.95 and $5.95, 
and designed to reach the gift mar- 
ket, are sold under the Kelton name 
because of the low-price significance 
which has become attached to “Inger- 
soll.” <A special counter display has 
been developed for the line. 

Some of the new Ingersoll watches 
follow the current trend toward a 
round dial. The company was en 
couraged to introduce a number of 
new items by the amazing success of 
the “Mickey Mouse” watch line. 
“Mickey” sales in 1935 went well 
over a half-million, exceeding the 
1934 total by several thousand. The 
Christmas demand exceeded produc- 
tion capacity, Mr. Brown said. Since 
their introduction in 1933, more than 
two million “Mickey” watches have 
been sold. 

The Ingersoll account is handled 
by Federal Advertising Agency, New 
York, John F. Woods being account 
executive. 

The schedule includes American 
Boy. Boys’ Life, Current Events, 
Liberty, Saturday Evening Post, Pro- 
gressive Farmer, Saturday Evening 
Post and Successful Farming. 


T. P. A. on Circulation 


“Are trends in circulation develop 
ment healthy?” is the subject of the 
Technical Publicity Association’s 
meeting in New York, April 13. 
Speakers are B. C. Duffy, Batten, 
Barton, Durstine & Osborn; F. R. 
Davis, General Electric Co., and G. L. 
Trimble, Marschalk & Pratt. 


Paris & Peart Add 
Clark and Werner 


Paris & Peart, New York, have ap- 
pointed W. Frederic Clark art direc- 
tor. He was formerly art director 
of United Advertising Agency and of 
Kling-Gibson Co., Chicago. 

P. A. Werner has joined the agency 
as account executive. 


Cummiskey Gets Office 


Frank J. Cummiskey, general man- 
ager of New York Law Journal, has 
been appointed assistant secretary of 
the company. 


Potter Joins Agency 
Stuart B. Potter has joined Bozell 
& Jacobs, Omaha, Neb., as account 
executive. He was formerly with 
Western Newspaper Union, Chicago. 
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Surprises Are 
Predicted in 


Radio Awards 


New York, April 7.—Interest in 
the poll being conducted by the 
Women’s National Radio Committee, 
claiming a constituency of 20,000,000, 
io determine its second annual radio 
awards, is reaching such widespread 
proportions that ballots have been 
obtained from as far north as Sas- 
katchewan and as far south as Cuba, 
Mme. Yolanda Mero-Irion, advisory 
chairman of the committee, an- 
nounced today. 

“We have even sent ballots by re- 
quest to Wales, where American pro- 
grams are picked up by short wave 
radio apparatus,’”’ Mme. Irion said. 

Mme. Irion announced that Fed- 
eral Communications Commissioner 
Anning S. Prall, officials of broadcast- 
ing chains and other celebrities have 
been invited to attend the luncheon 
at the Hotel Astor, New York City, 
April 22, at which the awards will 
be made. Proceedings will be broad- 
cast both by National Broadcasting 
Company and Columbia Broadcasting 
System. 


Make Five Awards 


Awards, five in number, will be 
presented for the best program of 
serious music, the best program of 
light music, the best non-musical pro- 
gram, the best educational program 
and the best children’s program. 
They will be parchment scrolls, hand 
illuminated by Minetta Good, widely 
known artist. 

“The ballots already returned in- 
dicate a greatly improved standard 
ot radio taste,” Mme. Irion said. 
“The public is obviously ready to ac- 
cept radio offerings of the highest 
type. It is obvious, too, that there 
will be many surprises when the 
awards are announced. Many com- 
paratively new programs have come 
to the fore. One new children’s pro- 
gram, in particular, is running high 
in the balloting. We expect the 
awards to bring to public attention 
a number of new radio programs and 
several new radio stars.” 


Funk Edits “Digest” 


Wilfred J. Funk, president of Funk 
& Wagnalls, New York, has become 
editor of Literary Digest. 


of Naugatuck, Conn. 
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ONE-MINUTE TALKS TO HELP RETAILERS SELL THEIR "MOUNDS" 
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Give Your Customers What They Wont! 
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Specific ideas are given in support of 
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Brief sermons are now made a part of the box tops of packages of candy issued by Peter Paul, Inc., candy manufacturer 
Their purport is that the candy department in general, and Mounds in particular, can be made to 
pay their way. 


this theory. 


Peterson Heads 
Charity Workers 

EK. O. Peterson, advertising man- 
ager, New York Sun, is chairman of 
a group seeking free advertising 
space for the Citizens Family Wel- 
fare Committee. Others working on 
the project are: 

Richard Murray, New York World- 
Telegram; Porter Carruthers, New 
York Herald-Tribune; B. T. Butter- 
worth, New York Times; B. B. Peritz, 
New York Post; M. McManus, New 
York Journal; J. B. Wallach, New 
York Sun; H. J. Glass, New York 
Daily News, and Emmet Corrigan, 
Albert Frank-Guenther Law, Inc. 


Siegfried to “Post” 
Lewis L. Siegfried has resigned as 
executive vice-president of Defiance 
Spark Plugs, Inc., Toledo, to join 
the Chicago staff of Saturday Even- 
ing Post. 


Kpo 


Local and 


spot advertisers know 


that KPO stimulates sales not only 


in northern California—but on over 


the mountains in the communities 


of Idaho, 


KP 


Nevada and Oregon. 


50,000 WATTS 


NBC Pacific Coast Red Network 


SAN FRANCISCO 


One of NBC's Managed and Operated Stations 


Sees Conflict Between 
Supreme Court Decision 
and Proposed Legislation 


New York, April 9.—The decision 
of the Supreme Court of the United 
States in the Sugar Institute case is 
difficult to reconcile with certain fea- 
tures of the price discrimination and 
basing point bills now before Con- 
gress, Paul S. Willis, chairman, Na- 
tional Food and Grocery Conference 
Committee, said this week. 

The decision may prove an obstacle 
to passage of these bills, in the 
opinion of Gilbert H. Montague, gen- 
eral counsel for the committee. Mr. 
Willis quoted Mr. Montague as fol- 
lows: 

“The general aim of these bills is 
to curtail the multiplicity of varying 
circumstances of particular transac- 
tions or classes of transactions, and 
the multiplicity of varying situations 
of particular manufacturers, distribu- 
tors and customers or classes of 
manufacturers, distributors or cus- 
tomers, which under the existing 
anti-trust laws may be taken into 
account in determining prices and 
terms. 


Decision of Court 


“But now, in the Sugar Institute 
decision, the court holds that the 
Institute’s abolition of ‘all discrimi- 
nations between customers’ and the 
Institute’s requirement that there 
must be adherence to prices and 
terms openly announced in advance,’ 
violate the ‘charter of freedom’ and 
‘the essential standard of reasonable- 
ness’ set up by the existing anti-trust 
laws, since this ‘requirement of ad- 
herence’ adopted by the Institute ‘in 
general purpose and effect amounted 
to an agreement not to afford differ- 
ent treatment to different customers, 
regardless of the varying circum- 
stances of particular transactions or 
classes of transactions and regardless 
of the varying situation of particu- 
lar refiners, distributors or custom- 
ers or classes thereof’! 

““Tt was because of the range and 
effect of this restriction,’ says the 
Supreme Court in the Sugar Insti- 
tute case, ‘and the consequent depri- 
vation of opportunity to make special 
arrangements, that the court found 
that the agreement and the course of 
action under it constituted an unrea- 
sonable restraint of trade.’ 

“*A purpose and effect of that 
agreement,’ the Court added, ‘was to 
aid defendants in preventing and 
limiting certain types of transactions 


essential. Its operation tended in 
fact, as it naturally would tend, 
toward maintenance of price levels 
relatively high as compared with 
raws.’” 


Illegal Before Passed? 


Mr. Montague pointed out that 
several bills now before Congress 
contain provisions designed to dis- 


courage conditions on which the Su- 
preme Court insists, such as “com. 
bination of functions.” He added: 

“In the Sugar Institute case, the 
Court holds that ‘there was a defi- 
nite possibility of lower prices to ulti- 
mate consumers as a result of com- 
bination of functions, and the Court 


A. & P. Plans Test 
of Unwritten Law 
on Liquor Sales 


Louisville, Ky., April 8.—The un- 
written law which provides that gro- 
ceries may not distribute liquors 
will be tested by Great Atlantic & 
Pacific Tea Company, which has 
been granted a package liquor li- 
cense by the Louisville Liquor Con- 
trol Board for a store at 18th and 
Market Sts. 

The W. C. T. U., the Baptist 
Settlement House, and several 
churches opposed issuance of the 
license to a grocery organization. 
The Board took the attitude that it 
had no authority to refuse it to any 
person of good character. 

Liquor distribution here has been 
confined almost exclusively to liquor 
and drug stores. Another grocery 
chain applied for a license recently, 
but in the ensuing furor, decided to 
withdraw its request, 


finds that ‘the most important pur- 
pose ...in compelling the separation 
of occupations was to aid in preserv- 
ing the uniformity of price structure 
which would otherwise be threat- 
ened’! 

“To the extent that the Supreme 
Court in the Sugar Institute case 
rests its decision on grounds that in- 
ferentially impute to these price dis- 
crimination and basing point bills 
now pending in Congress a radical 
inconsistency with what the Su- 
preme Court in this decision holds to 
be the salutary purpose and spirit 
and philosophy of the existing anti- 
trust laws, it is possible that the 
Sugar Institute decision may prove 
to be an obstacle to the passage of 
these bills.” 


Five Billion, Volume 
of Instalment Sales 


Retail instalment sales volume in 
1936 is estimated at $5,000,000,000 by 
National Retail Dry Goods Associa- 
tion. 

Percentage to total sales is consid- 
ered likely to equal and possibly to 
exceed the high point in 1929, when 
13 per cent or approximately $6,370,- 
000,000 of $49,000,000,000 total retail 
sales was made on instalments. 


Nardi Names Ravett 


Nardi National, New York, riding 
apparel, has appointed Ravett Adver- 
tising Agency, New York. Class mag- 
azines and trade publications will be 
used. ' 
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*Sent by request of more 


your products... 


operating men in the larger plants in all industries. 


Those four words imprinted (only as a result of several years of costly, 
experienced list building) above the reader addressing of every single 
copy mailed are the obvious key to the exceptional brand of reader 
interest and advertising action for which IEN is already well known. 


IEN is the action spot for news of why, where and how industry can use 
cost? .. . $79 to $85 an issue. 


Thomas Publishing Co., 461 8th Ave., New York 
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Information 
for 
Advertisers 


The following documents may be 
secured without charge by any 
national advertiser or advertising 
agency from the companies sponsor- 
ing them, or through ADVERTISING 
AGE, 


No. 923. The Redbook of Authors 
and Illustrators. 


Besides listing the authors and il- 
lustrators who have appeared in 
Redbook, and describing the publi- 
cation’s editorial policy, this brochure 
cives statistics on the average Red- 
pook family, and circulation figures 
showing Redbook’s value to the ad- 
vertiser from a quantitative, as well 
as qualitative standpoint. 


No. 924. Exact Measurement of the 
Spoken Word. 


This book issued by Columbia 
Broadcasting System, contains ab- 
stracts of 17 psychological investiga- 
tions on the relative value of visual 
and auditory suggestion, covering 
studies made from 1902-1936. In each 
instance brief notes have been in- 
cluded on the materials and methods 
of these experiments. 


No. 925. The Oregon Statesman. 


A folder, issued by the Salem 
Oregon Statesman, covering circula- 
tion, comparative lineage figures, 
and a description of a building pro- 
gram making Salem one of the out- 
standing Pacific Coast markets dur- 
ing 1936. 


No. 926. Consumer Analysis of the 

Greater Milwaukee Market. 

The 1936 edition of the Milwaukee 
Journa’s annual survey of the 
Greater Milwaukee market. It in 
cludes a check-up of dealer distribu- 


RISK *5 


LEARN WHAT 
GIANT PRINTS 
CAN DO FOR YOU 


AGER for dramatic 

ways to say things, alert 
Sales, Advertising and Law 
Departments are scoring with 
Rapid Giant Prints. Rapid's 
Giant Prints instruct groups, 
make powerful window dis- 
plays, dominate the prospect's 
attention. In law they explain 
fully, hold the eyes of the 
whole court. Any photo, draw- 
ing, etc., is blown to giant 
size by Rapid's Cleartone 
Process, the world's clearest 
and sharpest. But you'll never 
know their power until you 
risk $5.00 and try them! 
Write, or call in a Rapid Con- 
tact Man. Mail orders a spe- 
cialty. 


RAPID 


COPY SERVICE CO. 


§ BRANCHES: NEW YORK, 415 Lexing- 

ton, 444 Madison, VAnderbilt 3- 3680. 

CLEVELAND, Ninth — Chester Bldg., 

MAin 9335 @e CHICAGO, 110 So. Dear- 

born, 228 No. La Salle, 360 No. Michigan 
Ave., STAte 5977. 


new, 


tion, and the purchase, use and 
ownership of several hundred prod- 
ucts. 


No. 927. 
vival. 
A special bulletin issued by Dodge 

Statistical Research Service, cover- 
ing data on the revival of residential 
building. Building contracts are 
tabulated by states, and charts, as 
well as text, indicate trends in this 
work. 


Residential Building Re- 


No. 9138. Evidence. 

A 16-page analysis of the spending 
habits of the readers of Hunting € 
Fishing and National Sportsman, 
based on a survey conducted by the 
Bureau of Commercial Research of 
Erwin, Wasey & Co. One section of 


the booklet is devoted exclusively to 
a study of reader expenditures for 
automobiles, gasoline, motor oils and 
automotive accessories. 


No. 928. Your Time Is Daytime. 

Issued by National Broadcasting 
Company, this booklet presents facts 
and figures showing the effectiveness 
of daytime broadcasts. 


No. 914. Straight Across the Board. 

This is the second volume in Na- 
tional Broadcasting Company's se- 
ries of reports on “The Agency 
Stake in Radio.” It provides a de- 
tailed record of how 1,196 advertis- 
ers used the three major national 
media to advertise 1,296 products or 
homogeneous groups of products in 
1929 and 1934. A limited edition is 


at present available only to advertis- 
ing agencies. 


No. 864. 
Building. 
What has happened to residential 

building in the past, what is going 

to happen to building in the future 
and why, are questions about which 
building material advertisers are 
thinking. ‘This report, issued by the 

Bureau of Market Analysis, Better 

Homes & Gardens, contains a brief 

history of residential building, and 

a picture of accumulated surpluses 

and shortages; review of general 

business conditions which reflect the 
basis for building recovery; exami- 
nation of the improved status of 

home financing: and evidence of im- 

provement in residential building. 


Recovery in Residential 


L. E. Spivak Sells 
“Mercury” Interest 

Lawrence E. Spivak, publisher of 
The American Mercury, has sold con- 
trolling interest to Paul Palmer, 
present editor. 


Mr. Spivak will continue as treas- 
urer and business manager. 


McDowell Promoted 


J. Norman McDowell, since 1927 in 
the sales department of Carew Mfg. 
Co., Holyoke, Mass., has been ap- 
pointed sales manager. 


Allison with KMBC 


Milton F. Allison, formerly in the 
advertising department of Skelly Oil 
Co., has joined KMBC, Kansas City, 


Mo., in charge of promotion. 


On 


the Air 


with 
World! 


Who uses World Transcriptions? 


Herewith are some of the present clients of World Broadcasting System. 
Note the variation in the number of stations they are using. 


American Washing Machine Manufacturers 


eee 
A. S. Boyle Company (Samoline).... 
Chesapeake & Ohio Railroad.......... 
Chevrolet Motor Company............. 
du Pont de Nemour & Company (Paint). . 
J. A. Folger Company (Coffee)......... 
Ford Dealers of America................... 


General Baking Company (Bond Bread)....... 


General Electric Company (Electrical Appli- 


MT. vices Oibae 
Goetz Brewing Company (Beer)....... 


Hickok Oil Company... . 


34 Stations 
1 Station 


12 Stations 


Kroger Grocery & Baking Company (Chain 


NN rk. NhCe ata ec alan TRATES AAC RS: a 10, 5, 11 Stations* 
National Association of Manufacturers......... 235 Stations 
Niagara-Hudson Power & Light Corp........... 6 Stations 
Philco Radio & Television Corp................ 65 Stations 


375 Stations 


Procter & Gamble (Dreft. Drene, White Naphtha) 8, 5, 14 Stations** 


18 Stations Richfield Oil of Califomia .................... 16 Stations 
12 Stations Bicrere Oil GE OW TOUR own ccc ccc ccacciases 13 Stations 
325 Stations William S. Scull Company (Bosco)............. 2 Stations 
Se a EO ON Sere re eee 15 Stations 
9 Stations - 
Sterling Products, Inc. (Haley's MO,........... 2 Stations 
California Syrup of Figs)... .......6cceccsee 18 Stations 
sil ad sg Sik ai ested cal 100 Stations The Wander Company (Ovaltine).............. 18 Stations 
21 Stations The Wildreet Company...............-..50555: 3 Stations 


6 Stations 


* Kroger has 3 WBS programs now on the air : 
** Station totals show number for each P & G product advertised 


Wyeth Chemical Company 


10 Stations 


You know that these seasoned advertisers are interested above all in getting results. 
When they originally considered radio advertising they found that World offered an 
advanced service based on years of experience. They investigated World Transcrip- 
tions and found that they have leadership quality. Today, many of these advertisers 


have been users for two years or more. 


Their confidence in 


World leadership is 


now firmly established on the basis of results. They know the practical meaning of 
the World formula: “Exact Coverage with Programs that Sell.” 


WORLD BROADCASTING SYSTEM, INC. 


711 FIFTH AVENUE, NEW YORK, N. Y. 


Offices at 400 West Madison Street, Chicago; 555 South Flower Street, Los Angeles: 
1050 Howard Street, San Francisco; 320 Mortgage Guarantee Building, Atlanta 
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ADVERTISING AGE 


April 13, 1936 


Our Group gained 833,000 
total net paid circulation for 
the five Publisher’s State- 
ment periods ending De- 
cember 31, 1935. 


Net paid for the February 
1936 issue is estimated at 
2,499,000 . . . a bonus of 
half-million over the cur- 
rent guarantee. 


Doubly significant because 
these enormous increases 
are 100% healthy increases, 
built with the same five 
magazines! 


True Romances + True Experiences 
Love & Romance Radio Mirror 
Movie Mirror 


The Original True Romances Group 


Getting Personal 


Peter Siskind, director of sales, American Spirits, Inc., was ten- 
dered a testimonial dinner last week by 350 of his customers. As a 
memento of the occasion, Pete was presented with a silver statuette of 
Justice, suitably engraved... 


André Dubonnet, French ad- 
vertising genius and head of the 
Dubonnet Company, Paris, dis- 
embarked from the Paris last 
Wednesday with the plans for a 
revolutionary automobile of his 
own invention under his arm... 
As secretary of the New York 
Chapter of Sigma Delta Chi, John 
Crone, Young & Rubicam, has 
been busy with arrangements for 
the founders’ day dinner April 15. 
He hopes to have Roy Howard as 
one of the speakers. . . 


There is a triple connotation 
to the nickname with which 
Emerson (“Doc”) Brewer, Schen- 
ley a. m. is tagged. He comes 
from a family of physicians, 
studied medicine himself for 
three years, and made outstand- 
ing successes of several proprie- 
tary accounts while with Chas. 
H. Fuller Company, Chicago, . 


The rather self-conscious 
gentleman who has been leading 
a herd of elephants bedecked 
with Wilson whisky posters 
through New York streets is F.C. 
Eibell, a. m. of Brown Vintners. 
It was also his idea to vary the 
monotony of calls on dealers with 
stops at the Follies to exhibit 
the chorus girls and elephants to 
each other. . 


FEEDING TIME—Ed Place, of the Bos- 
ton office of N. W. Ayer & Son, takes 
good care of the bear that Gov. Brann, 
of Maine, is going to present to Pres- 


University, 


of Brown 
April 20. 


ident Barbour, 


Lawrence Newman, Albert Frank-Guenther Law, and Doris Jeanne 
Ballenberg, of Park Avenue, are engaged. The young man has been 
so busy at the agency recently that his fiancee is the only personal 
business he has been able to put his mind to... 


Robert Orr, Lennen & Mitchell, has returned from a 15-day West 
Indies cruise declaring it the best vacation he ever had. . . Richard 
Edson McGraw, of McGraw-Hill, and Dorothy Jean Brown, prominent 
in amateur athietics at East Orange, are engaged. Richard, who is on 
the staff of Malcolm Muir, is a nephew of James H. McGraw, Sr. . . 
Wedding bells will also bring their sweet music to Douglas A. Nowell, 
CBS executive, and Rache! Patterson Lipscomb, of Greensboro, N. C., 
in the late spring... 


Walter J. Held, advertising executive of Standard Oil Company of 
California, was among those who gave free advice to would-be adver- 
tising men as a part of the course of the Bureau of Occupations, Uni- 
versity of California, San Francisco. Others who handed out tips in- 
cluded Walter J. Burke, regional executive, American Association of 
Advertising Agencies; Johnny Parsons, floor traffic manager, Philco 
Radio & Television Corporation; and McCulloch Campbell, space buyer 
for Lord & Thomas, San Francisco... 


Jack Noone, representing Macfadden Women’s Group, is back from 
a West Indies-Panama cruise with some yarns. He was accompanied 
by Mrs. Noone. John Rissenfeld, of the same organization, picked Ber- 
muda for his vacation... 


R. C. Budlong, who has headed the advertising service department 
of Brown & Bigelow, St. Paul, denies he was with the Northwestern 
Mutual Life Insurance Co., of Milwaukee, claiming it was the North- 
western National, of Minneapolis. These insurance companies! 
Frank Lewis, demon sales manager for Underwood & Underwood, Chi- 
cago, burst forth in the role of Beau Brummel when the Chicago 
Tribune picked him as a fashion plate for its recent male style sec. 
100... 


Erwin Stelzer, of Zurich, Switzerland, is rambling around news: 
paper plants of this country. He is with Neuwes Winterthurer Tag- 
blatt... Wheeler McMillen, editor of The Country Home,, is loose again. 
He addressed the Advertising Club of Oakland April 7. When he is not 
editing his paper or talking to advertising clubs, he runs a couple of 
farms for fun and profit... 


Max Berns, well known advertising man with Universal-Atlas Ce- 
ment Co., Chicago, is the daddy of a newspaper feature on the United 
States constitution which a score of dailies have grabbed with avid- 
i ae 


Another fellow who covers a lot of ground is Charles H. Shattuck, 
Western manager for Macfadden Publications. One of his sidelines is 
acting as chairman of the publishing committee of Illinois Athletic 
Club. . . Robert W. Bingham, publisher of the Louisville Times and 
Courier-Journal, returning to England on the Aquitania with Mrs. Bing- 
ham, was met at the dock by Helen Jacobs, tennis star, who consti- 
tuted a guard of honor on the boat train to London... 


Frank Jaffe, promotion manager of Des Moines Register and Trib- 
une will tell you, even if you don’t ask him, how many marriages are 
going to be celebrated in Iowa this year. It seems everything’s going 
to be all right. . Virg Angerman, of Pop Mechanics, Chicago, was 
awarded ApbVERTISING AGE’s annual trophy for truth in advertising when 
he sent a Miami postcard showing himself and a giant fish, with the 
explanation that they were merely casual acquaintances. . 


Speaking of truth in advertising, Samuel Candler Dobbs, of At- 
lanta, Ga., was honored the other day by the Atlanta Advertising Club 
as being the real founder of the movement while advertising manager 
for Coca-Cola in 1909. James W. Petty, Jr., present head of the At- 
lanta Club, submitted an affidavit to this effect, and other past-presi- 
dents echoed his words. The list included L. D. Hicks, L. E. Rogers, 
R. Winston Harvey and Paul P. Reese. Also testifying was C. Graham 
Green, Mr. Dobbs’ secretary 25 years ago and now associated with him 
in the mortgage and investment business in Atlanta. . 


Free Store-Door 
Delivery in East 


Eastern railroads have inaugu- 
rated free store-door delivery of 
freight. Shippers desiring their own 
pickup or delivery will receive an 
allowance of five cents per 100 
pounds at either end of the line haul. 

The interstate commerce commis- 
sion will hear oral arguments on 
protests against free pickup delivery 
service filed by American Trucking 
Associations, Inc., and Merchants 
Truckmen’s bureau of New York. 


LeQuatte Renominated 


H. B. LeQuatte, president, 
Churchill-Hall, Inc., has been nomi- 
nated for a second term as president 
of Advertising Club of New York. 
Other nominees are John A. Zellers, 
Remington Rand, Inc., vice-presi- 
dent; James J. Clark, Liggett Drug 
Co., treasurer; Alfred L. Freden, 
Collier Service Corporation, and 
Harry Brown, New York Herald- 
Tribune, directors. 


Form Auto Dealers’ 


Research Division 


Automobile Dealers’ Research 
Foundation has been established in 
St. Louis, Mo., by National Automo- 
bile Dealers’ Association. 

The foundation is a non-profit cor- 
poration jointly sponsored by Ameri- 
can Finance Conference, composed of 
independent finance companies, and 
the NADA. 


Pettey Leaves FCC 


Herbert L. Pettey, secretary of the 
Federal Communications Commis 
sion, Washington, D. C., has resigned, 
effective May 1, to join radio station 
WHN, New York, as director of sales 
and promotion. 


Peck Gets Nu-Talc 


Geo. W. Bouton Corp., New York, 
has appointed Peck Advertising 
Agency, New York, for a newspaper 
campaign in metropolitan centers to 
introduce Nu-Tale bath sachet. San- 
tord F. Herschberg is account execu- 
tive. 


“Mid-Week” to Sperry 
Mid-Week Pictorial, New York, has 


appointed Wade H. Sperry as Chi- 
cago representative. 


Seizes Chance 
to Publicize 


Flood Policy 


St. Louis, Mo., April 9.—Eastern 
and Southern floods brought not only 
claims for insurance payments to 
American Credit Indemnity Company 
of New York, with headquarters here, 
but also the inspiration to publicize 
its service at an exceptionally favor- 
able moment. 

The company’s business is the pro- 
tection of manufacturers, jobbers, 
and wholesalers against losses suf- 
fered when merchants are unable to 
meet their obligations due to floods, 
fires, failures, and bankruptcies. 

Yesterday the company released 
newspaper advertising in principal 
cities, headlined “Millions Swept 
Away by Floods—of Credit Losses.” 

“Devastating floods come without 
warning — overnight,’ copy read in 
part. “Millions of dollars of prop- 
erty and merchandise are utterly 
destroyed. Lives are lost. Disaster 
stalks. 

“Credit losses always follow in the 
wake of floods, earthquakes, fires— 
any community disaster. Merchants 
are ruined or crippled so they can- 
not pay their manufacturers and job- 
bers. All this happens right out of 
a clear sky. Such losses are never 
‘expected.’ But they can be, and 
should be, provided against. 

“Consider what credit insurance 
means today to manufacturers and 
jobbers whose debtors have suffered 
irreparable loss in the Pennsylvania, 


floods.” 

Each advertisement is signed with 
the name of the company’s local 
manager. 

American Credit advertising is 
handled by Chappelow Advertising 
Co., St. Louis. 


Consumer Must Pay 


Governor Hugh White, of Missis- 
sippi, has signed a bill compelling 
merchants to “pass on” the two per 
cent state sales tax. Tokens of one 
mill denomination will be issued. 


West Virginia, Ohio, New England | 


 aitias in the factories of this “ONE-CITY” market now ex- 


ceeds even the highest point of 1929-30. 
seen once again on factory employment offices. 


[sland-Moline are working—and 
tricity, gas and telephone figures 
higher! 


Help wanted signs are to be 
Citizens of Rock 
SPENDING! Retail sales—elec- 
automotive sales are up—and going 


57.1% of ABC ‘“‘Tri-City’’ Zone Population 


lives in Rock 


Rock Island-Moline, IIll., comprise t! 


Island- Moline 


he Illinois slice (57.1%) of the Tri-City 


consumer “pie’’—the other part, 42.9%, is Davenport, Ia., on the opposite side of 


the Mississippi River. 

Total ABC ‘City’ zone population 
(57.1%) live in the Rock Island-Moline u 
live in the Davenport urban area. 
nates this market. 


is 148,332. 


Of this total, 84,813 people 
rban area. 


The remainder, 63,519 (42.9%) 


No one city—NO ONE NEWSPAPER, domi- 
Only two newspapers, The Argus and The Dispatch, are most 


profitably employed to reach the larger portion (57.1%) of the ABC “City’’ zone area 


of 148,332 people. 


And they give 97% COVERAGE, 


without duplication. 


The ROCK ISLAND ARGUS 
The MOLINE DISPATCH 


— 


Nat. Rep. THE ALLEN-KLAPP-FRAZIER CO., Chicago, St. Louis, Detroit, New York 
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13, 1936 ADVERTISING AGE 


MORE GOLD THAN EVER IN _ 
THE GOLDEN TRIANGLE! — 


ae S nba st yg s: | es é , al 2 ussite F | ) ae 
Picture taken Saturday, March 28, showing the throngs along Fifth Ave. near Smithfield Street. 
Eager buyers crowd into what a few days ago was the flood zone but now the beehive of business. 


DING its Way forward! 


HE flood is over. Its passing has added new —and still more millions for the everyday neces- 
Rae to the business life of Pittsburgh. sities of life—for life goes forward in Pittsburgh! 
Today the streets of the steel center of the world 
are filled with a glorious symphony of sound— 
the thrilling song of countless, colorful crowds 
on a buying spree—the deep-throated roar of Stores and factories have launched a $200,000,- 
steel furnaces and factories back to normal—the 000 reconstruction program! More food—more 
staccato sound of rivets and hammers driving cigarettes—-more furniture—more automobiles 
forward at terrific speed—building, rebuilding, _—more everything is being bought in a terrific 
restoring — moving on to a Greater Pittsburgh! buying surge! 


Today, the Golden Triangle is jammed with 
hundreds of thousands of buyers. 


Here is a typical crowd of buyers around one of the 
main floor counters in a large downtown 
department store. 


For Pittsburgh is spending its way forward! 
Spending its way to the tune of millions for re- 
construction— many more millions for restoration 


On every front —along every line—in every 
direction, Pittsburgh —rugged Pittsburgh — is 
spending its way FORWARD! 


WHAT THE FACTS SHOW 


Ninety-nine per cent of grocery chain 
units in the area are open, with ex- 
ceptionally good business reported. 

Electrical appliance dealers are already 
showing increased sales resulting from 


All Pittsburgh department stores are 
open for normal operation and are 
daily crowded with customers. 

All restrictions on liquor sales have 
been removed, with business as usual. 


catea continuing increase in operations. 
Steel ingot production is now running 
5819 per cent, the highest so far re- 
corded this year. One steel company 
has announced an immediate $30,000,- 
000. expansion program. 


X- the heavy replacement demand for re- “ £ 4 . § & 
be frigerators, radios, vacuum cleaners, Tobacco wholesalers expect the present Sales of mew automobiles are more 
on motors, fixtures, lighting equipment remarkably increased sales to continue. than twenty-five per cent above nor- 
ng and many other electrical items that . 8 8 mal. Dealers say: “‘We have scores of 
- were damaged by water. Pittsburgh stecl operations have people waiting for new cars and we - 
Diamond Street is one short block from Fifth Avenue sf crossed the 520% mark. Heavy sched- expect co fill all orders soon. All indi- a 
and here is part of the crowd going places, All Pittsburgh hotels are offering com- ules now in effect, plus emergency re- cators point to a tremendous up surge > 
seeing things and buying. pletely restored service. placement orders arriving daily, indi- in buying.” a 
‘ity 4 
of 
yple 


Allegheny County Medical Society 
Allegheny County Retail Druggists 
Association 


e Pittsburgh Press 


A SCRIPPS-HOWARD NEWSPAPER 


Pittsburgh Coal Exchange 


Pittsburgh Commission for Industrial Expansion 
Pittsburgh Convention and Tourist Bureau 


Pittsburgh Food Brokers Association 
Pittsburgh Hotelmen’s Association 
Pittsburgh Real Estate Board 


Pittsburgh Association of Manufacturers’ 
Representatives 
Pittsburgh Better Business Bureau, Inc. 


Pittsburgh Retail Grocers Association 
Pittsburgh Retail Hardware Association 
Retail Credit Men’s Association of Pittsburgh 


Allied Boards of Trade 
Buhl Foundation 
Civic Club of Allegheny County 


o Yor BMotion Picture Theatre Owners of Retail Lumber Dealers Association of Pittsburgh Builders Exchange Theatre Managers Association of Pittsburgh 
owe Western Pennsylvania Western Pennsylvania Pittsburgh Chamber of Commerce Western Pennsylvania Restaurant Association 


Pittsburgh Automobile Dealers’ Association Retail Merchants Association of Pittsburgh Pittsburgh Clearing House Association Western Pennsylvania Safety Council fans 
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ADVERTISING AGE 


April 13, 1936 


Best Joins Agency 
Frank Best has joined Wadsworth 
& Walker, New York agency. He 
was formerly advertising director of 
Macy’s, Lord & Taylor and Bonwit 
Teller stores. 


Richardson Resigns 


Howard E. Richardson, general 
sales manager of Crosley Radio Cor- 
poration, Cincinnati, has resigned to 
re-enter the distributing field. 


Sportswear to Menken 


David H. Smith, Inc., Lynn, Mass., 
women’s sportswear, has appointed 
Menken Advertising, Inc., New York. 
Fashion magazines will be used. 


Roman to Agency Streeter Appointed White to Lord & Thomas 


L. D. Wertheimer Co., New York, Kenneth V. Streeter, recently ad-| Kenneth White has joined the art 
has named Paul Roman as art direc-| vertising director of WDRC, Hart-| department of Lord & Thomas, Chi- 
tor. For the past ten years he has|ford, Conn. has been appointed | cago. He was formerly with Henri, 
owned and directed the Roman |assistant to Adrian L. Potter, secre-| Hurst & McDonald, Chicago. 
studios, and previously was with Dor-|tary, convention division, Spring- 
land, Inc., and Lord & Thomas. field, Mass., Chamber of Commerce. 


Lippitt to Broker 


A. L. Lippitt has left New York 


“ee %” 
“‘Advocate” to Jacobs To Issue F urs Journal to join Kidder, Peabody & 
Atlas Publishing Co., New York, Co., New York. Before joining the 


Florida Christian Advocate, Meth | wij publish Furs, a monthly maga- 

. ; “ =e . urna 31, he was with Hayden, 
odist publication, has appointed|zine. David C. Mills is editorial di- eee oe ee 4 . 
Jacobs List, Inc., Clinton S. C., a8|rector, and Victor Rosen, managing ts - 
national representative. editor. 


, eseeatnetet Boaz to Hearst 
Vogt’s Names Agency Publisher Moves Al Boaz, who has represented Mc- 
Vogt’s Ice Cream Co., New York, Heating Journals, Inc., New York,|Call’s in Chicago territory, has 
has retained Gussow, Kahn & Co., of | has moved to 232 Madison Ave., tele-| joined the Chicago staff of Comic 
the same city. phone Lexington 2-4566. Weekly. 
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The Call-Bulletin — as 
historic as the Embarcadero: 


as modern as the 


MW SORRY, PARDNER. 
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Luck has nothing to do with it, 
buddy! It's eighty-one years of 
publishing the very best news- 
paper we know how that has 
won The Call-Bulletin such out- 


G standing, voluntary preference 


on the part of San Franciscans. 


KELLOGG WINS 


SHREDDED WHEAT 
CANADIAN FIGHT 


Toronto, Canada, April 9.—Kellogg 
interests won their second court 
fight this year for the right to use 
“Shredded Wheat,” when Mr. Justice 
McTague dismissed an action brought 
against Kellogg Company of Canada, 
Ltd. by Canadian Shredded Wheat 
Company. The court also refused to 
enjoin Kellogg’s from use of the 
terms, “Shredded Wheat,” “Shredded 
Whole Wheat,” or “Shredded Whole 
Wheat Biscuit.” 

The United States Circuit Court of 
Appeals ruled at Philadelphia in Jan- 
uary against National Biscuit Com- 
pany in its case against Kellogg Com- 
pany. National Biscuit sought per- 
petual rights to use of the term, 
“Shredded Wheat.” 


Patent Has Expired 


National Biscuit’s exclusive right 
to manufacture and sell a product 
called “shredded wheat” ended with 
expiration of its patent No. 548,086, 
the court ruled. There was one stip- 
ulation, however. “The public” may 
now make use of the name and the 
shredding process “provided in so 
doing it avoids leading buyers into 
the belief that they are buying the 
plaintiff’s product.” 

In the Canadian action, the plain- 
tiff alleged that the trade had been 
selling biscuits manufactured by 
Kellogg Company, Battle Creek, 
Mich., which simulated the Canadian 
Shredded Wheat product, and were 
put up in packages displaying the 
words “Shredded Whole Wheat Bis- 
cuits.” These were later sold by the 
Kellogg Company of Canada, it was 
claimed. 

The latter denied it had simulated 
the shape, appearance or structure 
of the plaintiff’s product, also deny- 
ing that the plaintiff is entitled to ex- 
clusive use of the word “shredded” 
as applied to wheat biscuits. 


History of Case 


Mr. Justice McTague said that the 
Cereal Machine Company of Colorado 
began the sale of a whole wheat bis- 
cuit in Canada in 1898 and that the 
Canadian Shredded Wheat Company 
obtained the right to manufacture 
and sell the biscuit in Canada in 
1905. In addition, Henry D. Perky 
obtained a Canadian patent for “a 
food or bread composed of super- 
posed or massed layers or deposits of 
comparatively dry, externally rough, 
porous, sinuous threads or filaments 
of cooked whole wheat.” Canadian 
Shredded Wheat Company succeeded 
to this patent. Two trade-mark reg- 
istrations using the term “Shredded 
Wheat” were obtained. 

The court concluded that the 
words used by the Kellogg Company 
“are common words merely descrip- 
tive and have not acquired a second- 
ary meaning in such manner as to 
give the plaintiff the relief sought.” 

He ruled that the form of the bis- 
cuit is its natural shape, considering 
the fragile material of which it is 
composed, and that requiring the de- 
fendant to change the form of the 
biscuit and to label each individual 
biscuit would be too costly and 
“would go too great a distance in as 
suring the plaintiff of some continu- 
ance of the monopoly which it cat- 
not further enjoy by patent or trade 
mark.” 


Appoints Tanner 
Martin W. Tanner has been aP 
pointed advertising manager of Sun 
ny Service Oil Co., Detroit, Zip gaso 
line. He was formerly with Evans 
| Winter-Hebb, Detroit. 


Name Aitkin-Kynett 
J. H. Schenck & Son, Philadelphi2. 
have appointed Aitkin-Kynett Com- 
pany. Cosmopolitan, Woman’s World 
and other magazines will be used. 


‘ . ” 
Now “Southern Flight 
Effective with the May _issué 
Southwestern Aviation, Fort Worth, 


Tex., will become Southern Flight. 
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(Continued from Page 1) 
operate without profit, you can see 
how impossible it will be to meet this 
type of competition. This permissible 
discount for coéperatives was slipped 
into the Guffey Law at the last mo- 
ment by the powerful Consumers 
Coéperative Lobby that can always 
be found close to the Washington 
legislative mill.” 


Resolution Denounced 


One statement which has aroused 
the ire of opponents of coéperatives 
possibly is a resolution passed at a 
seminar on consumers’ coéperatives 
held by the Federal Council of 
Churches of Christ in America, a 
federation of 23 national religious 
bodies, at Indianapolis Dec. 30, 1935, 
to Jan. 1, 1936. 

More than 350 church officials, 
ministers and religious education 
workers at the seminar subscribed to 
the following resolution: 

“We are convinced that the codép- 
erative movement is one of the 
major techniques in making possible 
the kingdom of God on earth. We 
believe that churches and religious 
organizations have an opportunity to 
supply dynamic motivation for this 
most promising movement. We 
recommend that church bodies hold 
other seminars throughout the coun- 
try on the relation of the church to 
the coéperative movement and that 
interested agencies should more 
widely disseminate literature on the 
movement.” 

This same council of churches is 
sponsoring the United States speak- 
ing tour of Dr. Toyohito Kagawa, 
leader of the codperative movement 
in Japan, which now includes 5,000,- 
000 families. “We believe that the 
ideal of Christian love can be real- 
ized in the economic realm only 
through coéperatives,’ Dr. Kagawa 
has declared. 

On June 30, Dr. Kagawa will com- 
plete a nation-wide tour of 84 Ameri- 
can cities, speaking on an average of 
three times a day. Many of these 
talks have had church support. 


Death to Retailers 


EK. W. Dobson, vice-president of 
the Alexander Lumber Company, 
Minneapolis, chairman of the Coun- 
cil, told a recent convention of the 
Wisconsin Retail Lumberman’s Asso- 
ciation that the consumers’ codépera- 
tive movement may wipe out every 
retail business. 

“You can attempt to cloak this 
movement with the mantle of the 
chureh, you can misrepresent it as 
true Christianity, you can prate all 
you want to about ‘The more abun- 
dant life,’ but underneath all this 
ballyhoo there is one definite fact— 
the essence of the Consumers Codop- 
erative Movement is the abolishment 
ol the profit system and the elimi- 


nation of the established — retail 
dealer,” he said. 

“During the depression years Con 
Sumers Coéperatives have, according 
to the Coéperative League of the 


(nited States, increased their mem- 
bership forty per cent and doubled 
their volume of business. At the end 
1935 approximately 1,800,000 peo- 
Die were members of the Consumers 
Cooperative. There were 6,600 codp- 
trative organizations in the United 
s in 1934 and they did a total 
lume of business of $365,000,000. 
“While figures for last year are 
' yet available, those close to the 
ement predict that it will show 
ven greater rate of growth dur- 
~ 1935. And more significant than 
» figures, say coéperative work- 
Ts. is the fact that most of this 
‘rowth has been spontaneous. 
“In Minnesota, coéperatives 


St it 


\ 


“andling gasoline are now the second 
4reest oil distributors in the state. 


The Midland Coéperative Wholesale. 
which serves 120 local coéperative oil 
stations in Minnesota, Wisconsin and 
Iowa, increased its business in 1934, 
70 per cent over the previous year. 
This organization attempted to enter 
the coal business last year.” 

Referring again to church support 
of coéperative movement, Mr. Dobson 
continued: 


Right Is Challenged 


“T challenge the right of any min- 
ister or any church to pass judgment 
on any economic system—to say that 
this system is Christian and that sys- 
tem is unchristian. Christ said, ‘Un- 
less you be born again you shall not 
enter the kingdom of heaven.’ Evi- 
dently some churches and some min- 
isters would revise his utterance to 


read, ‘Unless you join the consumer 
coéperative movement you shall not 
enter the kingdom of heaven.” 

Opponents of the coéperative move- 
ment assert that Francis J. McCon- 
nell, a bishop of the Methodist Epis- 
copal Church and president of the 
Methodist Federation for Social Serv- 
ice, said: 


Definition of Profit 


“What is there so sacred about the 
profit system that the church must 
not call it to account? What is profit? 
It is what remains in business after 
wages and salaries, interest and in- 
surance, and all forms of service are 
paid for. In prosperous times this 
remainder may be just like ‘findings,’ 
representing no service on the part 
of the finder, or may be returns made 


possible by the fact that people live 
together in groups, again without any 
effort of the gainer. 

“Sometimes these prizes reach 
large figures. They may represent 
earnings—but not the earnings of 
those who get them. Up to the pres- 
ent, society has chosen to let these 
prizes go to individuals as incentives. 
What now is the heresy, from the 
standpoint of a Christian, in raising 
the question as to whether society 
should not take to itself as much of 
these profits as it thinks best?” 


West in Chicago 


Paul West, president of the Asso- 
ciation of National Advertisers, will 
speak at the noon meeting of News- 
paper Representatives Association of 
Chicago April 13 at Medinah Club. 


Lawder Promoted 


Consolidated Edison Company, 
New York, has advanced Robert A. 
Lawder to the newly created post 
of sales promotion manager. He has 
been assistant manager of the house 
heating and air-conditioning division. 


Joins Thompson 


Ruth Oviatt has joined J. Walter 
Thompson Co., New York. She was 
formerly in charge of the publicity 
promotion department of Blooming- 
dale Brothers, New York. 


Names Keelor & Stites 


Ahrens-Fox Fire Engine Co., Cin- 
cinnati, O., has appointed Keelor & 
Stites Co., Cincinnati, as advertising 
counsel. A business paper schedule 
is under consideration. 
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In the “Survey of Spending Power, 
Published by SALES MANAGEMENT, 
April 10, 1936, this most interesting data 
on the Los Angeles Market is revealed. 


The Richest and Most Fertile 
Sales Field inA 


[| America. 


Population ...... 
% of State. .... 
% Urban. ..... 


a 
Median Rentals. . . 


Income Tax Returns 
(Per 1000 Pop.). . . 


Telephones 
(Per 1000 Pop.). . . 


Passenger Autos 
(Per 1000 Pop.). . . 


Spendable Money Inc. 
(in Thousands of $) . 


% of State. .... 
Per Capita ..... 


Los Angeles All of 


County 


2,208,492 
38.90% 
87.20% 


_ 652,676 
_» $35.94 
52.0 
145.8 
358 


$1,743,439 
41.98 % 
$789.00 


the U.S.A. 
122,773,700 


56.20% 


29,903,000 
$27.15 


31.7 
87.0 
179 


$62,988 581 
$513.00 


....and in Los Angeles the outstanding 
Daily Newspaper is The Herald and Express. 
With its City Circulation ALONE equal to 
the city coverage of the Second and Third 
Los Angeles Dailies COMBINED it offers the 
advertiser in this market a most powerful 
and effective sales weapon at moderate cost 


Naturally The Herald and Express carries 


~and has carried for years—MORE Display 
Advertising, both Local and National 
than any other Daily paper, not only in 


Los Angeles, but in the entire West. 


The Number 1 Daily Advertising Buy in Los Angeles 


&OS ANGELES EVENING 


HERALD~£xpress 


REPRESENTED NATIONALLY BY 


PAUL BLOCK AND ASSOCIATES 


DETROIT Los ANGELES 


SAN FRANCISCO 


BOSTON 


CINCINNATI 


PHILADELPHIA 
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Johnson, Phoenix 
Win Promotions 


Johns-Manville, Inc., New York, 
has promoted R. L. Johnson to as- 
sistant sales promotion manager, 
merchandising division, and E. A. 
Phoenix to a similar post in the in- 
dustrial division. 

Mr. Johnson joined Johns-Manville 
in February, 1935, and was previ- 
ously sales manager of Distilled 
Liquors Corporation. Mr. Phoenix 
was in charge of sales promotion for 
Celite Company in 1928, when this 
firm was taken over by Johns-Man- 
ville, and he has continued with 
them. 


John Wanamaker 


Names Walton 


John Wanamaker, New York store, 
has appointed F. Willett Walton, Jr., 
to take over the sales promotion 
work. He has been advertising man- 
ager and was previously vice-presi- 
dent and publicity director of Arnold, 
Constable & Co. 


Two to Lucerna 

Lucerna Company, New York, has 
been named to handle the advertis- 
ing of L. Sonneborn Sons, Inc., New 
York, makers of paint, varnish, 
enamel and waterproof materials. 
This company is also newly in charge 
of advertising for Certified Barber’s 
Guild, New York. 


= 


CONTRIBUTE TALENTS TO SAFETY DRIVE 


YOUTHFUL ARTISTS 


RE ER IE aang 


sCAUTION 


WILL SAVE 
YOUNG 
LIVES 


Winning safety posters in contest conducted in Cleveland among children ranging from fourth grade to students in the 
Cleveland School of Art. Left, winning effort of Santa Graziana, 16, of the IIth grade of Senior High, West Tech. At 
right, another winner by Sigmund Purwin, 20, student at the art school. The prizes were contributed by the Central Outdoor 


Catalogues 


ARTISTS ° 


A LARGE, EFFICIENT AND 
COMPLETELY EQUIPPED 
PRINTING PLANT 


DAY and NIGHT 
OPERATION 


Printing and Advertising 
Counsellors 


‘.. 9 G) —f 


workmen 


All Departments 


Direct Mail Advertising 


COPYWRITERS °® 
PLANNING 


DEPENDABLE PRINTING | 


Business Methods and Financial Responsibility the Highest. Inquire of Credit l 
Agency, Dun & Bradstreet, Inc., and First National Bank, Chicago, Illinois l 


PROPER QUALITY 


Because of up-to-date 
equipment and best 


TO OUR PROSPECTIVE CUSTOMERS — Our growing business which comes from ai] parts of 
the United States is because of satisfied customers. For your investigation further we will be pleased 
to furnish the names of well known firms who are our present customers. Consulting with us about 


your printing problems and asking for estimates does not place you under any obligation whatever. 


| Secure our proposal on your printing. Large and small orders solicited. 
Proposals made on all or any part of our services. 


PRINTING PRODUCTS CORPORATION 


Telephone WABASH 3380 


FROSTED FOODS 
ADDS STORES IN 
NEW EXPANSION 


New York, April 9.—Expansion in 
distribution of Birds Eye Frosted 
Foods is planned for 1936, officials 
of Frosted Foods Sales Co. stated 
today. With dealer outlets now at 
approximately 1,250, a 50 per cent 
increase is scheduled for this year. 
1 This program reveals the rapid prog- 

ress made by the company since the 
first unit was opened at Springfield, 
Mass., in 1931. Present sales activity 


Printing 


e Publications e General Printing 


ENGRAVERS © ELECTROTYPERS 
PHOTOGRAPHING | 


OUR SERVICES OUR 


SPECIALTIES 


| 
TYPESETTING } is concentrated in New England, New 
(Linotype, Monotype and Hand) Catalogues | || York, New Jersey, and the upper 
Eastern seaboard. 
PRESSWORK Booklets he re 
‘ ; | 1e 1986 expansion will take place 
(The Usual as well as Colors) Publications | | | principally in Eastern cities. Because 
Trade Papers | | }of the importance of quick delivery 
BINDING : Magazines | service, efforts are designed to fill-in 
(The Usual, Machine Gathering, || || the areas near the present warehouse 


House Organs 
Price Lists ! 


Covering and Wireless Binding) 
MAILING 


points. 


Use Franchise Plan 


. Pamph ! 
(This Dept. is equipped to de- Pp a lets Growth has been by selective dis- 
liver to the post office or custom- roceedings } tribution, whereby grocery stores 
ers as fast as printed and bound) Directories carrying Birds Eye foods are pro- 
Histor || | tected from nearby competition, deal- 
ELECTROTYPING AND ories | ers thus being encouraged to exert 
ENGRAVING Books strong selling activity on the line. 
(Our facilities are up-to-date and Broadsides | | | Both chain stores and independents 
oan tke cane of any sized ouelare) Balda handle Birds Eye on this selective 

rs basis. 

ADVERTISING SERVICE Circulars eee Se ee 
PI : 45 nal and reezing is said to preserve the 
(rFianning, copywriting, aesign- freshness of fruits, produce, meats 


ing, photographing and artwork) General Printing 


| 

and fish indefinitely. Convenience to 
} the consumer has been advanced to 
| the point where all Birds Eye prod- 
ucts are ready to serve, or can be 


QUICK DELIVERY RIGHT PRICE 


Because of automatic Because of superior used for cooking without further 
machinery. Day and facilities and efficient handling. Fish are put up as fillets, 
night service management poultry eviscerated, vegetables 


cleaned, all ready to cook. Uniform- 
ity in quality is another factor in the 
wide acceptance. Careful selection 
of only raw material of the proper 
maturity, color, flavor and appear- 
ance, coupled with scientific control 
of preparation and packaging, 
lowed by the quick-freezing of Birds 


ented 
sures a 
quality. 


process of 


uniform product of fine 


al. 
> — 


Comparison of Prices 


The price structure of Birds Eye 
foods is higher than canned goods, 
but is said to be less than the year 
round average of fresh goods. Dur- 
ing the off-season, prices are con. 
siderably under those of fresh prod. 
ucts but preference for them con 
tinues among many consumers even 
when fresh produce is plentiful and 
prices low. 
65 per cent of the business done when 


Established 1888 


Polk and La Salle Streets 
Chicago, Illinois 


fol- 


Eye Foods through the use of a pat- 
quick-freezing, in- 


This preference averages 


fresh produce is out of season, ac. 
cording to the company. 

Dealers selling Birds Eye foods 
use a special refrigerated display 
case which is made available on a 
low-cost time payment plan, while 
original dealers had to buy a $1500. 
$2000 installation. The Birds Eye 
Foods line consists of more than 50 
popular, fast-selling items and in- 
cludes a complete assortment of 
fruits, vegetables, seafoods, poultry 
and meats. Some of the items re 
cently added to the line are fresh 
pineapple fingers, youngberries, and 
peas and carrots. The turnover is 
fairly high, averaging once a week. 


Promoting the Process 


An aggressive sales program is 
carried on in each territory through 
newspaper advertising, direct mail, 
window strips, and counter cards. 
The program calls for weekly spe 
cials. Dealers’ names and addresses 
are listed in each insertion. While 
magazine advertising has not yet 
been widely employed, the metro- 
politan edition of The New Yorker 
is now carrying a special campaign. 

Future expansion of Birds Eye 
Foods to the west and south is as- 
sured, inasmuch as fresh fish is hard 
to obtain. 

Donald Barr is advertising man- 
ager. Young & Rubicam, Inc., is the 
agency. 


Reorganization Plan 


Proposed for W. N. U. 


A reorganization plan for Western 

Newspaper Union, Inc., has been 
proposed by Security Holders Pro- 
tective Committee, which is said to 
be opposed to the plan of the pres- 
ent management offered through two 
other committees. 
The main features of the new plan 
are establishment of new manage 
ment under John H. Perry, owner of 
the American Press’ Association, 
$100,000 new working capital, and re- 
duction in executive salaries by 
3314%. 


Earphone Appoints 


American Earphone Company, Inc., 
New York, maker of hearing devices, 
has appointed Le Poer, Trench, Inc., 


vertising. 


AKRON .. 


APLUS 
MARKET 


Akron has a metropolitan pop- 
ulation of 00,000: 


Akron spendable money, income 


per capita wees. -$ 615.00 
Average annual wage, factory 
WONENIE. b.05 sbasGee das *$1,069 


*Highest in Ohio! 


In 1935, the Akron Beacon Journal 
carried 12,562,004 lines of paid 
advertising (Media Records). This 
is the heaviest volume carried by 
any Ohio newspaper daily, and 
was exceeded by only one daily 
and Sunday newspaper in Ohio. 


Automotive! 1936 new car sales 
from their introduction in Novem- 
ber 1935 through March 1936 
showed an of 34.5% 


compared to same period of pre- 


increase 


vious year. 


AKRON 
BEACON 
JOURNAL 


Member A.B.C.—A.N.P.A.—Maijor 
Market Newspapers, Inc. 


Represented by 
STORY, BROOKS & FINLEY 
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New York agency, to handle its ad- 


Ap 
= 


Ne 
Si 
} 


St. 
rizer 
and 
pocke 
ing L 
mech 
tube 
inch 
with 
ard “ 

The 
por,” 
ing i 
tion ¢ 
is rel 
the s 
for re 
simile 

The 
distri 
City, 
ville, 


| City, 
will | 
’ Franc 


where 
emplo 
Tra 
Inc., ¢ 
of the 
30 air 
The | 
Line | 
The 
starts 
and fe 
insert: 
to dat 
nati 4 
Journ 
peal, 
seph ] 
patch, 
Kansa 
others 
and T 
D’A 
Louis, 


tines (red 
broad, 
Matior 
'Orms as 
“your | 


ADVE 
00 San 


is 
t 


"i ae eee ers NOT RO ee eh Werle Oem 5 ic lgie™ Batis les FON ad aa See Ree et i a Bate et eae MN Olly Pate a. oe y A Tee fe ee = See Ma Mee ok Pe eee wet ‘ ‘ aa oe oo) ‘ I Aes er aS 
pret 4 Bs pet Panis pe nhrT? pie * rhea er ane 5 ee eee Ps é iy eli tae ek A ae 6 o - “i are e ie i Pat Paha tebe Ded SpA aE S abe oe oe ‘os x. ‘ as ss 
pa pear = ; ; ne yas i 4 ; | . a ae r ; ; ‘ 2 : Bf ae gerne ke aE ts ; iam < i ee 
se » MAS as Rane eo ; F , 3 2 ae ; F : ae Cys By Toate ae a Ae 5 
Re He g a dy ads. °- ee hy : ERY eee, es Pre Sail i a ies al 3 a aa ; rete ages! 38 ee 
: rs - f : ~ > NE 2 
"9 
a EE eee a 
= 
ol 
See sa, ‘ ‘ - een Ce 2 Sens wren 
ee a aie reese ak Rb NV he we Seas — ‘ ba hy v3 ex 
“y . Sua 5 aie! . *e 2 & 1 lial i 
aa : sorte ; ‘ | es “ ; eer : 3 
mS oe e . e ae 
ee p ‘ ‘/ “ & UO “ 
ai A gS as 
hg J eee vat ° r ‘ ig ee 
; ie Poco acme . ¥ - i Ae 
; r a. * 
: é 0 a7 
as i ~ * * e 
Zon 
ve: F i ce < 
; r m a . — 
a ie: Be ie SAFETY FIRST 
a ee: cee ‘By 4 —y ; ae 
he ” a gee > ae 2 Aiea Fe a Ee " ee a 
3 E j . sad : ofl s i *® Caer ae : | ei” ie 
ee eg li ; a ry y d 
Pd . ‘aa , hae ae P : . be 
‘ COM bo bo sean Pe es NES z oe dagn,\ Jue pe "apg 
9 oS ATI ie ae gare oa 4 ; ¢ ae Saghticas Ps . 
; ‘ il , eae ee Eee rs 
ated ee quite * ce ce By ot : i 
4 a @ # 3 Bi A) ee ny TAS 
4 ‘ sare Pa Kae ‘@ ~ ‘. fe. ere 7 f ae es 
Ss _ t 9 am pre i Yas : cn - nadie ee eps” * ' 
ae ee a -. pt al a a Lin see 2a age 
3 si / ee . ‘a . _.. ere’ Seer cia te 
- 2 Sie , OE ie oe i on nee seh. Bee 
“4 5 a e } J : » : Feu i 
a 2 " tastin BP P + <i ge fry 
a 4 ~ ow ; alee i * ‘ : ' 
i y f j ° hig ee = om ; NES Gis ee” 
ee ; acc el . ‘ ae ; 
a TA 
4 ; 
: ‘2: Advertising Co. 
4 2 Me Ce F a 
a get | | PO 
Pe . a ae 
2 BS 
ae aoe 
; P < ee \ 
3 - | | 
4 ha es po 
es ae 
i Y 
2, ; 
3 Pris as 
si. 3 is 
ye Ba, 
nr lee 
j : ia ‘ OOOO | 
4 9 3 ¢. AO MMS RE CIO OE 
: ; d ia, FG 
a Cl al 
2 Bie o” (Rael A ne 
e : 2 rae ea ~~ ‘ 
Beet SS yee FEST Ear ar ~lg 
ae “te te Ara " 
i, nt | 1 a”): 
(, a mY 
: , eee i 
a < { i > 
: é ; a 3 ER a ha 
j : ae fis a q ma 
4 ‘ pawn oe : it if = Pp . 
? mes oy oy 0 | 
r ~Taees y adh ole <5 
| | pe 
e ‘ 
Bi si ai ae 
sia ce 
ES ee e 
rat ee 
Sia 
pe 
j n e 
= ng ela 
ase 
De es ne, 
pectic eee nn 
ee a AD\ 
ge eee a 
Pee EB 
a 
ae 
Qs 
se 
‘ es i aa | | 
Se ae 
Tr ea 
Becr on | 
pee. ae 
ty | 
Z | eC | 536 § 
: ae 1| 
> = ae 1 
ae | 
ES ae int ee 
re eset | | 
Oa = 
a ———— — 
| = | a 
: . 
ce 
yO 4a me \| oe 
a | Pe rot 
ex Ries 7 | \.2/y 
a 2 
Pea ] 
: - ra 
hs a 
ca a 
ean FO 
Tae aT eo 
ne ie | 
ae ae Reg 
> en ee | 
Sate Pe 
oe " 45 | 
Ro | 
a PC 
> oe | | 
- 5 = 
ed 4 s ' 
gost a {| 
a —— - : ate eae ee 
. o = 4 | 
PEA lB A 
Joe peak Eyre e. e 
Ee nate Sean Tai. SS OS a asta aie : : f ei > 
Bs he ORE SSL Le 8 a Pes ance ha Gia a pw <i eee ce hae a eres 5 Sarerkh : Rg. ee ep at Aer Wate fet’ gS aly rage Bae Spee Pes ee pay ea 6) Es ere : } ; i see ee 
Ser Ripe aac ie satict eT eA aes es Sg Te Re a MLS el ReMi Sa PE biga Wey ait 0 ESA RR aap ied abbas st 3 aes ae ee ae Na cae al Sg trae 8 Mts ah ee I eel a ne Ve rk i eae) Be Breck ora Rc Us Gua. al ark Tel SiN eds ha if tinea. acc yates ad a a GL dks 2s ore no a  wacdie 
m 7 ays ‘ @ fuerte a ete ae * Soot c a Pak ek iW pe : a ied i eae tee. ra ~ Pe tthe See ee AR NS Py ae a Aer be prey Sar Ce Pees <7 Shae! ue aes ne y ca ea se, ee 
: aa” fe ; : : EE de ao eda le, ‘ TR Dior ae ee oe 5s, Ot Bar) She, OR ie. SONS, Ta BN Be eee A LORE to. Go ee ere RE Se eenet gr et Cg Re Ne ee pty Pea 
E i Beihai | EAS eee TiN ge Se et BI eee RRS fee eae Vos Meio ets ; Mae ety ORE HR Bec eA Br RRA peo cs ee es cai SE) ee) pee alae meee Sees Te Lok oat ohn ie SRP Rar Ones ora wri 
- 44 eo © im. ra 4 Oe ee ee re fo, a as ie _ ¥ 2s re) ee! ie ig - + 2") " - * hee Cok aa. - ieee ee ees me. Cee a a ee! + need Sy ~ i ee ae eete a eB a , ~ + Pte | 


ajor 


| Francisco, 


' 


April 13, 1936 


crs 


ADVERTISING AGE 


37 


eae 


NEW VAPORIZER 


—_ 


New Vaporizer 
Sweeping U. S. 
Via Newspapers 


St. Louis, Mo., April 9.—A _ vapo- 
rizer which works like a flashlight 
and which fits into the purse or 
pocket is being introduced by Lever- 
ing Laboratories, Inc., St. Louis. The 
mechanism is contained in a metal 
tube 51% inches long and about ¥ 
inch in diameter, which is supplied 
with two small batteries of the stand- 
ard “fountain pen” type. 

The liquid, ‘“Levering’s Nasal Va- 
por,” is introduced through an open- 
ing in a glass bulb, where vaporiza- 
tion occurs when the electric current 
is released by pressure of a finger on 
the switch button. It is advertised 
for relief of colds, sinus trouble and 
similar ailments. 

The new-type vaporizer has gained 
distribution in St. Louis, Kansas 
City, Cleveland, Cincinnati, Louis- 
ville, Nashville, Memphis, Oklahoma 
City, Chicago, and Los Angeles, and 


} will shortly be introduced in San 


Seattle and Portland, 
where newspaper advertising will be 
employed as elsewhere. 

Transcontinental & Western Air, 
Inc., obtained a permit to carry two 
of the pocket vaporizers on each of 
30 airplanes in coast-to-coast service. 
The Britannia of the White Star 
Line has stocked the vaporizer. 

The advertising series in each city 
starts with copy of 560 to 570 lines 
and follows with five or six smaller 
insertions. Among newspapers used 
to date are Chicago Tribune, Cincin- 
nati Times-Star, Louisville Courier- 
Journal, Memphis Commercial Ap- 
peal, Nashville Tennessean, St. Jo- 
seph News-Press, St. Louis Post-Dis- 
patch, St. Louis Globe-Democrat, 
Kansas City Star and Times, and 
others of Lawrence, Oklahoma City 
and Tulsa. 

D’Arcy Advertising Company, St. 
Louis, is in charge. 


ADVANCE ADDRESSING 
and MAILING COMPANY 


AUTOMATIC 
MACHINE ADDRESSING 
FROM ALUMINUM PLATES 


Permanent Mailing Lists 


Our Specialty 


536 So. Clark St. Webster 3569 
CHICAGO 


“Pages” / 
that SELL. 


Four pages—one sheet 
of sturdy bond paper 


FOUR PAGES’ —covering 11 major 
: headings about radio, 

Reg. U.S. Pat. Off. newspapers, farm, 
trade or general maga- 

‘regional or national)—now help publishers and 
Toadcasters to sell more space or time. Furnish iafor- 
mation this modern way. Agencies also use AMA 


rm 
Q yx 


45 "“questionnaires.”’ +4 Send for samples today, 
ur letterhead. No obligation to buy. 


§DVERTISING MEDIUM ANALYSIS 


‘00 Sansome Street 
— 


San Francisco 


United Names Segal 


A. Jay Segal has joined United 
Advertising Corporation, New York. 
He was formerly with United Adver- 
tising Agency, and more recently ad- 
vertising manager of Herman Plaut, 
New York. 


Names Erwin, Wasey 


Liebmann Breweries, Inc., Brook- 
lyn, N. Y., has appointed Erwin, 
Wasey & Co. for Reingold beer and 
Scotch Thistle Brand ale. Metropoli- 
tan New York newspapers will be 
used. Arthur Willson is account ex- 
ecutive. 


Huff in Charge 


Vv. M. Huff has been appointed 
advertising and sales manager of 
Roanoke Welding Co., Roanoke, Va. 


ABC Signs 20th 


Radio station WKBB, Dubuque, 
Ia., has joined Affiliated Broacast- 
ing Co., Chicago, to serve as outlet 
for ABC programs in the Dubuque 
area when the new network begins 
operations late this month. 


Is Lutherland Agency 


Albert Frank-Guenther Law, Inc., 
New York, has been retained by Lu- 
therland, all-year resort comprising 
three hotels in the Ponoco Moun- 
tains. Newspapers will be used, 
starting in May. 


Key Agency Expands 

Key Advertising Co., Cincinnati, 
O., has moved to larger quarters on 
the eighth floor of the Fountain 
Square Building. 


Join McGraw-Hill 


Fay Keyler has joined McGraw- 
Hill Publishing Co., New York, in the 
sales promotion department of Elec- 
trical Merchandising, Radio Retail- 
ing and Electronics. Phelps Pratt 
has been appointed Western repre 
sentative of the same publications. 


Gale to U. & U. 


Harry Gale has joined the sales 
department of Underwood & Under- 
wood, Chicago. He was formerly 
with R. R. Donnelley & Sons Com- 
pany. 


Joins Vocalpix 


Curt Dechert has joined Vocalpix 
Presentations, Chicago. He was for- 
merly with Jam Handy Picture Serv- 
ice. 


Sylvester in Charge 


Kelvinator Corp., Detroit, has es- 
tablished a public relations depart- 
ment in charge of Elmer L. Sylves- 
ter. Mr. Sylvester has been with 
General Electric Co., United Gas Im- 
provement Corp. and General Motors 
Corp. 


Beverage Paper Moves 


Western Beverage, wine and liquor 
trade publication, is now being pub 
lished from the company’s offices in 
the Mills Bldg., San Francisco. Edi- 
torial offices remain in Los Angeles. 


Nahigian Moves 


Richard Nahigian, formerly of 
Lexington Studios, New York, has 
joined Oppée Studios, Inc., New 
York. 


to reach them ALL. 


asking for all of the hundreds of new things 
the new home needs. 


reached by other means, but there is only one way 


SOME few of them may be 


For there is one thing, and 


only one, which ALL of them have in common 
. . . their preference for the New York Evening 
Journal. Year after year the Journal has been, 
and now is, their favorite newspaper. 

They were brought up on the Journal... its 
comics, its features, its way of handling news, its 
wealth of photographic illustrations. Now they 


NEW YORK EVENING JOURNAL 


BRIDES...IN THE JOURNAL PART OF NEW YORK 


NLY one way to send them to your dealers, 


are on their own, new families in America’s great- 
est market place . . . They and their brothers and 
sisters, in 680,000 substantial homes, are the 


Journal Part of New York. 


You know beyond doubt, that they form a 
group apart. For they prefer the Journal... and 
no other_New York paper is like the Journal! 

Their patronage can well mean the difference 
between profit and loss to any manufacturer. To 
secure and _ hold this patronage, there is only one 


way... the Journal. 


NATIONALLY REPRESENTED BY HEARST 


INTERNATIONAL ADVERTISING SERVICE, RODNEY E. 


BOONE, GENERAL MANAGER 


, 
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ADVERTISING AGE 


April 13, 1936 


Promotion of 
Missouri Spa 
Civic Triumph 


Springs, Mo., April 8. 
Reaumont Hohman, Ince., 
been appointed to spread the story of 
which has long 
been considered an important spa in 
the United States, although it has 
never been consistently advertised. 

The new campaign will cover 25 
cities in Illinois, Iowa, Nebraska, 
South Dakota, Missouri and Kansas. 
Newspaper advertising will be sup. 
ported by radio in five major mar- 
kets, outdoor advertising in the form 
of directional bulletins in Missouri, 
and direct mail to a selected list. 

The campaign marks a new phase 
of municipal activity, initiated when 
the city of Excelsior Springs pur- 
chased important wells and springs 
from individual owners and unified 
the natural resources. Construction 
of a new Hall of Waters, combining 
health, recreational, industrial, busi- 
ness and civic functions, is now 
under way. 

It was through a special act of the 
legislature and a decision of the 
state Supreme Court that the citizens 
otf Excelsior Springs established the 
community’s right to develop the 
mineral springs as a civic project 
and to convert park property into a 
revenue producing unit. 

The first advertising effort will 
end May 24 culminating in a Spring 
Festival May 26-30. The fall cam. 
paign runs from Aug. 23 to Oct. 11. 
There will also be extensive inde- 
pendent promotion by hotels and 
railroads. 


Iexcelsior 
and has 


Icxcelsior Springs, 


HERALD TRIBUNE 
BECOMES OWNER 
OF AYER'S CUP 


(Picture on Page 40) 

Philadelphia, Pa., April 6.— The 
New York Herald Tribune today be- 
came permanent possessor of the 
Francis Wayland Ayer Cup, awarded 
for typographical excellence by N. W. 
Ayer & Son, Inc., Philadelphia ad- 
vertising agency, in its sixth annual 
Exhibition of Newspaper Typography. 

The cup was offered the daily 
paper in the United States winning 
it three times. It had already been 
awarded the Herald Tribune in 1931 
and 1934. The New York Times re- 
ceived it in 1933 and 1935 and the 
Hartford Courant in 19382. 

The Herald Tribune was selected 
this year in competition with 1,444 
newspapers representing 80 per cent 
of all the daily English language 
papers in the United States. The 
judges were Sir Willmott Lewis, 
Washington correspondent of the 
London Times; Professor Kenneth E. 
Olson, chairman of the Department 
of Journalism, Rutgers University; 
and John Clyde Oswald, of New York, 
author, printer and former owner and 
publisher of American Printer, 


Basis for Award 


In making this award the judges 
took into consideration typography, 
layout, makeup, presswork and gen- 
eral typographical excellence. 


Besides receiving the cup, the 


original type form. 


of color. 


are easier to read. 


halftone subjects. 


The Proof of the Printing 
is in the Reading— 


TENAPLATE 


PRECISION PLATES 
ORIGINAL TYPE FORM 


The column on the left is printed from an original 
type form, while the column on the right is printed 
from a TENAPLATE electrotype moulded from this 


A comparison will show that, for the first time in 
printing history, type can be exactly reproduced 
with its original sharpness, legibility, and accuracy 


Art directors are thus assured that the electro- 
type reproductions of type forms will be exact 
facsimiles of the typefaces originally selected. 

The purpose of an advertisement is to have the 
message read. TENAPLATE type reproductions 


TENAPLATE electrotypes or nickeltypes will re- 
produce the soft edges and vignettes of the finest 


Call Harrison 3732 for one of our representa- 


Get War: af Set Pregrae 


On Corparete Serpe 


eS ae 
Teor Lor Metin With Raw Tat 
: oor 


SF eime Hird Best W sie Hits tm te, 


A FRONT PAGE AND CUP WHICH IT WON 


NEW » YORK at 
ce, Lart 
= Herald tities Tribune ss" 
Romevelt Asks Congress =D! Seaton! 5000 Strikers Dispersed 
“Por$1,600,000,000 Tax ise tr8--trtrenee In Park Avenue Parade: 
tet Peace Parley Deadlocked 


The Herald Tribune's heads are set in Bodoni bold, with lonic No. 5 
being used for body type. 


Chains to Aid x 
in Marketing 


Peach Surplus 


Washington, D. C., April 9.—Fol. 
lowing an appeal for aid from Calj 
fornia peach growers, all members 
of Food and Grocery Chain Stores of 
America, Inc., will stage a Nationa] 
California Canned Peach Sale on 
May 13, to dispose of a large sur. 


plus. 


recipes for the use of peaches. 
Growers found themselves 


coming on. 
000 cases above last year. 


Calif., 
stabilization committee, said. 


Inec., has 
Outdoor Advertising Co., 


will 
New Orleans Outdoor. 


Herald Tribune was awarded first 
place among 127 newspapers of more 
than 50,000 circulation. Second place 
in this circulation division went to 
the New York Times, which was a 
close competitor to the winner, and 
third place to the Washington Post. 
Papers in this division surviving to 
the final elimination were Christian 
Science Monitor, Richmond Times- 
Dispatch, Newark Evening News, 
Dallas Morning News, Baltimore Sun, 


Detroit News, Minneapolis Journal, 
Nashville Banner, and Milwaukee 
Journal. 


First place among the 375 papers 
of 10,000 to 50,000 circulation went 
to the Trenton Evening Times, sec- 
ond to the Wilmington Journal-Every 
Evening, and third to Sheboygan 
(Wis.) Press. Papers surviving to 
the final elimination in this division 
were: El Paso (Tex.) Times; Scran- 
ton (Pa.) Republican; Athens (Ohio) 
Messenger; Arkansas Democrat, 
Little Rock; Peoria (Ill.) Journal; 
St. Joseph (Mo.) News-Press; Jack- 
son (Mich.) Citizen - Patriot; Denver 
News; and New Haven (Conn.) Jour- 


tives, who will be pleased to show you examples 
of TENAPLATE reproduction and explain to you 
more about this notable contribution to letterpress 


printing. 


PARTRIDGE & ANDERSON CO. 


— 712 FEDERAL STREET, CHICAGO 


ELECTROTYPES-NICKELTYPES + STEREO- 
TYPES - PACOTYPES - ADVERTISING 
PLATES + TENAPLATES » NEWSPAPER MATS 


| nal-Courier. 


Third Division Leaders 


First place among the 943 papers 


‘of less than 10,000 circulation went 


to the Amsterdam (N. Y.) Evening 
Recorder, second to Beloit (Wis.) 
Daily News, and third to Hvening 
Tribune, Hornell, N. Y. Papers sur- 
viving to the final elimination were: 
Daily Reporter, White Plains, N. Y.; 
Daily Mining Journal, Marquette, 
|Mich.; Herald, Titusville, Pa.; Daily 
Record, Morristown, N. J.; Morning 
Press, Santa Barbara, Calif.; Oregon 


Statesman, Salem, and Daily Mis- 
soulian, Missoula, Mont. 
Awards were based on issues of 


March 4. The papers will be placed 
on public exhibit in the Ayer gal- 
leries. Formal presentation of the 
cup and certificates of award will be 


made later. 


Kay Changes 


Directed 


] 

| Kay Advertising, San 
5 

| Sansome St., and will change its 

;hame to 8S. L. Kay, Ine. 


Issues Book on 
Diagonal Makeup 


| “Diagonal Makeup of the Newspa- 
per” has been published by Newchi- 
|san House, Chicago, for Budd Gore, 
| the author. The volume sells for $1. 
| Mr. Gore espouses a new system 
| of newspaper makeup, the nature of 
which is indicated by the title. 


| 
‘Swan Appoints Hemmick 


Clarence C. Hemmick, layout and 
package designer, has been appointed 
art director of The Swan Studios, 
' Chicago. 


ager 


Join L & T on Coast 


Paul Young, former general man- 
of Continental 
Maurice Lesemann, 
Botsford, 
have joined Lord & Thomas, 
Angeles. 


Ely in New Offices 


Hal D. Ely, 
Stores, and 
recently with 
& Gardner, 
Los 


Constantine General Motors Bldg. 


Advertising will feature the food 
value of peaches in cans and specia] 


more than 6,000,000 cases of fruit on 
their hands Jan. 1., with a new crop 
The surplus was 2,727. 


“There is an undeveloped market 
for canned peaches which can be 
tapped only through intensive adver. 
tising and selling efforts on a wide 
scale,’ H. C. Merritt, Jr., of Tulare, 
head of the canning peach 


G. O. Buys Company 

General Outdoor Advertising Co,, 
purchased New Orleans 
New Or 
leans, La. L. M. Price, manager of 


General Outdoor’s New Orleans 
branch, has announced that G. 0. 


assume all contracts held 


Detroit manager of 
Reynolds-Fitzgerald, Inc., newspaper 
representative, has moved to 5-25( 
W. Stuart 
Gates, formerly with the Palm Beach, 
Fla., News, has joined the company, 
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The Proof of the Printing 
is in the Reading— 


TENAPLATE 


PRECISION PLATES 
TENAPLATE REPRODUCTION 


The column on the left is printed from an original 
type form, while the column on the right is printed 
from a TENAPLATE electrotype moulded from this 
original type'form. 

A comparison will show that, for the first time in 
printing history, type can be exactly reproduced 
with its original sharpness, legibility, and accuracy 
of color. 

Art directors are thus assured that the electro- 
type reproductions of type forms will be exact 
facsimiles of the typefaces originally selected. 

The purpose of an advertisement is to have the 
message read. TENAPLATE type reproductions 
are easier to read. 

TENAPLATE electrotypes or nickeltypes will re- 
produce the soft edges and vignettes of the finest 
halftone subjects. 

Call Harrison 3732 for one of our representa- 
tives, who will be pleased to show you examples 
of TENAPLATE reproduction and explain to you 
more about this notable contribution to letterpress 
printing. 


PARTRIDGE & ANDERSON CO. 


712 FEDERAL STREET, CHICAGO 


* 
ELECTROTYPES-NICKELTYPES - STEREO- 
TYPES - PACOTYPES - ADVERTISING 
PLATES - TENAPLATES - NEWSPAPER MATS 
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Earnings of 
Advertisers 


Total earnings of 700 leading in- 
dustrial and mercantile companies 
in 1935 were 49 per cent greater 
than in 1934, according to an analy- 
sis made by the Federal Reserve 
Bank of New York. Although profits 
were the largest since 1930, they 
were still only half those for 1929, 
‘he report stated. 

The largest percentage increases 
were shown by the automotive, cop- 
per, electrical equipment, heating 
and plumbing, machinery and tool, 
aviation, silk and hosiery industries. 
Those reporting profits in 1935 
against deficits for 1934 included 
agricultural implement, railroad 
equipment, chain restaurant, steel 
and miscellaneous’ textile com- 
panies. 


22 

American Laundry Machinery 
Company and its domestic subsidi- 
ary reduced their deficit sharply 
last year, reporting net loss of $186,- 
623 against $687,024 in 1934. 

vvy 

Net income of Pratt & Lambert, 
Inc. paint manufacturers, for 1935 
was $336,399. Profit in 1934 
amounted to $207,852. 

vgy¥$sey’? 

Fisk Rubber Corporation and sub- 
sidiaries returned to the deficit col- 
umn last year with a net loss of 
$274,775, following a profit of $728,- 
697 in 1934. Net sales for the year 
increased 6.36 per cent over 1934, 
but higher costs prevailed. 

So 
Atlantic Refining Company and 


subsidiaries for 1935 earned $3,970,- 
597 compared with $5,526,315 in 
1934. 
vveegy 

United Air Lines Transportation 
‘orporation reported a net loss for 
H935 of $1,393 against a deficit of 
382,283,525 the year before, practi- 
ally half of which was incurred 
luring the air mail annulment pe- 
Biod. Last year United planes car- 


ied 177,457 revenue’ passengers 
against 147,139 in 1934. Its express 
business jumped to 1,723,160 pounds 
from 1,095,593 in 1934. 
: 7 F v 
Cuneo Press, Inc., and subsidi- 
ries, printers of national maga- 
vines, increased earnings in 1935 to 
$840,345 from $748,108 in 1934. 
~ wT 
Conde Nast Publications, Inc., and 
subsidiaries, operated at a $208,167 
loss in 1935 compared with a profit 
if $19,927 the preceding year. Gross 
revenue aggregated $7,631,653 com- 
pared with $6,460,084 in 1934. 
, ¥ F 
Durham Duplex Razor Company 
reports net loss of $20,775 for 1935. 
+ FF F 
Standard Oil Company of Ohio 
jumped out of the red last year for 
he first time since 1931, reporting 
Met profit of $2,690,647, contrasted 
‘ith a loss of $1,913,735 in 1934. 
Sales reached $44,380,317, an _ in- 
rease of $2,306,339 over 1934. 
vvy 
Another company to benefit from 
Improved conditions in the farm 
fleld last year was J. I. Case Com- 
Pany, implement manufacturer, 
which registered its first net profit 
‘ince 1930. Net income amounted 
‘o $1,804,835 against a loss in 1934 
if $699,922. The 1930 profit totaled 


| 


> FT F 

Resumption of building construc- 
‘on, together with modernization 
York, gave Otis Elevator Company 
4 profit last year for the first time 
m three years and the highest net 
‘ice 1931. Earnings mounted to 
$1,110 997 compared with net loss in 
‘S34 of $1,603,317. Net sales in 1935 
Vere down to $15,459,018, $2,465,907 
‘low the previous year, but carry- 
er of uncompleted orders amount- 
“€ to $9,398,339 at the end of the 
“ar represented a gain of 76 per 
“at. The company’s foreign busi- 
“8S also is increasing. 

lnaternati ” Nicke 

5 ational Nickel Company of 
nada, Ltd., achieved its greatest 
“ings last year when net income 


reached $26,086,527. The previous 
high, recorded in 1929, was $22,255, 
997. Profit in 1934 totaled $18,487,- 
479. New sales records were estab- 
lished during the year for copper, 
platinum metals and nickel, accord- 
ing to Robert C. Stanley, president, 
in his statement to stockholders. 
7, FT 

Standard Oil Company of Ken- 
tucky netted $2,197,808 in 1935 on 
sales of $40,257,958. Comparative 
figures for 1934 are $2,599,466 and 
$37,660,682, respectively. 

vvy 

Porto Rican American Tobacco 
Company and_ subsidiary § report 
profits of $112,119 for 1935, includ- 
ing $370,557 dividend received from 
Congress Cigar Company. This com- 
pares with net loss in 1934 of $201,- 
508, including a $120,000 dividend re- 
ceived from Congress Cigar. 

Sales of Congress Cigar Company 
dropped in 1935 to $2,839,285 from 


$3,449,987 the preceding year. Net 
income amounted to $185,951, includ- 
ing $137,303 profit on Porto Rican 
American Tobacco Company bonds, 
compared with $17,406 net in 1934. 
vvwy 
Improved conditions in the farm 
machinery industry are reflected in 
the report of Oliver Farm Equip- 
ment Company for 1935 which 
places sales at $12,288,831 compared 
with $7,690,874 in 1934. The com- 
pany continued to operate at a loss 
but sliced its deficit from $7,383,896 
to $482,000. 
.- - + 
Bourjois, Inc., and _ subsidiaries, 
perfume manufacturers, report net 
income for 1935 of $133,355, com- 
pared with $453,323 in 1934. 
vvwy 
Wieboldt Stores, Inc., operator of 
large department stores in neighbor- 
hood districts of Chicago, reported 
net profit of $469,182 for the year 


ended Jan. 25. This was a gain of 
16 per cent over the $404,822 net 
income of the previous year. Net 
sales reached $19,991,210 compared 
with $19,511,273 in 1934. 
7, + 
Sales of Eastman Kodak Company 
for 1935 were 8.5 per cent above 
those of 1934 and 24 per cent over 
1933. Profit amounted to $15,913,- 
251 on 1935 sales of $105,082,875, 
compared with $14,503,247 net from 
$96,828,832 sales in 1934. 
vyvwy 
Gimbel Brothers, Inc., department 
store operator, earned $1,017,332 for 
the year ended Jan. 31, a substantial 
gain over the preceding year, when 
profit reached $347,586. Net sales 
rose from $77,155,345 in 1934 to $82,- 
067,822. 
vvy 
May Department Stores and sub- 
sidiaries, for the year ended Jan. 31, 
report net sales of $89,277,765, re- 


| sulting in profit of $3,463,154. Sales 
in 1934 fiscal year were $86,795,995 
and profit, $3,301,614. 
vgwey 
United Cigar Stores Company of 
America and store operating sub- 
sidiaries, and Whelan Drug Stores 
and store operating subsidiaries op- 
erated at a profit of $730,060 in 1935. 
vewey 
Crane Co., pioneer in valve, fittings 
and plumbing supplies, reports 
$1,442,637 net income for 1935 com- 
pared with $1,021,543 in 1934. The 
company recently established new de- 
partments for product and market 
research activities which are ex- 
pected to have beneficial effects on 
future operations. 
vvwegy 
Barker Bros. Corporation and store 
operating subsidiaries, retailers of 
furniture, rugs, etc., showed profit of 
$251,075 for 1935 against a net loss 


of $367,086 in 1934. 


MAGAZINE 


magazine of 


Good Housekeeping 

Ladies’ Home Journal 
Woman's Home Companion 
McCall's 

Saturday Evening Post 
PARENTS’ MAGAZINE 


THE PARENTS: 


carries more pages 
of food advertising 
than any other 


than 2,000, 
CIRCULATION 


MAGAZINES OF 2,000,000 
CIRCULATION AND UNDER 


less 


000 


481,891 GROCERS SMILE 
when you talk about 


MAGAZINES OF 3,000,000 
CIRCULATION AND UNDER 


Louisiana backwoods to the progres- 
sive proprietor of a Park Avenue delica- 
tessen, every grocer grins when you 


Pages mention children’s appetites. Single 
299 women, married women withoutchildren, 
212 and married women whose children have 
eer grown up are welcome customers. But 
one any grocer knows that it’s the young 
109 Mother buying food for growing children 


Pages of food advertising carried in 1935 


compiled by Publishers Information Bureau. 


who takes home the loaded market basket. 


Of course the grocer also knows that the 
young Mother is one of the world’s most 
conscientious purchasing agents. He 
knows that she'll shop, drive a shrewd 
bargain, ask innumerable questions about 
products she once bought without 
thought. Is it pure? Is it safe? Is it the 
best that she can get for her growing son 
or daughter? 


Naturally she seeks guidance. Does she 
turn to general magazines which offer 
her entertainment? To women’s maga- 


Pages 
PARENTS’ MAGAZINE 109 
Sunset 80 7 
“cw % | GHYILDREN’S APPETITES 
True Story 76 
New Yorker 70 
Better H. & G. 66 rom the country store merchant inthe zines which tell her how to dress and 
Cosmopolitan 54 


hold her husband? Or to the magazine 
that faithfully provides expert advice on 
all phases of the one subject of absorbing, 
almost fanatical interest to her... the 
rearing of her children? 


Today more than 370,000 young Mothers 
turn to the editorial and advertising 
pages of the Parents’ Magazine for gui- 
dance in the selection of food for more 
than a million and a half ravenous appe- 
tites. Appetites that demand large quan- 
tities and varieties of quality food. Appe- 
tites that assure great volume and rapid 
turnover. To advertisers who offer sound 
counsel goes not only immediate profit, 
but brand-buying loyalty for years to 
come. 


It seems hardly necessary to add that in 
the purchase of drugs and toilet goods, 
clothing and household supplies, a young 
Mother exercises a like caution, controls 
a like volume and offers a like reward. 


THE PARENTS’ MAGAZINE 


NEW YORK - CHICAGO - ATLANTA - LOS ANGELES - SAN FRANCISCO 
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CALLS FASHION 
MOST POWERFUL 
APPEAL OF ‘36 


New York, April 9.—Leading re- 
tailers are becoming more and more 
resentful of national advertising 
which destroys the confidence and 
interest of the public, Paul E. 


Murphy, advertising manager of Fred 
Loeser & Co., Brooklyn department 
store, told the Sales Executives Club 
of New York this week. He implied 
that this resentment is often finding 
expression in refusal to handle or 
push lines of offending advertisers. 
“It seems,” he said, “that we have 
arrived at a point where advertis 
ing, above all else, is supposed to be 
clever —- where certain advertising 
men are setting such a premium on 
the developing of gags that they have 
created a pressure within their brains 
which is driving them to lengths 
which will devastate public faith in 
advertising.” 

Mr. Murphy especially deplored use 
of pseudo-scientific terms and false 
appeals to vanity and fear. 


The New Appeal 


“I expect any day,” he said, “to 
see a cigarette campaign on the 
theme, ‘Be Fussy About Finger 
Stains—Smoke Cluckys and enhance 
the charm of your fingers with a 
rich, deep Miami brown—not the 
pale, aenemic ochre you get from 
Sissyfields and other brands.’”’ 

The first thing that national adver- 
tisers who want to coéperate with de- 
partment stores have to learn, Mr. 
Murphy said, is that fashion has be 


come the greatest force in retail 
merchandising. 
“The infiuence of fashion is no 


longer confined to wearing apparel 
and the subject is no longer restricted 
to the boudoir,” he said. “Fashion is 
now the moving force behind the 
buying of almost every item of mer- 
chandise, even household appliances 
and air conditioning. Automobile ad- 
vertising has had a great deal to do 
with bringing about this condition. 


Retail Copy Leads? 


“Fashion is also bringing about 
a striking transformation in retail 
advertising technique. Smart retail 
advertising is outstripping national 
copy in effectiveness because it has 
learned to talk less, brag less, and 
to rely more on pictures.” 

In handling nationally advertised 
goods Mr. Murphy said that retail 
ers want a satisfactory markup, ex- 
clusive franchise, enough merchan- 
dise at a low enough price to fea- 
ture two sales a year, and an adver- 
tising allowance. 

He criticized national advertisers 
for requesting tie-in promotion too 
late and suggested that they make a 
practice of having their merchandis- 
ing and advertising plans approved 
by retailers before putting them into 
effect. 


Opens Chicago Branch 


Kleen-Stik Products, Ince., San 
Francisco manufacturer of advertis- 
ing adhesive for window displays, 
has opened a branch at 1500 South 
Western Ave., Chicago, to service 
‘astern franchise holders. 


Chicago Auto Show 
November 14-21 


Chicago’s 37th annual automobile 
show will be held the week of No- 
vember 14 in the _ International 
Amphitheatre. 

The New York show opens Nov. 11. 
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WINNING FRONT PAGES IN THREE CLASSIFICATIONS 


Amsterdam Evening Recorder = 


G oui, Cc hosen 


Schieffelin & Co., New York im- 
porters, have appointed Geare-Mar- 
ston, Inc., New York, for J. Wray & 
Nephew, Ltd., makers of Dagger 
Rums, Jamaica. Radcliffe Romeyn is 
account executive. 


Peterson Seslene 


John M. Peterson has resigned 
from Scripps-Howard newspapers, 
where he was in charge of develop- 
ment of rotogravure advertising, and 
previously director of the national 
advertising department for five years. 


71.2% GAIN 


‘THE EXPRESS 
& EVENING NEWS 


24.4%GAIN 


THE SUNDAY EXPRESS 
2 2.1% GAIN 
THE EVENING NEWS 


3,087,380 


FIRST 3 MOS. 


IN 1936 
OVER 1935 


FIRST 3 MOS. 


IN 1936 
OVER 1935 


FIRST 3MO8. 


IN 1936 
OVERIQ35 


LINES OF PAID ADVERTISING 
FIRST THREE MONTHS OF 1936 


940;557 


LINES MORE THAN FOR 
FIRST THREE MONTHS OF 1935 


1,513,442 LINES OF LOCAL ADVERTISING, WHICH 
IS 224,609 LINES MORE THAN IN 1935 - - -- 
607, 980 LINES OF NATIONAL ADVERTISING, 
WHICH 1S 163,530 LINES MORE THAN IN 1935 


965, 958 LINES OF CLASSIFIED ADVERTISING 
WHICH IS 152, 448 LINES MORE THAN IN 1935 


HALF 


A MILLION 
GAIN 


These two newspapers are 
getting More Adver- 
tising because they 
are getting their 
advertisers more 
business 


A BIG YEAR 


—for general advertisers who 
use San Antonio Express and 
San 


for selling the Texas market, 


Antonio Evening News 
during this State’s Centennial 
Celebration. 


A BIG YEAR in Texas, bring: 
ing opportunities to increase 
their to ad- 
vertising food 
refriger- } 


Texas business 


producers of 
products, beve rages, 


household 


radio equipment, automobiles, 


ators, necessities, 


wearing apparel, transporta 
tion and building materials. 


The Express and The Evening 


News have grown by con. 
sistently publishing complete 
de- 
pendable and interesting. That 
the 


newspapers—the family news- 
papers—of South and West 


newspapers — accurate, 


is why they are home 


San Antonio Express. 
SAN ANTONIO EVENING NEWS 


Jexas’ Joremast Newspapers 


Texas, 


Television Hearing 
Set for June 15 


Washington, D. C., April 9.— 
With issuance of commercial 
licenses a probable issue, Fed- 
eral Communications System 
has set June 15 for public hear- 
ings on television. 

T. A. M. Craven, chief ex- 
aminer for FCC, has recom- 
mended that television be kept 
on an experimental basis until 
its effect on radio and publica- 
tions can be determined. At 
the same time, Mr. Craven re- 
ported “rapid technical prog- 
ress.” 


Issues Special Section 
Sanforized Shrunk was featured in 
a special eight-page rotogravure sec- 
tion in the New York Herald Trib- 
une, Easter Sunday. Editorial and 
advertising matter was confined to 
items treated by the Sanforized 
Shrunk process. 


Circulation of 
Cosmopolitan Up 


Cosmopolitan Magazine has an 
nounced an increase in circulation 
guarantee from 1,550,000 to 1,700,000 
together with changes in advertising 
rates. 

Current rates will be applied t 


sue if placed by May 5 for four co! 
ors, and May 25 for black and white 
and tint. 


F vend | Gets Two 


Street & Smith 
Morton Freund, New York, to handl 
promotional advertising of Pictw 
Play magazine. Trade publication 
will be used at the start. Danie 
Hays Co., Gloversville, N. Y., make 
of Daniel Hays gloves, has also ap 
pointed Morton Freund. 


New Cycling Magazine 


The Cyclist will make its appear} 
ance May 1, published and edited } 
Walter Bardgett, former rider, traci 
official and cycling authority. Heat 
quarters are at 1775 Broadway, Nev 
York. 
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Youcan be sure that WTAM has given impetus to the 
mounting sales for alert advertisers in the Northern 
Ohio market. The only clear channel, high power sta- 
tion in Northern Ohio, it blankets the retail trading 
area of the Cleveland Chamber of Commerce. WTAM 


is the only station which reaches this entire territory. 


WTAM 


One of NBC’s Managed and Operated Stations 


50,000 WATTS 
NBC Red Network 
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ADVERTISING AGE 


SHOWMANSHIP? 
TEXAS DAZZLED 
BY BILLY ROSE 


Diminutive Creator of Jumbo 
Gets Free Hand 


Fort Worth, Texas, April 58. 
Blunt-spoken, cocky, diminutive Billy 
Rose, creator of Broadway’s modern 
wonder, “Jumbo,” talked for three 
hours to the board of control of Fort 
Worth’s Frontier Centennial and 
emerged with a contract for $100,000, 
the promise of $1,000,000 to work 
with and a free hand in creating on 
the 138-acre Centennial tract by 
July 1 an amusement enterprise re 
creating the spirit of the Old West 
on a scale that will put “Jumbo” to 
shame. 

In a recent address before the Fort 
Worth Advertising Club, Rose mod- 
estly disclaimed “the ability to 
sprinkle goofy dust over the grounds 
and evolve a production that will set 
the world afire. I’m only the bottle 
of seltzer which you squirt into the 
gin to make it fizz. While one man 
may take the bows, many will be re 
quired to do the job.” 


Johnson Is Retained 


One of the first hired by Rose to 
help do the job is the young New 
Albert John- 
Already taking form on John- 


spiration, and following recommenda- 
tions of Fort Worth Advertising 
Club’s special committee that the 
celebration feature the frontier 
theme, is a frontier village of the 
“days of °49’”’ complete to saloons, 
gambling halls, old trading post, herd 
tof 100 buffalo, and a detachment of 


+ 


sthe 2nd U. S. Cavalry. 

A 100-foot revolving stage over 
) water, “world’s largest,” in a cafe 
amphitheatre seating 300 persons, 


—_——— - 
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Hours... Minutes 
by 


AIR EXPRESS 


Super-swift, NATION-WIDE 
Air Express makes short work 
of vast distances. Shipments 
can be rushed 2,500 miles 
overnight — coast-to-coast, 
horder-to-border —with next 
morning delivery. 


* Especially valuable for rush 
shipments of all kinds. 


* Day and night service. 


* Prompt pick-up and special 
delivery of shipments at no 
extra charge, door-to-door. 

* Fast, co-ordinated service be- 
tween swift trains and planes. 


REMEMBER, AIR EXPRESS 
IS NATION-WIDE 


For service or information 
'tlephone any Railway Express 
iice or write for booklet” How 
0 Profit by Air Express” to 
Raily ay Express Agency, Inc., 
30 Park Avenue, New York. 


MIR EXPRESS 


DIVISION OF 


R . 
Ainway Express AGENCY 
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Toilet racks of J. P. Eustice Mfg. Co. 
which took an award at the Industrial 


Arts Exhibition held at Jordan Marsh 


Co., Boston. 


featuring important name bands and 
stars of stage, screen and radio, with 
a chorus of 200 of Texas’ most beauti- 
ful girls, will offer musical extrava- 
ganzas. Clark Gable will judge the 
state-wide beauty contest on opening 
day, July 1. 

“Jumbo” itself, with Paul White- 
man and Jimmy Durante will be 
housed in a gigantic one-ring circus 
building seating 2,000. 


Music with Broncs 


Daily musical rodeos will be given 
in a special arena, depicting Western 
heroism under the six flags of Texas. 
The arena will also house the Inter- 
national Live Stock Show Oct. 2 to 
11 with the highest premium list, 
$60,000, ever offered; a_ national 
horse show greater than any other 
from Oct. 2 to 8 and a world’s cham- 
pionship rodeo Oct. 9 to 18. 

Permanent buildings, costing $1,- 
250,000, will include a Memorial 
Tower, exhibition building, audi- 
torium seating 3,000 and live stock 
building. Harry Connelly, formerly 
of the Fort Worth Star-Telegram, has 
been named director of publicity. 

Soon to arrive is Ned Alvord, who 
will be director of promotion. Already 
on the ground and beset with offers 
is J. Ed Brown, director of conces- 
sions, who had the same job at San 
Diego. 

Calls for Action 


“We will let Dallas (seat of the 
Central Centennial Exposition) edu- 
cate the public; we will entertain 
them” is Rose’s central idea. Telling 
the Advertising Club that “what I 
want is action,” he called for “ideas 
for posters which we will plaster all 
over every highway leading to Texas” 
and for newspaper advertisements 
from one inch to a full page. 

Responding to this plea, President 
k. C. Taulbee appointed Stafford- 
Lowdon’'s C. C. Johnson, Jr., manager 
of their creative department; Tommy 
Yates, account executive of Business- 
Advertising Company and Harry Con- 
nelly. 

The Advertising Club committee 
which made recommendations to the 
Board of Control was headed by C. B. 
Spence, Monnig’s advertising man- 
ager, assisted by Harry Floyd, adver: 
tising manager, Washer Bros.; C. C. 
Johnson, Jr.; Jack Corn, Corn’s 
Signs; Ralph Bishop, operator of 
Station KFJZ, and Messrs. Taulbee 
and Yates. 

The Board of Control, composed 
of city-councilmen and business lead- 
ers, is presided over by merchandiser 


Otto Monnig. jeneral manager of 


the Centennial Celebration is John B. 
Davis, for many years guiding spirit 
of Fort Worth’s unusually successful 
Southwestern Exposition and Fat 
Stock Show, which this year played 
to record-breaking crowds. 


McC-E for Cedar 


Red Cedar Shingle Bureau, 4408 
White Bldg., Seattle, Wash., has ap- 
pointed the Seattle office of McCann- 
Erickson, Inc. Magazines and trade 
publications are being used. Cock- 
field, Brown & Co., McCann-Erick- 
son’s Canadian affiliate, is placing 
the Canadian schedule. 


“Strongheart” to Hoyt 


Doyle Packing Co., Newark, N. J., 
has appointed Charles W. Hoyt Co., 
Inc., New York, for Strongheart dog 
and cat food. New York newspapers 
will be used in the initial campaign. 


New Tintex Campaign 

Tintex tints and dyes are being 
promoted by Park & Tilford, distribu- 
tors, in a campaign in 125 newspa- 
pers. Charles M. Storm Company, 
New York, is the agency. 


Boyle to BBD&O 
M. S. Boyle has become art direc- 
tor for Batten, Barton, Durstine & 
Osborn, Chicago. He was formerly 
with Lord & Thomas. 


COURT UPHOLDS 
RED CARDS OF 
FASHION GUILD 


New York, April 8.— Protection 
against “style pirates” through the 
Fashion Originators Guild of Amer- 
ica was upheld in Federal District 
Court in Boston last week, when 
Judge Elisha H. Brewster ruled that 
William Filene’s Sons Co., big Boston 
department store, failed to show 
damage or loss after the guild had 
“red carded” the store along with 15 
others belonging to the Associated 
Merchandising Corporation, group 
buying organization. 

The red card is used to designate 
dealers who fail to remove from 
stock garments which infringe a de- 
sign registered with the guild, and 
these cards are sent to 200 manu- 
facturing members, who agree not 
to sell to these dealers. 

Dealers who buy from the guild 
are requested to stamp purchase ord- 
ers to all manufacturers with the 
statement that they are subject to 


cancellation and return, if garment- 
are found to be pirated from styles 
or designs already registered with 
the guild. 

The guild also maintains shoppers 
in 40 cities to detect cases of alleged 
piracy. 

Officials at guild offices here state 
that 11,500 stores are now codperat- 
ing in this program of style protec- 
tion for 200 manufacturers, of goods 
sold at $10 and up. 

The Filene suit was based on the 
alleged refusal of J. L. Hudson Com- 
pany of Detroit, and Strawbridge & 
Clothier, Philadelphia, to return mer- 
chandise that, according to the guild, 
infringed. These stores are mem- 
bers of the Associated Merchandising 
Corporation group of 20 stores, and 
the Filene suit was brought Feb. 17 
in behalf of this group. Four stores 
in this group are said to adhere to 
the guild regulations, so that the liti- 
gation involves 16 stores. 

The stores contended that the “red 
card,” and denial of access to mer- 
chandise produced by guild members 
is a conspiracy in restraint of trade. 


Places Horner Copy 


Fred A. Hinrichsen Advertising 
Agency, Rock Island, IIl., is releas- 
ing 20- and 30-inch copy to Illinois 
newspapers on Governor Horner’s 
campaign for renomination. 
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ACTION IN DISPLAYS 


THE “EVEREADY” 
VIBRO MOTOR 


provides fool-proof—economical action 


National Carbon Co., Inc., does 
not manufacture displays. We 
supply “Eveready” Vibro Motor 
and Batteries to lithographers 
and display manufacturers. 


lel % i“ 


Corp 


GETS ACTION 


FROM CUSTOMERS 


TIME WAS when motion in a display was expensive and difficult 
to handle. The mechanism went out of order; dealers turned 
off the display to cut light bills—or sent their light bills to the 
manufacturer to pay. THE “EVEREADY” VIBRO MOTOR ELIMI- 
NATES ALL THAT. It runs an average of four weeks or more on 
two Evereadv No. 6 Dry Cells. The cost of the motor is ex- 
tremely low. One large, elaborate display recently cost the 
manufacturer only $2.75 complete, delivered at the store. 
There’s nothing to plug in, nothing to tinker with . . . all the 
dealer need do is tap the display into motion. 


Nee 
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New York, N. Y. 
NAME__ 


ADDRESS 


SEND FOR SPECIAL FOLDER 


Please send me Folder, “Action in Display,” which gives 
full information on action displays. National Carbon 
Company, Inc., P.O. Box 600, Grand Central Station, 


AA-37 


Unit of Union Carbide [fg and Carbon Corporation 
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ADVERTISING AGE 


April 13, 1936 


5 Advertisers 


Renew Programs 
Over Networks 


New York, 
& Son, makers of 
Coat floor polish, 
cleaner, have renewed “Fibber Mc- 
and Molly,” comedy serial, be- 
ginning April 13. The program is 
heard Mondays at 8 to 8:30 p. m., 
over the 46 stations of the NBC 
coast-to-coast Blue network, through 
Needham, Louis & Brorby, Chicago. 

“Renfrew of the Mounted,” for 
Wonder Bread, Continental Baking 
Company product, has renewed its 
Columbia contract. The time is 6:45- 
7:00 p. m., Monday through Friday 
on fifty stations, originating at 
WABC, New York. The agency is 
Batten, Barton, Durstine & Osborn. 
Choy Food Products has re- 
newed its contract with Martha 
Deane, conductor of WOR women’s 
program, for thirteen weeks effective 
April 18. Miss Deane will be heard 
for La Choy Monday, Wednesday and 
Friday from 2:15 to 3 p.m. N. W. 
Ayer & Son, Inc., is in charge. 

Blackett - Sample - Hummert, Inc., 
New York agency for Sterling Prod- 
ucts Company, will use the NBC 
Blue network of 19 stations, to pre- 
sent the ‘‘Follies Bergere of the Air,” 
beginning April 15. The program, in 
the interests of Dr. Lyons’ toothpow- 
der, will be heard Wednesdays, 8 to 
8:30 p. m. 


April 9.—S. C, Johnson 
Johnson's wax, Glo- 
auto wax and 


Gee 


La 


Sponsors Frank Fay 


Standard Brands, Inc., will feature 
Frank Fay on its new Saturday 
night, 9-9:30 p. m., series for Royal 
fruit flavored gelatin, over 27 sta- 
tions of the NBC Red network. The 
program will start April 18, under 
direction of J. Walter Thompson 
Company, New York. 

Beginning April 5, Radio Corpora- 
tion of America renewed its program 


uP Wanted” 
charge $1. 


and 


4 to 6 in., per in., $4.50; 


per in., $4.7 
13 to 15 in., per in., 


per in., $4.06; 
contracts. 


All other classifications (single insertion rates): 
"$3. 76. 


ee 


The rates for this department are as follows: 
“Situations Wanted,” 


30 cents a line, minimum 
% inch, $2.75; 1 to 3 in., 
7 to 9 in., per in., $4.25; 10 to 12 in., 
Write for discounts on term 


POSITIONS WANTED 


ANY FERTILIZER HANDY? Young 
man, 25, will develop into successful 
account executive or advertising man- 
ager. He has a good copy slant, 
abundance of undisciplined ideas, a 
successful sales record—and a love 
for advertising. He NEEDS experi- 
ence. Address Box 164, Kingston, N. Y. 


Hobby page or hobby magazine sec- 
tion editor and advertising manager 
in Midwest. Five years’ similar ex- 
perience on national publication. 

Box 750, ADVERTISING AGE, Chicago 


ADVERTISING MAN 
Available May 15 
Thoroughly capable of being 


his assistant 
department 
manufacturing con- 


the head 
in the 
of a 
cern. 

Twelve years’ experience 
a large manufacturer. Have a 
thorough and practical knowl- 
edge of all phases of advertis- 
ing. Am thirty-three years of 
age, and am at present, the As- 
sistant Advertising Manager. 

Have a pleasing personality 
and good appearance. Not too 
old nor too young to work con- 
vincingly with an existing or- 
ganization. 

Firmly believe that any manu- 
facturer in the market for an 
advertising man would. profit 
by writing for more detailed in- 
formation as to qualifications, 
experience, references, ete. 


man or 
advertising 
large 


with 


751, 
100 E. 


hox ADVERTISING 


Ohio St., 


AGE, 
Chicago 


WSM 


50,000 WATTS. 


Nashville, Tennessee 


“We are glad to report excellent 
direct sales response to our ‘Per- 
sonal Shopper Program’ on 
WSM.” 
John Sloan, Vice President 

Cain-Sloan Co. (Dept. Store) 


CLEVELAND 
G10 KILOCYCLES 


JOIN THE 
PARADE! 


What parade? Well, Station 
WJAY and its staff, escorted by 
its T0hkodd devoted advertisers, 
will soon move to slick brand- 
new quarters in Carnegie Hall, 
musie and art center for the town. 
Twice as much space we've 
had, but honestly, we need it, 
because for over a year, we've 
felt like Oliver Hardy in’ Stan 
Laurel’s pants. 


as 


Yessir, we're getting set, but 
lend us your shell-like ear while 
tell you that we couldn't im- 
prove the product so we're doll- 
ing up the package—in this case, 
the studios. 


we 


WIJAY gets you more inquiries 
at lower cost than any other sta- 


tion in Ohio oh, well, 
Northern Ohio, then! Proofs if 
you want them. Just write, wire 


or phone. 


EDYTHE FERN MELROSE, 
MANAGER 


Nat. Rep. Aerial Publicising, Inc. 
30 Rockefeller Plaza, New York 


AGENCY SOLICITOR AVAILABLE: 
Versatile ex-agent of broad experi- 
ence and clean record—strong solici- 
tor, writer, plan compiler, idea-man 
and new business strategist—return- 
ing to field, seeks cooperation me- 
dium-sized, recognized organization on 
profit-sharing basis. Methods used at- 
tract invitations from unlimited num- 


ber desirable prospects and multiply 
volume. Address confidentially: 
Box 752, ADVERTISING AG BE, Chicago 


HELP WANTED 


Sales promotion and advertising as- 
sistant—must have some national 
home appliance experience, able to 
conduct dealer and distributor promo- 
tion plans and do considerable writ- 
ing. ve complete details as to ex- 
perience salary expected, etc. 

Box 749, ‘ADVERTISING AGE, Chicago 


SERVICES 


500 COPIES FOUSE ORGAN $10. 1M 
$15, 2 colors. A Real Sales Builder, is- 
sued monthly. Your ad on front cover. 
Keeps your name before trade. Effec- 
tive adv. at lowest cost. Get sample. 


Crier Adv., 1840 E. 87th St., Cleveland 


15% TO AGENCIES 


On all car card space orders. $50 per 
month includes rich Honolulu in your 
campaign. Write to Adv. Dept. 
HONOLULU RAPID TRANSIT CO., 
HONOLULU, T. H. 


PHOTO-OFFSET 
PHOTO- OFFSET IS THE ANSWE 
Employ this process to reproduce sales 
letters, bulletins, and all forms of il- 
lustrated advertising literature. Cuts 
unnecessary. 

Rapid, Accurate and Economical 
600 COPIES (8%x11) $2.50 
Additional Hundred Copies 20c 
Send for Samples 


LAUREL PROCESS, 480 Canal St., N.Y. 


Aal 
eee 


PHOTO POST geo 


Actual Reproductions of you 
Photos . a $1 15.00 a 1000 
8x10 Size for Salesmen’ s 
Samples . . $10.50 per 100 
Graphic Arts Photo Service, Box 365, 
Hamilton, Ohio. 


FOR SALE 


Owner of well-established Merchan- 
dise Journal doing about $150,000 
gross desires associate with $50,000 
for expansion. 

Harris-Dibble Co., 11 W. 42 St., N.Y.C. 


ART WORK AND CUTS 


FREE ELECTROS 
We will make you one electro of each 
halftone or zine etching we make for 
you—absolutely free. Print from your 
electros and save your originals. 
Hamilton Engraving Co., Hamilton, O. 


“The Magic Key of Radio,” over 64 
coast-to-coast stations of the NBC 
Blue network. The same time will 
be used, 2-3 p. m., Sundays. Lord & 
Thomas, New York, is the agency. 

A new program, “Pratt & McNeill 
Unlimited,” for A. H. Lewis Medi- 
cine Company, maker of Tums, 
started April 6, to be heard Monday 
to Friday, inclusive, at 11:15 to 
11:30 p. m. on four NBC Stations, 
originating at WMAQ, Chicago. The 
contract is for 13 weeks, placed by 
Ruthrauff & Ryan, Inc., Chicago. 

An NBC renewal is that of Procter 
& Gamble for “Vic & Sade,” which 
renewed for thirteen weeks, effective 
April 6, and changed time from 
afternoon spot to 10-10:15 a. m. The 
program originates at WENR, Chi- 
cago, and Blackman Company, New 


York, is the agency. 
| 
| a 
{ 
| Kelvinator Forms 


| Research Foundation 
| Kelvinator Detroit, 
| has formed Research 
| Foundation Broadway, New 
York. 

The Foundation will operate under 
;}an advisory committee which in- 
\cludes Dr, Shirley W. Wynne, former 
| health commissioner of New York 
City; Dr. Warren M. Persons, former 
professor of economics at Harvard 
| University; Francis Keally, archi- 
tect; Count Alexis de Sakhnoffsky, 
designer; Lulu G. Graves, consultant 
in nutrition, and Anne Pierce, home 
economics expert. 


Corporation, 
Temperature 
at 80 


Lium Joins Croydon 


Croydon Hotel, New York, has 
named Hans Lium as promotion man- 
ager. He was formerly with the ad- 
vertising department of the Staten 
Tsland Advance and Newark Ledger. 
Needham & Grohmann, Inc., the ad- 
vertising agency, will soon release a 
campaign in direct mail, newspapers, 
and magazines, 


; number 


| markets. 


Renew Biggest 
Spot Broadcast 
for Chevrolet 


New York, April 9.—‘‘Musical Mo- 
ments,” spot program of the Chevro- 
let Motor Company’s dealers, has to- 
taled 53,261 broadcasts since April 
20, 1935, and is renewing for its sec- 
ond year through World Broadcast- 
ing System. 

Said to be the most prolonged 
radio campaign ever undertaken by 
any advertiser, the series started a 
year ago with 250 stations, using 15- 
minute electrical transcriptions. The 
number of stations was increased to 
325 in the second quarter and to 387 
in the fourth. Stations now used 
377, or 65 per cent of the 
564 available commercial stations in 
the couniry. 

In the fourth quarter there were 
five broadcasts a week on 91 stations 
and three a week on 296. Eighty-five 
per cent of the broadcasts were be- 
tween the hours of 6 and 10:30 p. m. 

Commercial announcements aver- 
age four to a program. The current 
13-week series features Rubinoff and 
his violin, with Jan Peerce, tenor, 
and Virginia Rea, soprano. 


Buys Kondon Company 


Donald D. Kenyon has purchased 
the business of Kondon Mfg. Co., 
Minneapolis, maker of Kondon’s 
nasal jelly. The business was founded 
50 years ago by the late T. N. Ken- 
yon, the present owner’s father. 


3-G Going East 

The 3-G Distillery Corp., Burbank, 
Calif., is quadrupling its capacity by 
addition of a new $256,000 plant, | 
preparatory to invading 


E astern | 


ESSAY CONTEST 
BEING USED AS 
CLASS EXERCISE 


Made Part of Curriculum in 
Many Gases 


Chicago, April 9.—Concrete evi- 
dence that the ADVERTISING AGE essay 
contest is being taken up as part of 
the class work in many high schools 
and colleges was received here this 
week when a batch of eight entries 
in the high school competition came 
in in one envelope from Aquinas 
High School, La Crosse, Wis. 

A similar situation apparently ex- 
ists at Yonkers High School, New 
York, although at this institution stu- 
dents are sending in their essays 
separately. Already six essays have 
been received from students at this 
institution. 

Dallas C. Brown, director of the 
department of business administra- 
tion, West Virginia State College, In- 
stitute, W. Va., wrote in for ‘“infor- 
mation sufficient to supply 20 stu- 
dents who desire to enter the contest 
from this institution,” while the 
office of the dean of the school of 
commerce, Northwestern University, 
asked for three additional copies of 
the contest poster. “We have posted 
one in the Commerce Building and 
the University Library has asked for 
two for its building and we could use 
one more here,” ADVERTISING AGE was 
informed. 


Price School Eligible 


Howard Medholdt, Aitkin-Kynett 
Company, Philadelphia, inquired into 
the eligibility of students of the 
Charles Morris Price School of Ad- 
vertising and Journalism, conducted 
under the auspices of the Poor Rich- 
ard Club, indicating that most of the 
300 students in the school desire to 
enter the contest. 

Mr. Medholdt was informed that 
the scholastic standing of the Price 
School entitles its students to enter 
the college competition. 

The ADVERTISING AGE competition 
is divided into two groups. The first 
is for essays of not more than 1,200 
words on “How Advertising Helps 
the Consumer,” and is open only to 
high school students. The second is 
for essays of not more than 1,500 
words on “The Economic Value of 
Advertising,” 
lege and university undergraduates. 

A total of $1,000 in cash prizes is 
to be awarded, with the principal 
winner in each of the two classes to 
receive $250 in cash, plus an all-ex- 
pense trip to the meeting of the Ad. 
vertising Federation of America in 
Boston, June 28-July 2. 

Second prize in each class is $100; 
third prize is $50; and there are ten 
additional prizes of $10 in 
group. 


Exhibit in Wilmington 

The Wilmington, Del., Advertising 
Club will hold a graphic arts exhibit 
the week of May 4. 
in charge includes John Gilbert 
Craig, chairman; Lloyd R. Leslie, 
Edward Shaw, Walter Farrell, R. A. 
Appelgate, George W. Rodgers and 
Charles J. Ribeam. 


‘Seenuheut” | to Hoyt 


Doyle Packing Company, manufac- 
turer of “Strongheart” dog and cat 
food, has appointed Charles W. Hoyt 
Co., New York, to direct its adver- 
tising. New York newspapers will 
be used in the initial campaign. 


Now Ven Cc. Newkirk 


Newkirk & Lawrence Advertising | 


Agency, Hollywood, Calif., has be- | 
come Van C. Newkirk Company, with 
offices in E. Clem Wilson Bldg., 5225 


Wilshire Blvd. 
with KNX. 


William Lawrence is 


Another for Tracy 
Consolidated Razor Blade Co., Jer- 
sey City, N. J., has appointed W. I. 
i Tracy. Inc., New York. A schedule 
is being planned for Drury Lane 


blades. 


and is open only to col- | 


° | 
The committee 


a 


Hosch to Swift 


J. Taylor Hosch has been ap. 
pointed Milwaukee representative of 
John S. Swift Co., Inc., Chicago 
planographer, with offices in the 
Guaranty Bldg. J. J. Quinn will he 
associated with Mr. Hosch. 


Joins Lincoln Life 


Arthur Kniseley has resigned as 
advertising and display manager o{ 
Burdick & Murray Co., Madison. 
Wis., to join the Robert L. Hesge 
Madison agency of Lincoln Nationa) 
Life Insurance Co. 


Herbst Promoted 


A. William Herbst has been 


ap- 
pointed sales manager of James 
Clark Distilling Co., New York, sue. 


ceeding Lewis R. Stark, resigned 
Stanley P. Monash has become adver. 
tising and sales promoticn manager, 


Hotel Appoints AW 


Park Crescent Hotel, New York, 
has named AW-Advertising to han. 
dle a campaign in newspapers, maga- 
zines, outdoor advertising, direct 
mail and car cards. 


Names Waters Agency 


Rejuvia Beauty Laboratories, Inc. 
Flame-Glo lipstick and Rejuvia beauty 
preparations, has appointed Norman 
B. Waters & Associates, New York, 
to direct national advertising. 


PRINTING 


THE BUSY 
EXECUTIVE 


@ We have in mind the $5,000 
executive who spent three days 
of his own time and that of five 
printers, getting estimates on the 
placing of a $200 order...The 
low bidder got the job, but the 
engravings were delayed, the 
composition had to be re-set, 
and two cuts were transposed. 
The $5,000 man has been “on 
the carpet” three times explain- 
ing matters...Plenty of valuable 
energy wasted over mistakes... 
It is our business to help buyers 
save TIME, ENERGY and MONEY... 
We know printing, engraving 
| andtypography, backward, for- 
| ward, up and down...we doit 
every day... Faithorn service 
and prices must be reasonable; 
or we wouldn't be serving so 
many important accounts. Try us! 


Exceptionally well fitted to submit ideas, 
make layouts, prepare sketches and draw: 
ings—through every step of production. 


each | 


This full page Martha Uxathered 
advertisement , aaa Sd 


for Martha 
Weathered 
appeared in 
Harper's Bazaar. 
It was prepared 
by Faithorn. 


ALWAYS 
THE FINEST AT FAITHORN 


FINEST ENGRAVING 
FINEST TYPOGRAPHY 
FINEST PRINTING 


You can use one or all—just as you wish. 
but all are here, ready to serve yOu: 
Speed, economy and satisfaction assured. 


FAITHORN 


CORPORATION 
Telephone Wabash 7820 
$04 SHERMAN STREET 
CHICAGO 


DAY AND NIGHT SERVICE 
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(Story on Page 22) 


Use Vending 
Machines for 
Cigaret Sales 


Boston, Mass., April 9.—Khoury 
Tobacco Company, Boston, maker of 
Makaroff cigarettes, is placing cig- 
arette vending machines, which dis- 
penses one cigarette for a penny, 
throughout New England. 

The machine is used primarily as 
a sampling device. By government 
regulation the machine is limited to 
a capacity of 100 cigarettes. Profit 
is shared by the tobacco company 
and the location dealers. In its tie- 
up between sampling and selling, the 
company refunds the penny if pur- 
chase of a package is made immedi- 
ately at the point of sampling. 

Distribution of the machine is han- 
dled by Lindblade, Wilson and Ten- 
ney Company, of New York. The 
machines are manufactured by the 
Shipman Manufacturing Company, 
Los Angeles, 

M. Kushner, L. Willens and M. 
Wiener are in charge of the New 
England distribution campaign. 


Develop “Kreamilk” 


for Dairy Advertising 
City Dairy Co., South Bend., Ind., 
is introducing “Kreamilk” in North- 
ern Indiana and Southern Michigan. 
The copyrighted program was de- 
veloped by Dairy Products Bureau of 
Merchandising Associates, Inc., Chi- 
cage. It includes a visual kit for 
dairy salesmen. 


Tracy Appointed 
W. I. Tracy, Inc., New York, has 
been appointed by El-See Knitting 
Mills. Ine.. Class publications and 
direct mail will be used. 


New Reps Appointed 

Dallas, Texas, Dispatch has ap- 
pointed Gilman, Nicoll & Ruthman 
rs national representatives, effective 
April 1. 


Artists Expand 
Stevens-Gross Studios, Chicago, 
have taken larger quarters in the 


scataninite Building. 


i 


BIND-IN-VELOPES 


Je Completely formed order - blank 


envelope. 


Envelope feature permits remit- 
tance with order. 


* 
& Remain a part of your publication 
* 
* 


until ready for use. 


Mechanically gather on Saddle- 
Stitch and Side-Stitch bindery 


equipment, at low cost. 


Send copy of your present order 
form and publication for Bind-in- 


velope analysis, samples and quo- 
tations, 


SAWDON CO. 


230 PARK AVENUE © 
NEW YORK, N.Y. js 
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COLUMBIA GLAD 
AFTER A YEAR, 
IT CLEANED UP 


Boice Tells Glub That Regu- 
lation Pays 


(Picture on Page 1) 

Chicago, April 9—After a year’s 
operation under a drastic 13-point 
code, which resulted in loss of some 
business, Columbia Broadcasting 
System is well satisfied with net re- 
sults. This statement was made to 
Chicago Federated Advertising Club 
today by H. K. Boice, former agency 
man and now vice-president in 
charge of sales of CBS. 

Mr. Boice, evidently aware of the 
strong under-current sweeping adver- 
tising toward self-regulation, made 
this significant comment: 

“Far beyond the satisfactory eco- 
nomic result of our house-cleaning is 
the fact that it fixed attention of 
thoughtful people on the ability of 
the privately operated American sys- 
tem of broadcasting to recognize its 
obligations and meet its opportuni- 
ties. 

“We could not have accomplished 
this result without coédperation of the 
vast majority of advertisers and 
agents, and it speaks volumes for 
the fair-mindedness of advertising 
men that they, as well as we, were 
willing to take a long-time view.” 


Anti-Political Rule 


Mr. Boice explained the anti-poli- 
tics rule of CBS, covered by Point 12 
of the code: “No use of broadcasting 
time except for direct or indirect ad- 
vertising of goods or services.” 

“The reason for this,”’ he said, “is 
that we are charged with editorial 
responsibility for what goes out over 
the network. In discharge of this re- 
sponsibility, we will continue to allot 
time for discussion of public ques- 
tions to spokesmen for opposing prin- 
ciples. 

“If we sold time for discussion of 
controversial issues, we would in 
fairness have to sell to all with the 
ability and inclination to buy at a 
given moment. Thus we should sur- 
render all possibility of regulating 
the amount of discussion on the air 
in proportion to other elements of 
well-balanced broadcasting. 

“Also and most important, if we 
sold time for discussion of contro- 
versial public issues, we would neces- 
sarily allow a powerful public forum 
to gravitate almost wholly into the 
hands of those with the means to 
buy it.” 

Discussing clearing of time for net- 
work advertisers, Mr. Boice said Co- 
lumbia was the first to insert a 
clause in contracts with non-owned 
stations under which they agree to 
subordinate requirements of local ad- 
vertisers to those of the chain on two 
weeks’ notice. 

Rehearsing the Program 


Mr. Boice said experience has 
proved that gruelling rehearsals, on 


the Colgate-Palmolve-Peet Saturday 


night musical show amounting to 23 
hours a week, are necessary for good 
results. Eddie Cantor, of Lehn & 
Fink, polishes off his long private re- 
hearsals with a public dress show 
which helps satisfy demand for 
tickets. It also gives Cantor a chance 
to banish jokes which fail to reach 
the mark. 

On the technical side, Mr. Boice 
pointed out that in six years, due 
to power increases and technical im- 
provements, the ability to reach the 
country’s radio receivers has more 
than doubled. The average power 
increase on Columbia stations alone 


is 131 per cent. As a result, cost of 
reaching 1,000 homes has been re- 
duced 32 per cent. 


Petrine Leaves 


Frank C. Petrine has sold his in- 
terest in American Paper Merchant, 
Chicago, to Phil C. Howard, pub- 
lisher. F. G. Puliey has become 
managing editor. 


Groups Organize 
Marketing Associations, Inc., 
up of 37 different trade 
tions, has incorporated 
kee, Wis. 


made 
organiza- 
at Milwau- 


New Reo Finance 


Plan Is Announced 


Reo Motor Car Co., Lansing, Mich., 
has completed arrangements with 
C. I. T. Corporation to provide Reo 
dealers with a 6 per cent finance plan 
for buyers of Reo Speedwagons and 
trucks. 


some time in sale of passenger cars. 


Rickerd Selected 


C. T. Electric Co., Jackson, Mich., 
has retained C. E, Rickerd Advertis- 
ing Agency, Detroit, for Multiglo 
electric heaters. 


NEW BUSI 


“ADAM HATS 
CLEMONS CLOTHES 
CONTI PRODUCTS 

DODGE BROS. 

I. J. FOX 
GENERAL ELECTRIC 
GIMBEL BROS. 
GOULARD & OLENA 
KELPAMALT 
LEVER BROS. 


NATURAL BLOOM CIGARS ’ 


ONEIDA, INC. 
*REMINGTON-RAND 
RIVAL SHOES 


NESS SIGNED DURING PAST 30 DAYS 


ROYAL LACE PAPER WORKS 
RICHARDSON & ROBBINS 
SNO-FLAKE SHOE CLEANER 
*TRUE STORY MAGAZINE 


UNITED DRUG CO. 


UNITED STATES RUBBER CO. 


WEBSTER CIGARS 


*FULL INTER-CITY NETWORK 


MW sale 


swore 


A similar plan has been used for 


a ; 


Ra 


CR ihe ge ie RE A Oa Lee ls 2 ae a i ine Tae as ibe ae i rt ag Sey RR, che ype oe Re ligt 2 eimennee 7 te Specs MD SaaS ye RON ae dae mene MS 2 0e iti e ee eat oF SO ae Set ce a ae a ees of he. eae pe Fag Oy ad Lego Wl. cored certs ene oy, Pe ce he) an 
i at i ig cee amie”. pak, ea eh ke ME Ne gh fF ies es ee aes eT Ae ee Oe eA Se Re i er eer eee A as Ae, DN a ue ae gee Oh ean caer Ve 
2 ? Pay 4 . a oe a ' * ee vr bie ; i 4 ae eli <n) ie Be \ yn 4 pts ak ak ’ ait MG otha se a a ee" aes Mr fate ie E i i ean sf ie 5 / a fea sierra a Scanie - ae + te z ve a 
) f ee ? ae be a oa oe t oS as ayy ‘es ; . re oe ry . lia ai i * “ i "S : a ‘es s ee nit : ; % i mi . $ i " . { As ‘ : * a: brs AS “og 
4 yee pe 
= P ee . = Pen 
a — id tn ii h/,£, ~~ = > Se = ape 
js ee | 7 
£0 y 
CER? MISOTE - - ; 
1e ie ’ 
sg REE oe SUN ‘ wc | 
7 
y e i 3 z 
= ee 
of a 
in. A 
nal ae. f oe ; Ps 
_  & ———— ay : 
8 A\ a 4 ’ ae ; ws 
oy i : Boney. , 
WHEN IT fy ‘ \\\ ot Sere ; HECK YOUR ! 
ap pAYS TT RF i i ; 4 >" . o ‘ | WORRIES WITH SS —<—<— ——————— 
ap- | Bs 
| 4 a 
a Set HE-EARNER = IER CHECK | 
Ue- +s lanaiee aarp bap a : 
rer. ; reseed er ‘ 4 a an ret sae oy She ee et % ‘ ees 
) : ” — ae ae eee i ‘ i 7 P. : : “a 
Sa Ohi ie Bes dee Oe - a ge . aa 4 ik ve ee _ a 3 ~* 
rer, iene Your Larnin’s Seen, Wy eae er el ‘nsure Yeer Farmngs oo ae a Pe i. 
LG oe 
We alten 
RES ie algpanag 525 no ae 
‘an: ——SSSSS{{[—™[ {= =_{{c“<{_< i iIYIIIEIICICES>=>—_—=E==|[=[]_— —  — i SS===_=_!_—_"_— Ee a - ne as 
iga- , Sa r iar Soe ive j 
ect eee py oe ee gee 
e ata aes age a 
ce ae ee er 
oa ie ae 
at ae PONE 
) = — | 
ne,, | an sie: r 
| Te eae. 
uty ae ee 
nan ey | i ae 
ork, ei: rs 
oo ; eee Ao! 
i Be ; SS eae 
5 ee eg 
—s aia \ Sa sl 
ae ie a . 
ay , - a a 4 
} mh e arte | ‘ 
oles Bre th hee 
nr ad cea elisa =o 3 
_ | a tts V4 
Jee My eh ie quant 
| | glee ; 
| ey q 7 
| i; * a 
Ba? a ‘oo 
| | “{ oe a: 
e % ve oe 
| e @ ere or a, 
. ye see 
a om a 
tys Ss gee < 
ate = 7 
ive coe 
oy oo: as % 
Ht ii hee la 
ehh | OR 
“te ; = 
he b be + 
he | —_ 
set unantete re. 
) | | “i sii 
ee 
od. ie ae 
' a 
on i aie 
je. 
| Ts, an 
ble a 
“espe ts Sas 
s eee : ve eae 
apes: 
ers iss a os 
sais ™" 
, | HPL 
ing Ss. 
; es 
or- ae 
: ‘ ’ one 
oO it : -— 
Z we 4 
ice ; 
‘ ee : 
ole; | wii habe 
m TS (into 
gic: si ee 
sO | ia sia 
‘us | a 
. | ap 7 
eas, | ) a aie 
tion. : enemas ae 
| a i: if : 
ot ee 
my Se a 
s - a aks co 
| Sie. epee. 
| — 
4 a ali 
: ; ae us 
> : : ee ee 
| < ie 
_ * 
\ ; 
' ; 
RN ee bi 
ol & 
3 ‘ 
| ; i 
wish, | 
OU ses 7 : 
| ' 7 % a —_ 
eS. ¥ enlaces eee. een. ~ 
| fi 5 > Bee a ag 
Sie a ae ee ee TA a ae Fe 
N | | | , | 
z .) } yal . ghia - 
" AT THE TOP OF THE DIAL. 
| : ' ; ae 
i = — la. ee Sos a ae ae ie oo ae oe 
5 3 re SSP URIESI > aes oc a 5 SR mm 5 a ese Se a x oni ae eaten dees Bie 
a ce 7 | tix 
- ae 
Be ae 
eee 
eR ac Sia 
ge ge 
: SS. tg 
Aa ‘ - % , . s aT J - tes ” ‘4 E A E th lies Hie CT un: Joe it Sane. Ai fy 
¥ = aie ” | | J t # lS = ve i rats are F % CO re ease + a Uae, by ee es r SON SO ee es “4 P “ apie, Ge iets ric sar yee 
Pe oo Se ee ee le BO a oie ee ‘ iy gator Pe EBT Be: Cece Taig ae Ra, gle. Sheer! ae Pons eae na Fee ears ee Ie. te ies | > oR Ee BF ee te <a na Na et * oe! oie aca Np atinlehigh ality ie ke aa Dak: MM Ciera it Die he pe are jee) . ot ea eee Ser 
per 58, oe ae Ps a ee tee eS , Ne ew Re aly sie a aR Sool ae a Se BS See Se aetaMih se ue BoE ASO Mera de ee wk . Been Se ees ey OR, oe Ne ee eh sha he SOP nary | Vee IRIEL One RM eo! PS oe "Rok aes ih ea Renae OR ae 
aes om a BSA cae haan Sak ee ny Toe. OS Rete Re CY ry ee S ba ele aa ’ tt eked Pg DeLee eas ca Tiaaess.. oe Ee see ek Bia et ah cee eS) mS a a ee apead fag eee oa Vee? phe = 
re ns oS te Nae Se ec af we s i Ce eet POs Fore oe) oes wees Sh Ree a ees is, rasa aak Cie Ae Se I Pega ae) a SEO eS aa ce tees FE Sey gi Bs Shh 
Pe ee aN a ie iy a PT ae ch. ee ale PS ay eA fk eg Se AL oe ee ener OP RERUN OR ECT MML, Tomy, We MAM NES oa man OL tans Ba TS Soak Nye PG oa Dei DNS Re ne ia Aaa be yi SIRE fn crag) f+ mee Diag Wee Sea STROH  t Lcs tm co Cpr Seca: (GO Mite eats Baer eat ig Concent SN ge all aioe ON es gin aly aed, Beck ows 8S eg ool eer, 
“ae on SS te. = Beers fies eA oO Ge or 7 Pe See or Ge ogee a ee ae Piet Seether ke: Sy i caty Heme FLEET sae oe Tees pres oo een @ ae Se Sie ee em nel re ae a Re a Re ae 


44 


ADVERTISING AGE 


April 13, 1936 


Free Initials 
New Gift with 
Du Pont’s Duco 


New York, April 8.—The appeal of 
distinction in a mass production era 
is the basis of a new campaign by 
E. I. du Pont de Nemours, Inc., on 
Duco polishes for automobiles. First 
copy this week offered two sets of 
initials, one for each side of the 
motor car, in exchange for a tag at- 
tached to the top of Duco Polish, 
Duco Cleaner and Duco-Wax cans. 

The offer is a definite recognition 
of the return of the monogram to 
motordom, where it had its heydey 
a decade or two ago. This year, the 
demand for monogramming service 
in retail shops of various kinds has 
shot upwards as women, and some 
men, have attempted to distinguish 
purchases of mass-produced towels, 
sheets, linens, apparel and acces- 
sories as their own kind by having 
the initials attached either free or 
for a small fee. 

Du Pont’s plan carries the initial 
license tag idea used by one of the 
major oil companies for the past 
year or so from the rank of tem- 
porary attachment to that of per- 


manence. The Saturday Evening 
Post monogram copy was the first of 
a campaign to appear in several na- 
tional magazines during the spring 
and summer. Batten, Barton, Dur- 
stine & Osborn, Inc., is in charge. 


Partridge & Anderson 


Display Improvments 
Partridge & Anderson Co., Chicago, 
electrotyper, has opened its enlarged 
and remodeled plant at 712 Federal 
St. 

Agency men, advertisers and others 
were guests of the company last Sat- 
urday, when it held open house in its 
expanded quarters. 


Bureau Gives Data 


e 
on Foreign Trade 

Bureau of Foreign and Domestic 
Commerce, Washington, D. C., has is- 
sued the 1935 Foreign Commerce 
Yearbook. 

The volume resumes the Bureau’s 
series of annual compilations of for- 
eign economic statistics after a lapse 
of one year. Copies are available at 


$1.25. 


G. F.’s New Premium 

General Foods Corporation is offer- 
ing a Beetleware Mickey Mouse 
cereal bowl free with the purchase 
of one package each of Post’s Bran 
Flakes and Grape Nut Flakes. News- 
papers are being used. 


Devoe’s New Story 

Dr. J. S. Long, research techni- 
cian and former professor of chem- 
istry, Lehigh University, has an- 
nounced the development of a new 
method of processing oils used in the 
manufacture of house paints. Devoe 
& Raynolds Paint Co., Louisville, 
Ky., will feature the improvement. 


Joins Heating Journals 
Lynwood H. Harvey has joined 


Heating Journals, Inc., New York, 
as circulation manager of Air Con- 
ditioning Combined with Oil Heat. 


He has been circulation manager of 
Architectural Record, The American 
Brewer, and other business papers. 


Showerman Moves 

I. E. Showerman has been ap- 
pointed assistant sales manager of 
National Broadcasting Co., Eastern 
division. He has been transferred 
from the Chicago office, where he 
served as assistant to Kenneth Car- 
penter, sales manager. 


Montrose Changes 
The Montrose Advertising Agency, 
New York, has become Montrose-Ro- 
senberg Co., with offices at 8 W. 40th 
St. The new phone is Bryant 9-6345. 


Crescent City Expands 

Crescent City Advertising Co., New 
Orleans, La., display service, is open- 
ing a branch in Shreveport, La. 


New Pines Products 


Pines Winterfront Co., Chicago, 
has announced three new automo- 
tive products: Pines Custom Trim 
for 1936 Ford cars, chromium radia- 
tor bands; Pines Safety Overturn 
Switch; and Pines Stop-Stop, which 
provides timed, automatic flashing 
of existing stop lights. 


Frigidaire Promotions 


Roy A. Smithson has been ap- 
pointed manager of the commercial 
products sales division of Frigidaire 
Corp., Dayton, O., a newly created 
post. Lowell McCutcheon has been 
named manager, wholesale division, 
and Virgil Hetzel, manager, installa- 
tion and service division. 


Plan Want Ad Week 


National Want Ad Week will be 
observed by U. S. and Canadian 
newspapers April 19-25. Wayne W. 
Moores, classified advertising mana- 
ger, Charlotte, N. C. Observer, is 
chairman, with Association of News- 
paper Classified Advertising Mana- 
gers as sponsor. 


Uses Vitamin D 


Ambrosia Chocolate Co., Milwau- 
kee, has launched a new Vitamin D 
cocoa packed in one-pound tins. A 
bank which is a replica of the con- 
tainer, is offered free with each 


package. 


¥ 


mt 


Po 
< 


- 


v 


neve 


PPR ‘ Pe chew 
ee 

a x 6. 

2 alee ital 


Warm breezes, laden with the aromatic perfume of the eucalyp- 


tus... golden rays of sunlight bursting into gorgeous color on 


myriad blossoms...the blue Pacific... white sands, whiter clouds. 


Pictures of beauty whose glorious details memory is too limited 


to retain. The camera catches them... holds them. The photo 


engraver etches them indelibly in copper. The printing press 


duplicates them for thousands to enjoy. 


How necessary that a master craftsman be entrusted with making 


the copper plate —a craftsman whose knowledge and fine expe- 


rience guides him in preserving 


all the delicate but vital details. 


Hundreds of business executives know that Rogers Engraving 


Company are master craftsmen. They preserve accurately in 


metal the pictures of the things these men make to sell, in one or 


mary colors... without: fuss, without bother and in good time. 


Perhaps you are one of these executives. 


ROGERS ENGRAVING COMPANY. Adolph Buechele, eresinext 


2001 CALUMET AVENUE «© Afaster Crafismen of Photo Engraving * CHICAGO, ILLINOIS 


U.S. Copy inte 


Good to Pegler 
after England’s 


— 


New York, April 1.—Advertising 
standards of English advertisers ang 
publications are far below those of 
their American contemporaries. 
Westbrook Pegler reported from Lop. 
don through the New York World 
Telegram. 

“The English popular press seems 
to have absolutely no ethics of cop. 
science in regard to advertisements 
for fake cures for cancer, rheuma. 
tism, diabetes and other scourges,” 
he wrote. 

“This sort of advertising copy gets 
an enormous display and presumably 
yields enormous revenues to the 
publisher, and it is an unhappy com. 
mentary on the average intelligence 
of the English community that such 
dangerous nonsense obviously results 
in sales sufficient to pay for the ag. 
vertisements and yield a profit. 

“It has been 25 years at leas 
since the patent medicine faker was 
kicked out of the majority of the 
American papers or compelled ty 
honey up his copy with a pseudo-s¢j 
entific pretext. 

“Common in English patent medi. 
cine advertising are such phrases a; 
‘amazing discovery’ and ‘astonishing 
cure,’”’ he continued, adding that “n 
doubt hundreds of thousands of poor 
devils are swindled and victimizej 
with false hopes through the con 
nivance of the publishers, who hay: 
accused our papers of driving Lind 
bergh out of the country.” 


Carrier’s New Field 
Carrier Corporation, Newark, \ 
J., air conditioning equipment, ha | 
re-entered the home air conditioning} > 
field with an all-year-round systey — 
to be marketed this fall. A new por - 
able summer air conditioner for coo : 
ing individual rooms has just be) 
launched. 


td 


National’s Texas Exhibit 


A 40-foot cash register topping a 
exhibit building in replica of ? 
showcase will be headquarters of Ne 
tional Cash Register Co., Dayton, 0 
at the Texas Centennial Celebration 
Dallas. At half-hour intervals galg@ 
totals will be telegraphed automat 
cally to the exhibit and rung up. 


* 
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IS A “MUST” IN 1936 


Plan your 1936 displays so that If 
to 25% of the quantity may } 
equipped with motion, or moti 
plus-light, for “high spot” location 
Class A dealers, or to put over 
quantity deal. 


For striking new ideas and ami 
ingly simple (and 
inexpensive) new 
mechanisms — 
consult 


EINSON- 
FREEMAN CO., INC 


Starr and Borden Av 
@ Long Istand City, # 


SEED INDUSTRY PROSPER 


Reader survey shows Seed World 
offers advertisers an annua 


HUNDRED MILLION DOLLAR MAR 


through its coverage of wholesalers and © 
tailers who sell seed and other horticult# 
and agricultural items to 41,000,000 {@ 
and suburbanite customers. < of th 
We will gladly give you an analysis 
field as it applies to your business. 


SEED WORL! 


Published every other Friday 
223 W. Jackson Blvd. 


Chicag® 
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Increase in Kates 
Becomes Effective May 1, 1936 


The current advertising rate card for Advertising Age, 
which went into effect May 1, 1935, is based on a net paid 
circulation of 10,000... Now a circulation increase of 15 
per cent necessitates the issuance of a new card, which will 
become effective May 1, 1936... In contrast to the 15 per 
cent increase in net paid circulation, and the very substantial 
increase in total distribution (now 14,000 copies per week). 
the new rates generally are about seven per cent above those 


shown on the current rate card. 


One Year Protection 


Given to Contract Advertisers 


Current advertisers whose contracts run beyond the May 4, 
1936, issue are automatically protected against this rate 
increase for all insertions through the April 26, 1937, issue, 


provided they sign new contracts at or before the expiration 


of their current contracts. 


New advertisers may secure the benefits of the existing 
“bargain rates” for all insertions through the April 26, 1937, 
issue by signing a contract covering that period before May 


1, 1936. A wire, letter or call to any office will bring com- 
plete details. 
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New York Chicago Atlanta San Francisco Los Angeles 
330 W. Forty-second St. 100 E. Ohio St. Walton Building Russ Building 536 S. Hill St. 
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F we were given to} 


bragging, we would be} 


— 
A XY shouting our heads off right 


. ’ . I , 
now about Metropolitan S CIrcu: .. 8 
Weel 
Chie 
opere 


lation hovering around the seven million) threy 


mark, but we mention it only in passing and_ shall 


continue using our regular ABC figures based on the} .. 


statements of September 30, 1935. 


You can't blame us, however, for just a little whisper 


about so husky a circulation bonus! 
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CIRCULATION 


Metropolitan 


@ 8altimore SUN-Boston GLOBE-BuffaloTIMES-StLouis GLOBE-DEMOCRAT @Advertising Offices 
Cleveland PLAIN DEALER-Defroit NEWS-New York NEWS-ChicagoTRIBUNE | METROPOLITAN] NEW YORK-CHICAGO &. SAN FRANCISCO 
S¥ Louis POST-DISPATCH-Philadelphia INQUIRER -Aittsburgh PRESS-Washington STAR 
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WEEK || WORLD WAR VETERANS 


Of Bowling Green, Warren and Adjoining Counties 
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Makes it Possible 
For You to Use Any 
Part of Your 


t &f : 
% ; f + « 
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¥-—_%—_ 44 — #4 4 


ATTENTION! 
World War 
! 


Veterans 
Home Furniture Co. 


tte 


"TIMING" NEEDED 


Ee 


We. 
WORLD WAR VETERANS ! 


The passing of the Soldiers’ Bonus Bill gives us this unusual 
1 opportunity to help World War Veterans holding service ad- 
fj justment certificates. And we have worked out this plan 
! te help you take advantage of the situation. 


YOU CAN USE 


y -— 


At MILLER BROS. 


iaihe Purchase of Furniture, Radios, 


; meakanges, Bedding, Refrigerators, etc. 


© UM ANYTHING YOO saLectr 
Suis, 3S a 


= E —_ 


Cu’ iL. B. Moses, of The American 

Weekly, who told a meeting of 

_ Chicago retailers that lack of co- 

° | operation with manufacturers is 

HON} throwing too great a burden on 
advertising. 


_ 
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PART OF LAYOUT 


You Have Won Anot 
A MERICA has recognized the debt shi 


waiting the legislators of this great ni 

and given to the veterans who sacrif 
lives, @ rightful appreciation for the conscien 
cours, You have won a well-earned victo 
u upon this achievement! 


are in need right now. Ev 
and families, have gone witl 
uld have many things right 


¢, in making the cash avd 
» of routine work neces¢ 
\u" ed and placed in your hj 
ot Need Cash a 


ready to give you 
‘Ll the bonds are d 
. Furniture, | 
Family, Jewels 
he merchandig 
\ payment is 


Say vavtan AVENUE 
aw vores 


How G. Lynn Sumner Co., New 
York, handled dealer listings in 
page in Harper's Bazaar. 


“Son, It’s No Picnic” 


VETERANS :—To those who went, this title is self-explanatory. 

“Remember the time when we used to go into a store, or CAFE ‘Cheveanx 
Blanc,’ pick out a pretty label and say COMBIEN, then being umable to COM- 
PRENDRE, hold out a handful of francs and let them take what they wanted?” 


COMRADES :—You don’t have to do that when you trade at our store. We 
carry quality merchandise, prices strictly in line. TERMS: NOTHING DOWN 
—no payment until JUNE 15TH. 


OPEN 8 A. M. TO 6 P. M. AND 9 P. M. ON SATURDAYS 


aa 


P |}How Retailers Are 
Going After Two 
Billions in Bonus 


O Mone Let’s know each other. ... Your Welcome 
y 
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REACHING THE “UNREACHABLES” OF BUSINESS... 


“Sorry, he’s out of town.” “No, he’s in a meeting.” ‘Per- 
haps our Mr. Smith could help you instead.”’ “Sorry...” 
“Se... “Peas...” 

Salesmen know how unreachable are many of the men 
they must reach to make their sales, meet their quotas—the 
well insulated, inaccessible men in control of the purchasing 
power of business. Big men now pass on important expen- 
ditures for equipment and services, often it is the Board of 
Directors that decides where the large, and frequently the 
small, contracts go. In their hands is the control, from their 
wishes comes the final order—your no, your yes. 

Your salesman’s real job lies in the layers of industry 
below the ultimate top—selling the preliminary sifters. 
FORTUNE can help him. But your product or service remains 
unsold until it is recognized and approved by the top men. 
FORTUNE reaches them—your salesmen can’t. 

FORTUNE reaches through all the strata of any big organi- 
zation. Recent examination of one large company showed 
92 FORTUNE subscribers ranging from the President, through 
Vice-Presidents, Members of the Board, Department Man- 
agers, District Managers, Assistant District Managers, Tech- 
nicians, Superintendents. And this survey considered only 
actual subscribers, took no count of the considerable number 
of additional readers. 


Further, FORTUNE-subscribing unreachables indicate that 
they have a highly developed interest in the kind of adver- 
tising they find in FORTUNE. Eighty-nine per cent testify they 
thumb through the whole issue to see the advertising before 
settling down to editorial matter. 

Thus, any advertisement in FORTUNE has an eighty-nine 
per cent chance of being read by the very men that cut ver- 
tically through the firms you regard as your best prospects, 
conditioning them favorably to your product, your new pro- 
cess, your new service—selling them. The very fact of your 
advertisement being in FORTUNE accentuates your bid for 
attention—there is an unspoken but clear authority back of 
your advertisement when you put it there, for the master- 
technicians and engineers and purchasing agents of the 
land to consider. 

Four hundred firms now advertise in FORTUNE. One hun- 
dred newly began in 1935. Pragmatically, it would seem, 
they have been convinced that FORTUNE advertising is a 
useful salesman, with an entree to the innermost of inner 
sanctums. A salesman that gets through the arctic circle of 
“sorry”, “no” and “‘perhaps’’. 


FORTUNE 135 East 42nd Street, New York City 


a 


+ D Fre or DP 


5 Psy ke * ae fut F 3 Cle Fae > ' are. % : : E | 7 ao 
a es : re Meier ° > ee ae eae ee ¥ Pome 2 Sag % a ee fe 3 wet % Bi : ats : ) PB me 
Sat ee v r mag : “3 rae: 4 be ey wT « % * : : ei FF rom -n ‘ mi —— ( 2 ro.) Sy oe fe ee sal ae : pon Bt ar : de 3 b. " sP ‘ wget Fy ‘ae : 
< . | ) 
cy me - a ——E—EE ee 
% | 
; ' 
ae i ’ ’ 
ne a ah BRA 
7 @ * 
—~ C v7 ¥ x 
° 
e 
| 2 y 
| , a Ve 
- Gets 
aA F ¥, te “2 : 
a: - wee mee e F 
' Pa be are J . fe 
m ae * ¥ io" 2 é- : ; ee 4 
5 fe * eg, BP hae KE a 
a 7% take AP gt ‘ & Ps ‘ 
ie IES ide ee Ee, dee mit 
Ha: ed mi 
oe kit 
ong —% a 
ae aa 
ae ¥ a 
Ss | 
we ote = 
Ps, va : ma 
a Fie ag ma 
iin ‘ ins 
es bs ; 
ee + itp 
i ia ae | 
Poked Di oF, - 
ao eae ' F. 
are, ae . : 
Ra » @ r oa 
Bat: pacer : 
. oe a ) Tr 
a = rr 
a ee i 
- = ef | 
a ee Se 
i " be ‘ _ | 
icin ls ™ 
‘ein | 
oe 7 
; be ere ? on 
ef pi: oe 
- sit 
ie 
a set 
Be 
- ie hy , . ' 
. £7 co 
. os e £ co 
. me, as 
“a Pe oe : 
“4 ne srr 
cay 
he Se vinth | 
+ Sos 
wee F 
. ae . m 
ois Ee 
4 ee > % Bigs. 
zo 1 as 
=e % bi le 
ie. as a P| 
: 3 ca 
— Sa 
eS 
me $5 
- ieee $5 
to 
= a= . 
< ‘ 3 : > 
j 
of 
7 as ch 
. ca - 
=. er: 
a ergs 
, 4 ae a 
a =e - ‘ 
. . tu 
Par 
; . th 
— ; 2 2 ms 
: eon ae 
; Seay: 
= + (SON aeS 
. } 
ae pr 
- ga ¥ a rs he m 
. Se : 
. ee 
“4 ss : - 
4 iV, 
. % sys i aes - 
Le R 
~4 < a fir “1 
; (a 
= in in 
4 AE i 
a. en S 
. 
x a ; 4 x 
ae se 
= ‘7 z 
— 
eee 
a 
P ei a as 
ae ie 4 
ie | ee 
rs, a * 
ee 
pes Be 
. Wiel ese 
be Te 
eee 
Lily cy cat ORS : 
Ree oh: a ate ee j raven OR Gre es ey mate fn ay Sipeees yee ea St hea te. Saas ‘SS ae Boe th Op Owe Say 9s Se pear atin gl sin Pes aE Aad aa le A Wa Sa eh Da a z hw telearat ye a 
JF eee x a Se xe Pil aor a 5 Pos ip sak = Lophes is} i e eee : aay aah : By tata sR ie la Ag ake t = aes pees 2. ee a Gel ke Sree Po fe. ya. i ES ek « LF hee eae aah 


